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Fifty  cents 


Arab  publisher 
wants  to  buy 
U.S.  newspapers 

Secret  police 
order  ads  out 
of  Seoul  daily 

How  newspapers 
are  helping 
aulo  industry 
(see  page  16) 


®THE  FOURTH  ESTATE 


Bob  Tamarkin 
of  the  Chicago  Daily  News 


Now  he 
covers  new  developments 
in  Southeast  Asia 

As  tensions  mount  in  Southeast  Asia,  veteran  reporter  Bob  Tamarkin  brings 
his  versatility  and  investigative  skills  to  the  scene. 

He  joins  a  distinguished  Foreign  Service  that  includes  Keyes  Beech,  Hong 
Kong;  John  C.  Given,  Tokyo;  Raymond  R.  Coffey,  London;  Milt  Freudenheim, 
Paris;  Georgia  Anne  Geyer,  roving  foreign  correspondent;  Jay  Bushinsky, 
Tel  Aviv;  Joe  Kamalick,  Beirut;  Chris  Parker,  Cairo;  Joe  Gandelman,  New 
Dehli;  and  Charles  Mitchelmore,  Vienna. 

Bob  Tamarkin  has  covered  everything  from  crime  and  politics  to  business 
and  finance.  His  all-round  skills  are  a  welcome  addition  to  the  Daily  News 
Foreign  Service.  He  is  another  reason  why  the  Chicago  Daily  News/Sun- 
Times  News  Service  is  prized  by  editors  and  readers  everywhere. 

Chicago  Daily  News 

Marshall  Field,  Publisher 


FIRST  IN  TEXAS  COMMUNITY  SERVICE 


Gerald  R.  Ford 


John  F  Kennedy 


Lyndon  B  Johnson 


Daily  paid  circulation  totals 
as  of  September  30,  1974' 


85,314 


66,356 


EXPRESS 


The  Light's  advantage  over  the  News  is  62,297  copies. 
The  Light's  advantage  over  the  Express  is  43,339  copies. 

(  idvanta^es  calculated  by  the  San  Antonio  Light) 


Richard  M  Nixon 


'ABC  Publisher's  Statements  9-30-74. 


San  AnR^o  Light 


Our  circulation  is  audited  annually  by  the  Audit 
o  Bureau  of  Circulations.  You  know  it's  accurate. 


REPRESENTED  NATIONALLY  BY  HEARST  ADVERTISING  SERVICE,  INC. 


128,653 


The  daily  Light  has  been  San  Antonio's 


circulation  leader  during  the  22 


years  these  men  have  led  the  nation. 


WE  ST  LL  ARE 


AND 


BY  A  B  G  MARGIN 


With  the  attached  THREE-WAY  CARD  we  believe  that  we  have  made  publication  ordering 
much  easier.  Simply  check  off  the  services  of  your  choice  and  return  the  card  today:  Mail 
remittance  with  order  or,  if  you  prefer,  we  will  send  our  invoice  later. 

Use  This  handy  card  to  order  all  3  of  these 
EDITOR  &  PUBLISHER  PUBLICATIONS . 

Editor  &  Publisher  published  weekly 

The  weekly  news  magazine  of  the  newspaper  community— editorial,  advertising,  production,  etc. 

E&P  Market  Guide  published  November  1974 

Exclusive  data  and  statistics,  individual  market  surveys  of  all  daily  newspaper  markets. 

E&P  Year  Book  published  April  1975 

Directory  of  U.S.  and  foreign  newspaper,  personnel,  related  data.  600  pages.  Tear  Here 
Please  senu 

•  EDITOR  8e  PUBLISHER,  weekly  news  magazine  of  the  newspaper  community 
**  □  one  year,  '  I  2. SO  U  lvv«‘  year-;,  ^>20  ()(;  D  three  ye.;rs,  '27.00 

i^E&P  YEAR  BOOK  —  Encyclopedia  of  the  Newspaper  Industry 

Dl-'  S  >.  Jitu-n.  -21.  i-i-  ..)pv.Ql3u!ls  (Mclei;,  --‘i  more;  '■  18.00  ea . 

N  =  i  ..f  Copies 

^>*E&P  MARKET  GUIDE  —  Exclusive  Data  on  Newspaper  Markets 

[D1‘-)T5  et)iii!>n,  '20.00  per  copy. DBulk  otilers  (5  or  mure)  SI  8.00  ea . 

No.  of  C-n’i. 

Name . 

Company . Position . 

Address  . 

City .  State . Zip . 

HOME  ADDRESS  OFFICE  ADDRESS 

BILL  ME  BILL  MY  COMPANY  PAYMENT  ENCLOSED 

'Payment  with  order  saves  mailing  charge 
U.S.  and  Canada  Only.  All  other  countries  $35.00  a  year. 


F-15 


Order  these  3  Editor  &  Publisher  publications  today 


EDITOR  &  PUBLISHER 

Current  news  of  the  newspaper 
industry,  informative  features 
on  newspaper  publishing  and 
advertising;  complete  coverage 
of  editorial,  advertising,  and 
business  departments  .  .  .  plus 
news  of  syndicates,  equipment, 
related  fields.  $12.50  per  year. 
fS2  issues) 


1975  MARKET  GUIDE 

Exclusive  data  on  daily  news¬ 
paper  markets;  1975  estimates 
of  population,  retail  sales,  and 
income;  extensive  detailed  indi¬ 
vidual  market  surveys  for  over 
1,500  U.S.  and  Canadian  daily 
newspaper  markets.  Data  on 
retailing  and  other  factors.  $20. 
per  copy.  (570  pages) 


1975  E&P  YEAR  BOOK 

Over  600  pages— directory  of 
all  U.S.  and  Canadian  dailies 
with  names  of  executives  and 
editors;  circulation,  ad  rates, 
etc.  Lists  of  U.S.  and  Canadian 
weeklies,  foreign  newspapers, 
syndicates,  news  services,  ad¬ 
vertising  agencies,  and  repre¬ 
sentatives.  $20.  per  copy. 


MAIL  THt  ORDfR  CARDS  BflOW— NO  POSTAGf  NtCtSSAKY  IN  U.S. 


FIRST  CLASS 
Permit  No.  172  j 
New  York,  N.  Y.  i 

BUSINESS  REPLY  MAIL 

^  No  Pottage  Stamp  Necaatary  If  Mailed  In  die  United  Statea 

ill  tii'  [).ii 


Editor  &  Publisher 
850  Third  Avenue 
New  York,  N.Y.  10022 


On  Monday, March  3,1975 

a  younger  looking  newspaper 
will  greet  Miami  Herald 
and  Miami  News  readers. 


ft’s  the  new  6-c(dumn  format. 


Is  that  a  startling  development? 

Not  really,  but  the  newspaper  will 
be  more  readable,  graphically  more 
exciting  and  comfortable  to  handle. 

Advertisers  will  enjoy  greater 
flexibility  in  choosing  ad  sizes  and  will 
gain  visual  impact  in  displaying  their 
ads  on  our  pages. 

Readers  will  like  the  more  conven¬ 
ient  size,  wider  columns  and  greater 
eye-scanning  comprehension. 

Studies  have  proven  that  the  wider 
columns  are  read  more  easily,  more 
quickly,  with  less  fatigue.  And,  they 
are  retained  better.  Perhaps  many  of 
our  readers  won’t  even  notice  the 
difference  .  .  .  yet  they  will  still  enjoy 
the  benefits. 


The  Miami  Hemld 

A  Knight-Hidder  Newspaper 


The  point  of  all  this,  with  due 
modesty,  is  that  The  Miami  Herald 
and  The  Miami  News  will  be  — if  not 
bigger,  better. 

The  Miami  Herald  is  already 
recognized  as  one  of  America’s  best 
ten  newspapers,  in  addition  to  being 
known  as  an  industry  leader  in  techno¬ 
logical  advancement.  We  are  forever 
striving  to  improve  the  editorial  pages 
of  our  newspaper,  and  now  with  the 
new  6- column  format,  our  editorial 
and  advertising  content  will  appear 
in  a  smarter,  more  youthful  showcase. 

For  more  information  about  rates 
and  mechanical  requirements,  call 
Les  Barnhill,  General  Advertising 
Manager,  (305)  350-2581  or  your  Knight 
Advertising  Sales  representative. 


The  Miami  News 

A  Cox  Newspaper 


Represented  nationally  by  Knight  Advertising  Sales,  Inc. 


There’s  more 
in’'TheNews’’ 
and  there’s 
more  than  one 
Buhalo 
Evening  News 


Carl  J.  Nelson  Research,  Inc.,  found 
The  News  carries  more  than  double  the 
general  news  stories  that  have  shown 
in  Nelson’s  all-paper  averages.  It’s  one 
reason  that  The  News  is  Western  New 
York’s  complete  newspaper.  But  there 
is  more. 

Each  day  News’  editors  prepare 
special  community  editions  with  gen¬ 
eral  news  pertinent  to  specific  delivery 
areas. 

This  means  that  while  a  Dunkirk 
family  reads  their  edition  of  The  News 
a  family  in  Niagara  Falls  is  reading 
theirs.  They’re  50  miles  apart,  yet  each 
will  read  about  their  own  community; 
the  local  politics,  social  and  civic  activi¬ 
ties  that  concern  them. 

Such  commitment  to  the  commun¬ 
ity  has  earned  the  Buffalo  Evening 
News  an  audience  unmatched  by  any 
medium  in  Buffalo.  Editorial  excel¬ 
lence  has  earned  The  News  dozens  of 
awards,  including  two  Pulitzer  Prizes. 

No  wonder  it’s  the  most  powerful  med¬ 
ium  in  Buffalo. 

Buffalo 
Evening  Nev\^ 

One  News  Plaza,  Buffalo,  New  York 

Represented  nationally  by  Story  &  Kelly-Smith 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 

FEBRUARY 

16-18 — Texas  Newspaper  Association,  54th  Annual  Meeting,  Fort  Worth 
Hilton  Inn,  Fort  Worth.  Tex. 

16-18 — American  Press  Institute  Publishers,  Editors  and  Chief  News 
Executives  Seminar  (for  newspapers  under  50,000  circulation),  Re- 
ston.  Va. 

16-19 — SNPA  Foundation  Seminar,  The  Future  of  Public  Schools.  Duke 
U.,  Durham,  N.C. 

20-22 — Northwest  Daily  Press  Assn.  Annual  Meeting.  St.  Paul  Hilton,  St. 
Paul.  Minn. 

20- 22 — Georgia  Press  Assn.  Press  Institute.  Georgia  Center  for  Continu¬ 

ing  Education.  Athens.  Ga. 

21- 23 — Mississippi  Valley  Classified  Advertising  Managers  Annual  Meet¬ 

ing.  Pick-Congress  Hotel,  Chicago,  III. 

21-23 — National  Classified  Telephone  Supervisors  Annual  Clinic,  Pick- 
Congress  Hotel,  Chicago,  III. 

21-23 — [MORE]  First  West  Coast  Counter  Convention,  Sheraton  Palace 
Hotel,  San  Francisco,  Cal. 

21-23 — New  York  Press  Association  Annual  Mid-Winter  Convention,  The 
Americana.  Albany,  N.Y. 

21-23 — Southern  Newspaper  Publishers  Association  Board  of  Directors 
and  Standing  Committees  Mid-Winter  Meeting,  Marco  Beach  Hotel, 
Marco  Island,  Fla. 

24-26 — Knight-Ridder  Newspapers  Institute  of  Training  Seminar.  Ad¬ 
vanced  Orientation  for  Executive  Secretaries  and  Administrative  As¬ 
sistants,  Miami,  Fla. 

26- 28 — Suburban  Newspapers  of  America  Advertising  Seminar,  Hyatt  Re¬ 

gency  O'Hare.  Chicago,  III. 

27- March  1 — Alabama  Press  Assn.  Winter  Convention,  Kahler  Plaza,  Bir¬ 

mingham,  Ala. 

27-March  1 — South  Carolina  Press  Assn.  100th  Anniversary  Meeting, 
Mills  Hyatt  House,  Charleston,  S.C. 

27- March  1 — New  England  Association  of  Circulation  Executives  Annual 

Meeting.  Marriott  Motor  Hotel.  Newton,  Mass. 

28- March  1 — Louisiana  Press  Assn.-Mississippi  Press  Assn.  Joint  Legal 

Clinic,  Lake  Charles,  La. 

28-March  2 — Maryland-Delaware-D.C.  Press  Assn.  Winter  Convention. 
Sheraton  Silver  Spring.  Md. 

MARCH 

1 — N.  Y.  State  Society  of  Newspaper  Editors  Seminar,  Covering  Police  & 
Courts,  Syracuse.  N.  Y. 

1- 4 — Inland  Daily  Press  Assn.  Spring  Meeting,  Fairmont  Hotel.  Atlanta, 

Ga. 

2- 8 — ANPA/INPA  Marketing  Seminar,  Harrison  Inn,  Southbury,  Conn. 

5- 7 — International  Circulation  Managers  Association  Legal  Symposium. 

Reston,  Va. 

6- 8 — Newspaper  Advertising  Executives  Assn,  of  the  Carolinas  Winter 

Meeting,  Mills  Hyatt  House,  Charleston.  S.  C. 

6-8 — Mid-Atlantic  Newspaper  Mechanical  Conference.  Pittsburgh  Hilton. 
Pittsburgh,  Pa. 

9-10 — PNPA  Foundation  Newspaper-in-the-Classroom  Workshop, 
Sheraton-Harrisburg  Inn,  Harrisburg,  Pa. 

9-11 — New  York  State  Publishers  Assn.  Winter  Convention,  Rye  Town 
Hilton  Inn,  White  Plains,  N.Y. 

9-11 — Southern  Newspaper  Publishers  Assn.  Production  Conference 
(Western  Division),  Camelot  Inn,  Little  Rock,  Ark. 

9- 12 — SNPA  Foundation  Seminar,  Government  Consolidation.  Vanderbilt 

U.,  Nashville  Tenn. 

10- 11 — Suburban  Newspapers  of  America  Management  Seminar,  Airlie 

House,  Warrenton,  Va. 

10-13 — Washington  Journalism  Center  Conference.  Energy.  Conserva¬ 
tion,  and  Self-Sufficiency,  Washington,  D.C. 

12- 15— National  Newspaper  Assn.  Government  Affairs  Conference.  Stouf- 

fers  National  Center  Inn,  Arlington.  Va. 

13- 14 — New  Jersey  Press  Assn.  Annual  Newspaper  Institute,  Ramada  Inn, 

East  Brunswick,  N.J. 

14- 16 — Mid-America  Press  Institute  Copy  Editing  Seminar,  Sheraton  Air¬ 

port  Inn,  St.  Louis,  Mo. 

15- 16 — Advertising  Executives  Assn,  of  Ohio  Daily  Newspapers  Meeting, 

Sheraton  Motor  Inn  North,  Columbus,  Ohio. 

17-19— Inter  American  Press  Association,  mid-year  board  of  directors. 

Camine  Real  Hotel,  San  Salvador,  El  Salvador. 

19-22 — Annual  Meeting  of  the  American  Association  of  Advertising  Agen¬ 
cies.  Cerromar  Beach  Hotel,  Dorado,  Puerto  Rico. 

21-23 — Midwest  Circulation  Management  Association,  Cosmopolitan 
Hotel,  Denver,  Colo. 

21-26— American  Cancer  Society  Science  Writers  Seminar,  Hilton  Inn, 
San  Diego.  Calif. 
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every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business  offices  at  850  Third 
Ave..  New  York,  N.Y.  10022  Cable  address  "Edpub.  New  York."  Second  class  postage 
paid  at  New  York.  NY  and  additional  mailing  offices.  Titles  patented  and  Registered 
and  contents  copyrighted  ©  1975  by  Editor  &  Publisher  Co..  Inc.  All  rights  reserved. 
Annual  subscription  $12.50  in  United  States  and  possessions,  and  in  Canada.  All  other 
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Next  to  the  2y2-acre  open  park  in 
the  TWO  HUNDRED  MILLION  dollar 
Williams  Center,  now  being  con¬ 
structed  in  Downtown  Tulsa,  a  brand 
new  Performing  Arts  Center  will 
soon  be  built!  Designed  by  the 
n  a  t  i  o  n  a  1 1  y  -  f  a  m  e  d  MINORU 
YAMASAKI,  it  will  be  one  of  the 
finest  arts  centers  in  the  nation; 
2400  seat  main  performance  hall,  a 
smaller  theater  of  400  seats,  two 


multi/purpose  drama  spaces,  studio 
and  spacious  galleries.  It  will  be  a 
cultural  credit  to  one  of  America’s 
fastest  growing  and  finest  markets. 
And  if  you  are  planning  on  staging 
a  sales  performance  that  will  ‘draw’ 
an  audience  from  Tulsa’s  high  in¬ 
come  and  responsive  customers, 
schedule  your  sales  show  for  profit¬ 
like  applause  in  Tulsa’s  outstanding 
"must”  media. 


THE  OIL  CAPITAL  NEWSPAPERS 


morning  /  evening  /  Sunday 


AWD  fXPP 


Two  Independent  and  separately  owned  Newspapers 
Representatives  —  .lEiS 


NEWSPAPER  SALES 
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CATCH-lines 


By  Lenora  Williamson 


THE  MORE  THINGS  CHANGE— A  self-described  “faithful 
Denver  Post  reader,”  while  cleaning  out  the  basement  of 
his  store,  discovered  a  thin  stack  of  yellowed  newsprint — 
crumbling  pages  of  the  October  19,  1919  Post.  “To  read  it 
out  loud  sounds  like  you’re  reading  today’s  newspapers,” 
Calkins  said,  reviewing  the  contents.  The  Post  reprinted 
the  old  front  page  of  the  automobile  section  which  had  this 
headline:  “Lighter  Autos  Urged  to  Save  Consumption  of 
Too  Much  Gasoline.” 

An  8-column  banner  declared,  “Scandal  Is  the  Only  Car 
That  Never  Stops  for  Oil  or  Gas.”  Now,  whatever  happened 
to  the  Scandal? 


HOW  TALL  IS  A  MILLION  DOLLARS?— Jack  Aulis  at  the 
Raleigh  (N.C.)  News  and  Observer  got  a  phone  call  from  a 
woman  who  wanted  to  know  how  tall  a  million  dollars 
would  be  in  new  $1  bills.  Jack  called  up  V.  B.  Johnson, 
public  affairs  officer  for  North  Carolina  National  Bank  in 
Raleigh,  and  got  the  answer.  A  million  in  $1  bills  is  (or 
would  be  if  you  ever  got  them  all  together)  312.5  feet  high. 


EDITOR  at  PUBLISHER  for  February  15,  1975 


When  you  w/rite  about  the  personal  insurance  field 
(auto,  homeowners,  life,  small  boats,  recreational 
vehicles,  health,  etc.),  our  Insurance  News  Service 
can  help 


Our  No-Fault  Press  Reference  Manual,  a 

300-page  loose-leaf  encyclopedia,  covers  the 
complex,  fast-moving  field  of  no-fault  reform.  New 
pages  are  mailed  to  you  when  conditions  warrant. 


Advisory,  a  one-page  newsletter  for  newsmen, 
keeps  you  up  to  date  on  newsworthy  events 
affecting  Insurance 


Our  Insurance  Backgrounders,  a  new  service, 
give  you  thorough  background  briefings  on  topics 
related  to  insurance. 


The  fourth  unit  of  our  Insurance  News  Service 
is  your  phone.  With  it,  you  can  call  us  collect  when 
you  need  fact  or  opinion  about  some  aspect  of 
insurance.  Dial  (309)  662-2521  or  662-2714. 


To  receive  the  no-fault  manual.  Advisory,  or 
the  Backgrounders,  write  to; 


THE  COST  OF  FLOWERY  SENTIMENT  is  higher  in  Boston 
than  Washington.  Last  week’s  column  mentioned  the 
Washington  Star-News  classified  rate  for  its  annual  Val¬ 
entine  Day  “Love  Note”  page  as  $3  for  3  lines  with  850  per 
line  for  more  extensive  commentary.  The  Boston  Herald 
American’s  Greeting  Page  with  message  addressed  to 
“Miss  Love,  Classified  Department”  was  also  only  $3  for  3 
lines.  But  in  Boston,  each  additional  line  cost  $1. 

*  •  • 

EDITORIAL  QUERY — It  has  to  be  a  man  who  wrote  this 
minature  jewel  of  an  editorial  in  the  Vancouver  (B.C.) 
Sun — 

“The  actress  Zsa  Zsa  Gabor  recently 
married  for  the  sixth  time.” 

“  ‘If  this  (marriage)  doesn’t  work,  I 
shoot  myself,’  she  said. 

“What!  And  rob  the  world  of  one  of  its 
last  great  optimists?” 

*  «  * 

MORE  DIRECT  ACTION  than  a  letter-to-the-editor  may 
have  been  customary  in  the  wild  west  days  of  the 
Tombstone  Epitaph.  The  newspaper  that  wrote  about  its 
colorful  constituency  rather  calmly,  tongue-in-cheek,  re¬ 
plied  editorially  one  day  to  an  irate  citizen  by  commenting, 
“The  party  who  threw  the  stick  of  wood  through  the  front 
office  window  yesterday”  should  not  try  to  have  the  value 
of  the  wood  credited  to  his  subscription  bill. 

The  Epitaph  dies  in  its  95th  year  February  28,  a  victim  of 
financial  pressures.  Rather  than  sell  the  newspaper, 
Harold  O.  Love  is  giving  rights  to  its  name  to  the  Univer¬ 
sity  of  Arizona  journalism  department. 

♦  *  * 

A  DAY  AT  THE  RACES,  or  turn  about  is  fair  play — The 
Washington  Post  ran  a  crisp  illustration  by  John  Twohey 
and  story  by  Edward  Walsh  reporting  how  Maryland  Gov¬ 
ernor  Marvin  Mandel  turned  the  tables  on  reporters  who 
have  been  questioning  him  about  freeloading. 

The  latest  dispute  began  after  William  Boniface,  racing 
editor  of  the  Baltimore  Evening  Sun,  reported  on  a  Thurs¬ 
day  that  the  Gov.  receives  more  than  200  season  passes 
from  the  three  Maryland  tracks.  Came  the  following 
Saturday,  February  8.  Mandel’s  press  secretary  Frank  A. 
DeFilippo  is  described  by  Walsh  as  striding  into  the 
Statehouse  press  room  and  gleefully  distributing  a  list  of 
newsmen  who  got  free  passes  to  Pimlico  last  year,  noting 
that  Boniface  himself  had  four  season  passes  and  also 
mentioning  some  57  one-day-onlys.  According  to  the  list, 
Pimlico  distributed  84  free  season  passes  to  employees  of 
the  Baltimore  Sunpapers,  Baltimore  News  American  and 
the  Post.  None  was  listed  for  the  Washington  Star-News, 
but  racing  writer  Joe  Kelly  said,  according  to  Walsh,  that 
he  like  other  principal  writers  had  four  passes. 


Robert  Sasser 

Public  Relations  Department 
One  State  Farm  Plaza 
Bloomington,  Illinois  61 701 


TROM  EVERY  POINT  OF  VIEW! 

Just  look  at 


New  underground  mines  going  into  operation  to  help  alleviate  the 
energy  crunch  .  .  . 


New  oil  wells  adding  to  the  diversity  of  the  state's  economy 


O-BOP  furnaces  showing  the  world  how  steel  can  and  will  be  made, 
while  meeting  ecological  standards  .  .  . 


the  textile  business  holding  its  own  in  a  highly  competitive  field 


pulp  and  paper  mills  going  full  tilt  (but  with  an  eye  to  environmental 
controls) .  .  . 


expansion  programs,  representing  huge  investments,  going  steadi¬ 
ly  without  a  halt .  .  . 


and  that's  just  a  sampling  oi  the  reassuring  sights  around  us.  WHEN  YOU  GET  DOWN 
TO  BASICS  ALABAMA'S  GOT 'em.  .  . 

The  Power .  .  The  Products .  .  And  The  People! 


Business  is  up, way  down 
south  in  AlABAn  A 


If  you  want  to  sell  Alabama,  advertise  any  day,  any  way  in 

®irminghaiTl  Netxxs/Birmingham  Post-Herald 

** Alabamans  Most  Powerful  Selling  Force^ 

Notional  Representative;  Newhouse  Newspapers  (Metro  Suburbia,  Inc.) 


Editor  &  Publisher 

-THE  FOUBTH  ESTATE 

Robert  U  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board.  1912-1959 


Charter  Member. 
Audit  Bureau 
of  Circulations 
Member.  American 
Business  Press.  Inc. 


6  mo  average  net  paid  Dec  31.  1974 — 25.517 
Renewal  rate — 77.4^4) 


The  numbers  game  flops 

It  has  been  suggested  that  in  order  to  maintain  decorum  at 
Presidential  press  conferences  reporters  should  ask  questions  in 
numerical  order  determined  by  drawing  lots  or  signing  up  for  the 
privilege,  instead  of  jumping  to  their  feet  and  shouting  to  obtain 
recognition  from  the  President. 

A  facsimile  of  the  numbers  game  as  been  played  at  Presidential 
“Q  and  A  sessions”  in  Atlanta  and  elsewhere  (the  White  House 
says  it  isn’t  a  “press  conference”  unless  it  is  held  there)  and  ex¬ 
perience  indicates  to  us  the  system  shouldn’t  be  considered  for  the 
White  House  sessions  and  probably  should  be  abandoned  at  out- 
of-town  sessions. 

The  technique  has  been,  when  the  President  has  had  a  “Q  and  A 
session,”  that  local  reporters  have  signed  up  on  one  list  to  ask 
questions.  White  House  correspondents  have  done  the  same  with 
another  list,  then  questions  have  been  taken  in  numerical  order 
and  alternated  between  the  two. 

When  the  Washington  Star-News  published  the  details  of  the 
President’s  budget  before  release  time  last  week,  the  White  House 
retaliated  by  barring  its  reporter  from  the  list  of  questioners  at 
Atlanta.  Then,  relenting.  White  House  Press  Secretary  Nessen 
reinstated  him  as  a  questioner  but  moved  him  from  the  No.  22  slot 
to  No.  38. 

Nessen  may  have  thought  he  had  sufficient  provocation  for  such 
a  penalty  but,  in  our  opinion,  any  system  that  permits  a  press 
secretary  to  change  the  rules  in  the  middle  of  the  game  is  a  bad 
one.  Who  knows  what  the  next  “reason”  might  be. 

Who  is  to  be  heard? 

First  amendment  rights  have  a  way  of  being  negated  by  well- 
meaning  people.  We  have  been  witnessing  an  unusual  phenomenon 
in  the  United  States  in  the  last  few  years — the  denial  of  people’s 
rights  to  speak  or  write  by  pressure  groups  who  either  dislike  the 
author  or  speaker,  or  their  views. 

Two  years  ago  Physicist  William  Shockley  was  denied  the  right 
to  speak  on  several  college  campuses  by  pressure  groups  who  ob¬ 
jected  to  his  views  on  the  intelligence  levels  of  ethnic  groups.  The 
rights  of  others  to  hear  him,  whether  they  agreed  with  him  or  not, 
were  thereby  also  denied. 

Last  year,  police  groups  in  Wilmington,  Del.,  threatened  to 
boycott  the  Morning  News  because  it  permitted  a  convicted  crimi¬ 
nal  to  write  a  column  about  the  problems  of  crime  and  corruption 
from  “inside  the  walls.” 

We  are  now  witnessing  similar  reactions  to  the  efforts  of  Ron 
Ziegler,  former  White  House  press  secretary,  to  speak  on  college 
campuses.  He  has  been  neither  indicted  nor  convicted  of  anything 
yet  his  long  and  unrepentant  association  with  Richard  Nixon 
brings  threats  of  student  protests  if  he  speaks.  At  the  same  time, 
several  convicted  Watergate  figures,  represented  by  the  same  tal¬ 
ent  agency  as  Ziegler,  have  made  such  personal  appearances, 
Ziegler  deserves  the  same  chance  as  any  other  public  figure  to 
speak  on  college  campuses,  and  those  who  do  not  wish  to  hear  him 
have  an  equal  right  not  to  listen.  With  or  without  fee,  the  issue  is 
the  same. 

Whatever  happened  to  the  idea  that  truth  will  prevail  in  the 
market  place  of  ideas  no  matter  how  loud  or  ridiculous  the  babble? 
Does  freedom  of  speech  hiean  the  right  to  speak  only  popular 
views? 
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AD  CLAIM  DISPUTED 

In  your  February  2  1975  edition  I 
note  an  advertisement  by  The  New  York 
Times  News  Service.  This  advertisement 
describes  the  investigative  reporting  of 
Mr.  Seymour  Hersh.  It  then  states  that 
Mr.  Hersh’s  report  was  “basically  con¬ 
firmed”  by  me. 

In  my  testimony  to  the  Senate  Ap¬ 
propriations  Committee  on  January  15, 
1975,  I  “flatly  denied”  the  principal 
allegation  of  that  report,  i.  e ,  that  CIA 
conducted  a  “massive  illegal  domestic 
intelligence  operation.”  Prior  to  the  re¬ 
port’s  publication,  I  had  also  explained 
to  Mr.  Hersh  that  his  story  was  errone¬ 
ous. 

I  thus  must  take  issue  with  the  state¬ 
ment  that  I  “basically  confirmed”  Mr. 
Hersh’s  report.  I  would  hope  you  might 
correct  this  misstatement  for  your  read¬ 
ers  and  refer  them  to  the  full  text  of  my 
comments  on  this  subject,  carried  in 
the  New  York  Times  of  January  16th, 
for  clarification  of  the  truth  behind  the 
grossly  misstated  allegation  in  that  re¬ 
port. 

W.  E.  Colby 

(Colby  is  director  of  the  Central  Intel¬ 
ligence  Agency.) 

Arthur  Ochs  Sulzberger,  publisher  of 
the  New  York  Times,  told  Editor  & 
Publisher:  “Mr.  Colby  is  certainly  en¬ 
titled  to  his  interpretation  of  his  own 
testimony  about  allegations  of  CIA  do¬ 
mestic  espionage  operations  reported  by 
Seymour  Hersh  in  the  New  York 
Times.  It  is  a  fact,  however,  that  Mr. 
Colby  acknowledged  at  a  Senate  hear¬ 
ing  that  such  operations  did  take  place. 
His  statement  was  published  in  full  by 
the  New  York  Times  allowing  readers 
to  draw  their  own  conclusion.  The  con¬ 
clusion  of  the  White  House  and  the 
Congress  was  that  an  investigation  was 
called  for.” 

♦  *  ♦ 

WILMINGTON  CRISIS 

Y’know,  the  Wilmington  Morning 
News  was  the  best  newspaper  I  ever 
worked  for.  We  butted  heads  with  the 
three  Philadelphians  and  held  our  own; 
we  took  more  than  our  share  of  PNPA 
and  MDPA  prizes;  we  struggled,  but 
never  made  it,  to  win  the  old  Ayer  Cup. 
Most  of  us  cared  deeply  about  the  news 
report  we  were  putting  out,  and  for  its 
integrity.  And  in  my  4^/^  years  there, 
the  strongest  instruction  I  ever  got  from 
high-up  on  the  news  content  was: 
“Weellll  .  .  .  keep  it  in  context.”  And  this 
about  the  streamer  head  on  the  Watts 
riot  story. 

Even  then  the  fuzzy-heads  were  always 
trying  to  reorganize  the  newsroom.  We 
working  stiffs  never  paid  much  atten¬ 
tion  because  it  never  really  hampered 
good  news  coverage,  except  it  always 
seemed  we  had  more  assistant  metro 
editors  on  a  story  than  reporters.  I 
guess  the  “reorganizations”  continued 


after  I  left,  for  I  continued  to  corres¬ 
pond  with  some  of  my  old  pals  on  The 
Morning  News,  and  watched  them,  too, 
get  discouraged  and  drift  off.  “I  came 
to  be  a  reporter,”  one  of  them  wrote  me. 
“Instead,  I’m  spending  all  my  time  at  the 
office  in  committee  meetings.” 

Yeah,  DuPonts  always  ran  the  place, 
and  you  tell  us  the  directors  average 
71  years  of  age.  So  .  .  .?  Pm  sure  71-year 
old  DuPonts  don’t  know  much  about 
newsroom  organization.  But,  if  you  re¬ 
call,  the  DuPonts  wrote  the  textbook  on 
good  business  management.  I  don’t  think 
their  book  had  production  workers  sit¬ 
ting  on  management  committees,  or  two 
supervisors  for  every  working  stiff. 

So  tell  us,  E&P  why  DuPonts  shouldn’t 
be  permitted  to  own  a  newspaper.  If  the 
issues  are  news  surpression,  or  First 
Amendment  infringements  or  the  like, 
why,  by  all  means  let’s  roast  us  a  Du¬ 
Pont  tonight.  Otherwise,  please  get  off 
management’s  back  and  tell  us  readers 
what’s  really  going  on  in  Delaware. 

Gene  E.  Malott 

(The  writer,  now  publisher  of  the  week¬ 
ly  Hillsborough  (Calif.)  Boutique  & 
Burlingame  Villager,  is  former  news 
editor  of  the  Wilmington  Morning 
/Veirs.) 

*  *  * 

BIAS  CHARGED 

It’s  one  thing  for  Editor  &  Publisher 
to  be  oriented  towards  management.  It’s 
another  thing  for  you,  as  journalists,  to 
write  biased  copy. 

Nowhere,  does  your  reporter  mention 
allegations  that  the  DuPont  management 
wished  to  censor  news  content  to  pro¬ 
tect  DuPont  interests.  That  is  the  free¬ 
dom  of  the  press  issue. 


Your  reporter  mentions  that  the  Wil¬ 
mington  News-Journel  printed  a  series 
about  the  University  of  Delaware — and 
a  rather  mild  series  at  that.  But  your  re¬ 
porter  fails  to  mention  that  24  of  the 
university’s  28  trustees  have  affiliations 
with  the  DuPont  Co.  or  DuPont-con¬ 
trolled  banks  and  corporations.  Indeed, 
the  president  of  DuPont,  Irving  S.  Sha¬ 
piro,  is  a  university  trustee. 

And  during  the  entire  controversy, 
while  allegations  of  DuPont  control  of 
the  news  were  being  thrown  left  and 
right,  the  News-Journal’s  chief  competi¬ 
tors — the  Delaware  State  News  located 
in  Dover — was  the  only  newspaper  pub¬ 
licly  demanding  that  the  DuPonts  keep 
their  cotton-picking  hands  out  of  the 
relatively  impartial  news  coverage  the 
News-Journal  was  attempting  to  provide. 

Although  I  realize  it  is  not  your  policy 
to  publish  letters  critical  of  your  man¬ 
agement  bias,  perhaps  this  letter  can  be 
an  exception.  Or  does  the  DuPont  in¬ 
fluence  extend  to  850  Third  Avenue,  too? 

Don  Glickstein 
(Glickstein  is  education  reporter  at  the 
Delaware  State  News.") 

*  *  * 

I  have  not  seen  a  copy  of  the  Wilming¬ 
ton  News-Journal  in  recent  months  and 
have  no  personal  interest  in  management 
problems  there.  But  I  am  distressed  to 
find  a  story  which  presents  only  one  side 
of  an  issue,  along  with  an  obviously 
posed  picture  of  the  disgruntled  news 
team,  so  prominently  displayed  (E&P, 
Jan.  11)  in  a  magazine  which  serves  the 
newspaper  industry,  already  suffering 
from  a  credibility  gap. 

J.  Edward  Bing 

Country  Club  Hills,  Ill. 
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When  it  comes  to 
national  advertisii^ 
the  buck  starts  here 

Do  you  have  a  story  to  tell  national  advertisers  who  The  Times  is  read  by  more  New  York  advertising 
want  to  reach  consumers  in  your  market?  Come  to  men  and  women  than  any  other  publication.  (As 
New  York,  where  over  60  per  cent  of  all  national  well  as  by  many  out-of-town  people  who  buy 

advertising  billings  are  placed.  national  media.) 

Why  New  York?  Little  wonder  more  promotion  dollars  are  spent  in 

Because  you  can  reach  more  of  the  important  media  The  New  York  Times  than  in  any  other  advertising 
decision-makers  on  national  accounts —both  medium.  How  about  your  message?  Is  it  getting 

at  client  and  agency — in  The  New  York  Times.  through  to  enough  of  the  right  people? 

She  JJork  Siine$ 


February  15,  1975 


Contact  made  with  broker 

Lebanese  publisher  seeking 
to  buy  U.S.  daily  papers 


A  Middle  Eastern  businessman  and 
publisher  is  actively  pursuing  the  ac¬ 
quisition  of  U.S.  newspaper  properties, 
Editor  &  Publisher  learned  this  week. 

The  businessman,  Bassam  Freiha,  is 
reportedly  a  member  of  the  family 
which  publishes  the  Al  Anwar,  a  daily 
serving  Beirut,  Lebanon.  Information 
about  the  proposed  acquisitions  came 
through  a  series  of  letters  given  to 
E&P. 

The  first  inkling  that  foreign  money 
barons  were  actively  pursuing  such  pur¬ 
chases  was  revealed  in  a  letter  from  a 
Beirut  publishing  house  to  an  American 
newspaper  broker. 

The  letter,  dated  January  14,  was 
sent  by  Wajib  Abdallah,  personal  as¬ 
sistant  to  the  president  and  managing 
director  of  Dar  Assayad,  S.A.I.  The 
company  publishes  seven  newspapers  or 
magazines. 

Addressed  to  George  J.  Cooper  As¬ 
sociates  of  Rockville  Centre,  N.Y.,  Ab¬ 
dallah  wrote: 

“My  purpose  in  writing  to  you  is  to 
seek  your  cooperation  in  an  effort  to  ac¬ 
quire,  through  a  complete  take-over  or 
major  interest  acquisition,  of  a  daily  in 
your  area  .  . 

He  continued,  “The  daily  we  are  in¬ 
terested  in  would  be  a  medium-sized 
newspaper,  with  a  circulation  ranging 
between  30,000  and  50,000.  It  w’ould  be 
serving  an  upper,  middle  class  com¬ 
munity  and  preferably  with  an  appeal 
to  the  business  community. 

“If  such  an  opportunity  exists,  I 
shall  be  grateful  to  receive  a  fully  de¬ 
tailed  rundown  on  the  proposed  daily 
with  your  indication  regarding  price 
and  formalities.  As  soon  as  I  have  the 
requested  information,  I  shall  study 
it  with  Mr.  Freiha  with  a  view  to  enter 
serious  negotiations.” 

Profit,  not  politics 

In  the  letter,  Abdallah  also  named 
and  described  Freiha  as  a  “profes¬ 
sional  and  a  businessman  interested 
only  in  profitable  business  venture, 
with  no  interest  in  politics.  Therefore, 
he  wouldn’t  intend  to  interfere  in  the 
local  politics  of  the  suggested  candidate 
(newspaper.)  ” 

Dar  Assayad  is  also  the  publishing 
house  for  Assayad  weekly  news  maga¬ 
zine,  Anwar  Al-Ahad  Sunday  supple¬ 
ment,  Achabaka  social  feature  weekly 
magazine,  Attayar  independent  daily 
newspaper,  Samar  weekly  photoroman 
magazine  and  Alam  Al  Youm  weekly 
educational  magazine. 


The  Department  of  State  when  con¬ 
tacted  by  E&P  described  Al  Anwar  as 
“very  pro-Arab.”  Rumors  circulating 
about  the  publishing  firm  have  indi¬ 
cated  that  the  Arabic  language  pub¬ 
lications  have  leaned  heavily  toward 
policies  which  come  out  of  Cairo,  cap¬ 
ital  of  the  Arab  Republic.  It  is  also 
rumored  that  the  newspaper  which  cir¬ 
culates  only  partially  in  Lebanon  (the 
rest  in  other  Arab  nations)  is  subsi¬ 
dized  by  the  Arab  governments. 

Rejected  request 

Replying  to  Abdallah’s  letter.  Cooper 
wrote  on  February  4:  “I  have  your 
letter  of  January  14  regarding  the  de¬ 
sire  of  your  people  to  acquire  a  daily 
newspaper  in  the  United  States. 

“There  are  not  too  many  present 
possibilities  of  the  size  that  you  might 
be  interested  in,  and  on  the  other  hand, 
we  have  many  long  time  clients  in  this 
country  to  whom  we  are  under  obliga¬ 
tion,  and  they,  of  course,  come  first 
with  respect  to  any  availability. 

“Secondly,”  Cooper  wrote,  “I  doubt 
very  much  if  there  are  any  publishers 
in  this  country  who  would  be  interested 
in  selling  out  to  other  than  others  in 
the  United  States.  .  .  .” 

Speculation  over  Arab  interest  in 
U.S.  properties  has  run  high  in  the 
business  community  since  the  nation 
suffered  the  first  pangs  of  the  energy 
crisis.  This  report,  however,  is  believed 
to  be  the  first  of  Middle  Eastern  in¬ 
terest  in  the  U.S.  publishing  industry. 

It  is  not  the  first  report  of  foreign 
interest  in  U.S.  newspaper,  though 
(E&P,  November  16,  1974).  Recently, 
Speidel  Newspapers  Inc.,  a  group  based 
in  Reno,  Nev.,  took  steps  to  stop  Thom¬ 
son  Newspapers  Ltd.  of  Toronto,  Can¬ 
ada,  from  taking  over  the  group. 
Thomson  acquired  6.7  percent  of  Spei¬ 
del  stock. 

In  its  move,  Speidel  stockholders  ap¬ 
proved  changes  in  its  articles  of  in¬ 
corporation  which  barred  aliens  from 
owning  or  attaining  control  of  the 
company.  (E&P,  Nov.  23,  1974) 

Canadian  question 

The  question  of  foreign  newspaper 
ownership  also  became  a  point  of  con¬ 
troversy  in  Canada  this  month.  At  a 
seminar  on  Canadian  nationalism,  Alan 
Heisey,  general  manager  of  the  Toronto 
Daily  Commercial  News,  spoke  in  favor 
of  an  open  industry  which  allow  “any 
and  all  foreign  newspaper  publishers 


EsP 
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who  might  choose  to  publish  here  .  . 

Presently,  he  said,  all  Canadian  pa¬ 
pers  were  100  percent  owned  and  con¬ 
trolled  by  all-Canadian  investors.  Hei¬ 
sey  also  criticized  legislation  which  has 
blocked  foreign  ownership  because  lead¬ 
ers  fear  “.  .  .  we  might  be  seduced  by 
foreign  views  if  we  permitted  them  to 
publish  here.”  He  expressed  similar 
views  concerning  the  country’s  banking 
institutions. 

For  political  protection 

Replying  to  the  condemnation,  Wal¬ 
ter  Gordon,  former  federal  finance  min¬ 
ister,  said  he  had  brought  in  restrictive 
legislation  on  newspaper  ownership  in 
the  1960’s  because  of  fears  that  Mon¬ 
treal’s  La  Presse  and  the  Toronto 
Globe  and  Mail  would  be  sold  to  foreign 
interests. 

Gordon  added  the  rumored  purchases 
of  La  Presse  were  “a  European  group 
that  would  have  used  it  to  preach  Que¬ 
bec  separatism.”  The  former  minister 
said  the  prospective  buyer  of  the  Globe- 
Mail  was  William  Loeb,  president  and 
publisher  of  the  Manchester  (N.H.) 
Union  Leader. 

Loeb,  Gordon  added,  was  noted  for 
his  conservative  views — views  which 
the  minister  said  is  “very  different 
from  the  views  of  most  Canadians.” 

Meanwhile,  Arab  governments,  espe¬ 
cially  oil-rich  Kuwait,  have  been  pur¬ 
suing  bank  financing  agreements  with 
several  European  institutions.  How¬ 
ever,  based  on  what  is  described  as 
“purely  political  reasons,”  the  Arab 
nations  have  blacklisted  doing  business 
with  any  bank  or  group  which  trades 
with  Israel,  has  Jewish  roots  or  em¬ 
ploys  people  of  Jewish  background. 


WOMEN  ADS — Advertising  to  Women 
Inc.,  a  new  ad  agency  specializing  in  the 
woman  consumer,  has  been  formed  by  Lois 
Seraci  Ernst  at  575  Lexington  Ave.,  New 
York  City.  Ms.  Ernst,  who  created  Clairol 
slogans  for  Foote  Cone  &  Belding.  said  the 
agency  will  approach  the  woman  consumer 
"not  only  with  emotionally  tailored  creative 
talent,  but  also  through  new  research  and 
media  methods."  Clients  include  Fairmont 
Foods — for  two  now  tost  market  products 
and  a  new  off-Broadway  play,  Lovers. 
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Suburban  newspapers  sell 
‘the  92%  who  have  incomes’ 


By  Jerome  H.  Walker 

On  the  way  to  the  bank  some  funny 
things  happen  to  publishers  of  suburban 
weekly  newspapers. 

Item:  The  supermarket  ad  that  was 
four  months  out  of  date. 

Item:  The  special  section  for  B’nai 
B’rith  that  included  several  pages  from 
a  section  for  the  Episcopal  Church. 

Item:  The  carrier  boy  on  a  voluntary 
pay  route  who  collected  only  his  share 
(25^)  of  the  weekly  bill  (60^). 

Item:  A  Sunday  sermon  page  with 
an  ad  that  read,  “Jesus  Coming — King- 
fish — May  23  and  thereafter.” 

Item:  The  advertiser  whose  account 
was  four  months  in  arrears  telling  the 
credit  manager,  “I  put  all  my  bills  in 
a  basket  and  draw  one  each  month. 
You  may  be  lucky  next  time.” 

Item:  The  commission  salesman  who 
forged  the  ad  manager’s  signature  so 
his  business  from  slow-paying  accounts 
would  get  through  the  composing  room. 

Item:  the  uniformed  school  bugler 
who  serenades  the  winner  of  the 
monthly  incentive  contest. 

I^aughing  matter  in  these  hard  times? 
Yes,  and  the  30-odd  members  of  the 
Suburban  Newspapers  of  America  were 
in  a  mood  for  it  at  their  mid-winter 
meeting  (Feb.  2-8)  at  Boca  Raton,  Fla. 

‘We’ve  had  40  good  years* 

One  member  capsuled  the  tone  of  the 
roundtable  sessions  by  saying,  “We’ve 
been  going  forward  for  27  years.” 

.Another  boasted,  “We’ve  had  40  good 
years.” 

“Think  positively — ^that’s  our  anti-re¬ 
cession  weapon,”  declared  Phil  Bash  of 
the  Barrington  Press  Newspapers  in 
Illinois. 

Roy  Burton  of  the  Ketterinff-Oak- 
wood  Times:  in  Ohio  advised,  “Tell  your 
ad  salesmen  to  remind  the  merchants 
that  there  are  still  92%  of  the  nation’s 
work  force  employed  and  are  potential 
customers.” 

Almost  all  of  the  SNA  members  at 
the  conference  represented  groups  of 
newspapers  that  publish  one  day  or 
more  a  week  and  many  also  have  shop¬ 
pers.  In  the  majority  are  those  who 
farm  out  their  printing;  quite  a  few 
own  central  printing  plants  (one  with 
as  many  as  27  paners)  and  several  are 
members  of  printing  co-operatives. 

In  size  they  ranged  from  a  New  Jer¬ 
sey  weekly  with  31,000  subscribers  to 
the  ComCorp  group  that  rings  Cleve¬ 
land  with  280,000  copies  weekly  and  the 
Landmark  Community  Newspapers  in 
the  mid-South  which  consume  10,000 
tons  of  newsprint  annually. 

Trend  to  fewer  pages 

For  newsprint  conservation  several 
of  the  major  suburban  groups  are  go¬ 
ing  in  the  opposite  direction  from  the 
metropolitan  dailies.  While  the  latter 


trim  pages  for  55-inch  rolls  to  save 
about  5%  in  costs,  the  former  are  turn¬ 
ing  to  the  broadsheet  for  nine-column 
news  pages  and  10-column  classified 
pages. 

Milton  Mintz,  who  owns  half  a  dozen 
papers  in  northern  New  Jersey,  gave 
this  view:  “I’d  rather  pay  the  higher 
price  for  newsprint  than  lose  linage.” 

Another  comment  was:  “Fewer  pages 
make  a  better  package.” 

It  was  reported  that  a  Bowaters  rep¬ 
resentative  has  been  warning  the  pub¬ 
lishers  that  the  price  of  newsprint  will 
rise  to  $450  a  ton  by  1981  and  this  does 
not  mean  there  will  be  a  massive  in¬ 
vestment  in  new  mills,  only  increased 
capacity  of  existing  facilities.  U.S.  cus¬ 
tomers  are  faced  with  sharp  competi¬ 
tion  of  Third  World  countries  for 
newsprint  supply. 

Appeal  lo  10%  of  readers 

Some  of  the  suburban  groups  are  ap¬ 
plying  a  rigid  criterion  to  editorial  con¬ 
tent  in  an  effort  to  weed  out  non-es¬ 
sential  material.  This  guide  requires 
the  editors  to  ask,  “Will  this  story,  fea¬ 
ture,  column,  etc.  appeal  to  at  least 
10%  of  the  readers?” 

A  publisher  asked,  “Is  it  good  busi¬ 
ness  to  cut  back  on  editorial  content 
and  raise  the  price  of  the  paper?” 

The  majority  of  the  SNA  papers  are 
20<‘  a  copy;  several  have  gone  up  to 
25<‘.  A  few  of  the  free  distribution  or 
voluntary  pay  papers  are  switching 
gradually  to  paid  circulation. 

With  dailies  shrinking  their  news¬ 
print  orders,  the  supply  situation  ap¬ 
pears  to  be  loosening,  some  publishers 
commented.  In  recent  years  Jules  Ja¬ 
cobsen  in  New  Jersey  had  “done  every¬ 
thing  to  survive,”  such  as  buying 
“junk”  at  black  market  prices  up  to 
$350  a  ton  and  trucking  rolls  several 
hundred  miles  to  swap  it  for  usable 
paper.  Last  week  he  was  offered  a  con¬ 
tract  doubling  his  tonnage  for  10  years. 

Eight  ‘front’  pages 

David  Skylar,  ComCorp  group  presi¬ 
dent,  told  how  he  is  taking  this  time, 
when  metro  rivals  are  tightening  up, 
to  open  up  the  design  of  his  papers  so 
they  will  have  eight  “front”  pages  for 
display  of  editorial  material.  The  first 
and  back  pages  of  each  of  four  sections 
will  be  adless  in  a  format  conceived  by 
an  advertising  artist. 

When  Cleveland’s  dailies  were  closed 
during  a  labor  dispute,  Skylar  said,  the 
ComCorp  papers  jumped  from  a  nor¬ 
mal  40-60  page  size  to  132  pages.  A 
new  plant  where  all  processing  up  to 
press  work  is  done  contains  23,000 
square  feet  (all  carpeted)  and  a  mil- 
lion-dollar  computerized  phototype  op¬ 
eration. 

In  a  discussion  of  contract  print¬ 


ing  advantages  and  disadvantages, 
Skylar  said  the  ComCorp  group  could 
not  afford  to  have  its  own  presses  be¬ 
cause  the  idle  capacity  would  add  too 
much  to  the  offset  printing  capacity  of 
plants  in  the  area.  The  major  draw¬ 
back  to  contract  printing  in  his  case  is 
the  expense  of  operating  30  trucks  to 
transport  raw  materials  and  deliver  pa¬ 
pers  which  are  printed  at  three  loca¬ 
tions. 

Bill  Matthews,  whose  central  print¬ 
ing  firm  for  a  score  of  mid-South  pa¬ 
pers  has  been  in  business  since  1968 
and  is  now  owned  by  Landmark  Com¬ 
munications  Inc.  of  Norfolk,  Va.,  re¬ 
lated  that  its  six  plants  in  five  states 
consume  10,000  tons  of  newsprint, 
mostly  with  30-inch  web.  The  papers 
maintain  a  ratio  of  65-35  for  advertis¬ 
ing  and  editorial  content. 

Only  one  of  the  original  publishers 
in  the  central  plant  has  left  to  buy  his 
own  press.  But,  Matthews  said,  he  has 
realized  it  was  a  mistake  because  it  is 
not  big  enough  to  compete  for  print¬ 
ing  jobs  and  he  has  too  much  idle 
time. 

70-30  content  ratio 

Some  of  the  SNA  members  said  they 
are  going  to  a  70-30  ratio  for  content 
and  are  trying  to  cooperate  with  stores 
that  want  Wednesday  afternoon  or 
Thursday  morning  delivery  of  the  pa¬ 
pers.  In  one  case  where  this  is  done  a 
supermarket  gives  the  papers  four  addi¬ 
tional  pages  of  ads. 

Roy  Burton  of  Kettering-Oakwood 
Times  commented  that  he  has  a  six- 
unit  press  and  can  handle  outside 
business  only  from  3  to  5  o’clock  on 
Monday. 

Among  advantages  of  contract  print¬ 
ing,  the  SNA  members  agreed,  were: 
No  labor  problems,  no  worry  about 
newsprint  inventory,  no  expense  for  a 
press  building,  and  the  ability  to  set 
an  exact  budget  for  each  issue  of  the 
paper. 

Only  one  speaker  complained  of  in¬ 
hibitions  due  to  a  contract  printer’s 
limited  capacity. 

In  relation  to  accepting  new  busi¬ 
ness  in  a  central  operation,  it  was  the 
consensus  that  “a  customer  must  have 
security.” 

The  publishers  also  exchanged  ideas 
for  increasing  revenue.  The  list  began 
with  a  plan  for  charging  for  nuptial 
announcement  pictures — $3  for  a  one- 
column  cut  and  $5  for  a  2-column  cut — 
and  went  on  to  ways  of  tightening 
credit  policies.  Papers  that  have  had 
writeoffs  of  only  one-half  of  one  per¬ 
cent  are  now  experiencing  losses  up  to 
2%. 

In  the  case  of  wedding  pictures,  no 
guarantee  is  given  that  the  picture 
will  be  run  but  the  fee  is  rebated  if  it 
is  not  run  within  three  weeks. 

One  paper  charges  for  an  obituary — 
not  the  death  notice — and  the  funeral 
directors  not  only  gather  the  informa¬ 
tion  but  include  the  newspaper’s  fee  in 
their  bill. 

(Continued  on  page  32) 
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always  been  good.  About  a  year  ago 
Dong-A  Ilbo  broke  up  an  effort  by  its 
staff  of  about  400  to  start  a  labor 
union.  Several  persons  were  dismissed. 
Their  cases  still  are  pending  in  court. 

The  present  controversy  appears  to 
have  driven  the  publisher  and  his  em¬ 
ployes  closer  together. 

Dong-A  Ilbo  also  operates  a  radio 
station,  publishes  two  popular  maga¬ 
zines,  and  a  daily  newspaper  for  chil¬ 
dren.  All  are  affected  by  the  boycott. 

Like  all  Seoul  newspapers,  Dong-A 
Ilbo  has  been  cautious  about  running 
stories  offensive  to  the  government. 
Last  fall  it  began  to  lengthen  its  re¬ 
ports  on  activities  of  Korean  opposi¬ 
tion  groups. 

Then  editors  and  newsmen  clashed, 
the  newspaper  missed  a  day  of  pub¬ 
lication  and  the  dispute  ended  in  a  com¬ 
promise.  Dong-A  Ilbo  became  the  first 
newspaper  in  Seoul  in  several  years  to 
carry  pictures  of  anti-government  activ¬ 
ities. 

How  long  the  paper  can  withstand 
the  advertising  drought  is  a  matter  of 
speculation. 

Chief  editorial  writer  Hong  declines 
to  speculate  about  the  next  payday, 
Feb.  25.  He  also  says  newsmen  have 
notified  management  they  are  willing 
to  accept  pay  cuts  “if  necessary”  to 
keep  the  fight  going. 

“Compromise  may  sound  ugly,”  Hong 
added.  “But  I’m  not  necessarily  opposed 
to  an  honorable  one.  I  said  honorable. 
This  is  very  important. 

“Any  compromise  that  can  be  con¬ 
sidered  a  surrender  or  appeasement 
will  not  be  acceptable  to  all  journal¬ 
ists  working  at  Dong-A  Ilbo.” 

Many  Korean  newsmen  think  the  pa¬ 
per’s  maximum  holdout  time  is  about 
four  months. 

The  Korean  government’s  ministry 
of  culture  and  information  declined 
UPI’s  request  for  an  interview  with  the 
minister  or  viceminister  of  the  Dong-A 
Ilbo  story. 

But  it  arranged  a  meeting  with  Rep. 
Park  Jun-Kyu,  chairman  of  the  policy 
committee  of  the  ruling  Democratic- 
Republican  party.  Rep.  Park  said  the 
dispute  was  a  matter  between  the  news¬ 
paper  and  its  advertisers,  adding: 

“In  Korea  we  need  the  cooperation 
of  the  press  more  than  in  an  affluent 
society  like  America  or  Japan. 

“If  there  is  a  lot  of  turmoil  of  dem¬ 
onstrations,  we  may  ask  them  to  please 
make  the  article  shorter.  We  may  ask 
them  not  to  express  their  own  opinions, 
just  to  report  facts. 

“That  paper  now  is  under  the  control 
of  its  reporters.  We  would  like  to  see 
it  under  the  control  of  the  publisher 
and  the  editors.  They’re  grown-ups.  It 
will  make  a  settlement  come  nearer  if 
this  happens.  Today  nobody  is  taking 
any  initiative  until  Dong-A  Ilbo  comes 
to  a  situation  where  there  is  one  voice 
and  some  discipline.” 

South  Korea’s  5  million  Christians 
have  joined  in  a  campaign  to  support 
the  newspaper  and  replace  revenues 
lost  because  of  advertising  canceled  by 
businesses  allegedly  pressured  by  the 
government. 
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Two  pages  from  Dong-A  Ilbo  show  blank  spaces  where  cancelled  ads  would  have  appeared. 


S.  Korea’s  secret  police 
cancel  ads  in  Dong-A  Ilbo 


By  Robert  Crabbe 

United  Press  International 


Seoul,  South  Korea  today  is  the 
scene  of  one  of  the  most  dramatic 
clashes  between  a  newspaper  and  a 
local  power  structure  since  the  Ar¬ 
gentine  government  took  on  the  Bue¬ 
nos  Aires  newspaper  La  Prensa  more 
than  20  years  ago. 

Starting  last  December,  every  large 
Korean  business  that  advertised  in 
Dong-A  Ilbo  (East  Asia  Daily  News), 
Seoul’s  largest  afternoon  newspaper, 
cancelled  its  advertising  contract. 

In  a  front  page  story  the  following 
month,  the  newspaper  said  the  adver¬ 
tisers  were  coerced  by  “a  certain  gov¬ 
ernment  agency.” 

The  paper’s  chief  editorial  writer, 
Hong  Sung  Myon  says:  “It  is  under¬ 
stood  by  everybody  this  means  the 
Korean  Central  Intelligence  Agency.” 

Culture  and  information  minister 
Lee  Wong  Kyung  says:  “This  is  a 
matter  between  the  newspaper  and  its 
advertisers.” 

Dong-A  Ilbo  publishes  an  eight-page 
daily  edition.  But  tiny  advertisements 
that  resemble  calling  cards  have  re¬ 
placed  display  ads  for  consumer  goods. 
The  ads  are  bought  by  the  newspaper’s 
sympathizers,  mostly  anonymous,  and 
carry  messages  such  as  “Hail  Dong-A 
Ilbo’s  fight  for  freedom  of  speech”. 

The  boycott  began  after  the  editors, 
under  pressure  from  a  staff  of  y'oung 
newsmen,  cautiously  began  to  expand 
coverage  of  opposition  to  Korean 
President  Park  Chung-Hee. 

Beginning  in  mid- December,  major 
commercial  advertisers  cancelled  their 
scheduled  ads.  In  late  December  major 
clients  suddenly  withdrew  from  the  pa¬ 
per’s  radio  station.  By  mid-January' 
nearly  all  large  firms  and  many  small 
ones  had  pulled  out,  reducing  ad  rev¬ 
enues  by  about  60%. 

Company  officials  told  reporters  that 
they  had  been  called  by  the  Korean 


Central  Intelligence  Agency  and  or¬ 
dered  to  stop  their  business  with  Dong- 
A  Ilbo  immediately. 

The  ad  director  of  a  large  textile 
chain  is  reported  to  have  been  beaten 
and  the  company  president  verbally 
reprimanded  when  their  ads  did  not 
stop  quickly  enough.  The  same  treat¬ 
ment  was  meted  out  to  a  cosmetics 
company  ad  director  and  his  president. 

Early  ad  dropouts  were  retailers, 
and  General  Motors  Korea  and  Hyundai 
Motors  (Ford  licensee). 

Park,  58,  a  former  army  officer  who 
took  power  in  1960  in  a  military  coup, 
was  chosen  president  for  two  four-year 
terms  in  direct  popular  elections.  In 
1969  he  secured  a  constitutional  change 
permitting  him  to  seek  a  third  term, 
which  he  won. 

In  1972  Park  placed  Korea  under 
martial  law,  and  brought  out  a  new 
constitution,  later  approved  by  refer¬ 
endum.  It  ended  popular  election  of  the 
president  and  provided  for  unlimited 
six-year  terms. 

Even  Park’s  Korean  critics  concede 
living  standards  have  risen  enormously 
during  his  time  in  office.  Foreign  capi¬ 
tal  has  flowed  into  the  country. 

His  government  always  has  been  edgy 
about  press  criticism.  A  decree  in  force 
from  January  to  August,  1974,  made 
criticism  of  the  new  constitution  a 
criminal  offense.  About  180  persons 
still  are  imprisoned  for  violating  it. 

Dong-A  Ilbo  never  has  been  a  radical 
newspaper.  Its  founder  was  industrial¬ 
ist  Kim  Sung  Soo,  vicepresident  of 
Korea  in  the  1950s.  He  is  a  member 
of  the  clan  that  built  up  the  Sam  Yang 
industrial  group,  one  of  Korea’s  largest 
business  conglomerates. 

The  paper  has  been  independent  of 
the  Sam  Yang  group  for  about  seven 
years.  The  relations  of  publisher  Kim 
Sang  Man  with  his  reporters  have  not 
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N.Y.  Times  shows  earnings  drop 


The  New  York  Times  Company  re¬ 
ported  consolidated  revenues  for  1974, 
a  record,  of  $389,604,000  up  $33,037,- 
000  from  $356,567,000  in  1973. 

A  record  consolidated  net  income  for 
the  year  ended  December  31,  1974  was 
also  reported  with  $1.82  a  common 
share  on  $20,315,000. 

Although  record  consolidated  earn¬ 
ings  and  revenues  were  reported,  the 
N.Y.  Times  newspaper  earned  51  cents 
a  share  in  1974,  compared  •with  93 
cents  in  1973.  The  newspaper  earned  10 
cents  a  share  in  the  fourth  quarter, 
down  from  26  cents  a  share  in  the  com¬ 
parable  quarter  in  1973. 

Commenting  on  the  year-end  state¬ 
ment,  Arthur  Ochs  Sulzberger,  chair¬ 
man  and  president  of  the  N.Y.  Times 
Company,  said:  “Our  diversification 
repaid  us  handsomely.  As  the  earnings 
for  The  Times  newspaper  deteriorated 
throughout  the  year,  our  subsidiaries 
and  newsprint  mills  more  than  compen¬ 
sated.  We  will  undoubtedly  have  to  rely 
on  them  again  in  1975  as  depression, 
infiation  and  joblesness  in  the  greater 
New  York  area  depress  the  profit  mar¬ 
gins  of  the  newspaper.” 

Sulzberger,  in  a  memorandum  to  the 
N.Y.  Times  newspaper  staff,  reflected 
on  the  1974  year-end  financial  report. 
After  stating  that  the  newspaper’s 
profit  before  taxes  dropped  from  $23- 
million  in  1973  to  $ll-million  in  1974, 
said  that  even  though  the  paper  took  in 
more  money  than  ever  before,  the  paper 
kept  before  taxes  only  4  percent  of  the 
money  taken  in  during  1974.  In  1973 
the  figure  was  9  percent.  Sulzberger 
went  on  to  say  that  taxes  take  about 
half  of  the  4  percent  figure  and  a  true 
margin  of  about  2  percent  is  just  too 
thin  for  safety. 

The  memorandum  also  indicated  that 
the  newspaper’s  productivity  must  be 
improved  and  improved  substantially. 

Sulzberger,  commented  further  in 
the  memorandum,  “In  the  upcoming 
labor  negotiations,  we  will  be  making 
proposals  to  do  just  that.  The  proposals 
will  deal  with  problems  of  over-mann¬ 
ing  and  wasteful  work  practices  that 
must  be  solved  in  these  negotiations.” 
The  N.Y.  Times  Company  report 
follows  along  with  other  industry  re¬ 
ports  : 

NEW  YORK  TIMES  CO. 


Year  Dec.  31 : 

1974 

1973 

Revenues  . 

.  $389,604,000 

$356,567,000 

Net  income  . 

20.315.000 

17.610.000 

Shr  earns: 

Net  income . 

1.82 

1.56 

3  mo.  Dec.  31 : 

Revenues  . 

,  104,214.000 

94.581,000 

Net  iiicome  . 

4,306.000 

3.674.000 

Shr  earns : 

Net  income  . 

.38 

.33 

Comparative  figures 
by  business  lines: 

Revenue: 

1974 

1973 

N.Y.T.  newspaper  . 

.  263,016.000 

250.592.000 

Other  newspapers  . , 

18.046.000 

14,204.000 

Magazines  . . 

73,206,000 

65,645,000 

Broadcast  . 

6,821,000 

6.221.000 

Other — books. 

news  SVC.,  etc.  . . , 

28,615,000 

23.005.000 

3  mo.  Dec.  31 : 

Reveune : 

N.Y.T.  newspaper  , 

.  71,672,000 

66,792.000 

Other  newspapers  . . 

Mnirazines  . 

Broadcast . 

Other,  books, 

news  SVC.,  etc.  . . . 


6,242,000 

18,639,000 

1,954,000 


4,046,000 

16,261,000 

1,801,000 


BOOTH  NEWSPAPERS  INC. 

Year  Dec.  31:  1974  1973 

Revenues  .  $156,087,000  $136,734,000 

Net  inconne  .  12,530,000  11,053,000 

Shr.  earns: 

Net  income  .  2.56  2.26 

3  mo.  Dec.  31 : 

Revenues  .  41,981,000  37,177,000 

Net  income .  4,450,000  4,180,000 

Shr  earns: 

Net  income .  .91  .86 


DOWNE  COMMUNICATIONS  INC. 

9  mo.  Sept.  30:  1974  1973 

Revenues  .  $  83,981,000  $  69,833,000 


Net  income  . . . . 
Shr  earns: 

Net  income  . . 
3  mo.  Sept.  30 : 

Revenues  . 

Net  income  . . . . 
Shr  earns: 

Net  income  . , 


28,005,000 

46,000 


22,804,000 

37,000 


GREAT  NORTHERN  NEKOOSA  CORP. 

Year  Dec.  31  :  1974  1973 

Net  sales  .  $673,889,000  $505,054,000 

Net  income  .  60,332,000  27,503,000 

Shr  earns  (full  dilut)  : 

Net  income  .  8.52  3.89 

3  mo.  Dec.  31 : 

Net  sales  .  176,780,000  145,400.000 

Net  income .  18,047,000  8,866,000 

Shr  earns  (full  dilut)  .  2.55  1.20 


KNIGHT-RIDDER  NEWSPAPERS  INC. 

9  mo.  (first)  1974  1973 

Shr  earns: 

Net  income  .  $1.53  $1.61 

KniRht-Ridder  will  release  audited  1974  results 
in  late  February. 


MULTIMEDIA  INC. 

Year  Dec.  31:  1974  1973 

Revenues  .  $  55,918,000  $  50,667,000 

Net  earn  .  6,820.000 

Earns  per  shr .  i.55  1.36 

Quar.  Dec.  31  : 

Revenues  .  14. .526.000  13,956,000 

Net  earns  .  1,900,000  1,746,000 

Earns  per  shr .  .43  .40 


WASHINGTON  POST 
Year  (Dec.  29-74) 

(Dec.  30-73) 

Revenues  . 

Net  income  . 

Shr  earns: 

Net  income . 

4th  quar:  (Dec.  29-74) 

Revenues  . 

Net  income  . 

Shr  earns: 

Net  income . 

Comparative  figures 
by  business  lines: 
Revenue : 

Newspr.  pub . 

Mag. /book  pub . 

Broadcast  . 

Income: 

Newspr.  pub . 

Mag./ book  pub . 

Broadcast  . 


1974  1973 

$287,678,000  $246,949,000 
14,441,000  13,334,000 


3.04 

(Dec.  30-73) 
84,663,000 
5,388,000 


70.173.000 

4,936,000 


125,730,000  111,997,000 

123,121,000  107,617,000 

38,727,000  27,335,000 

10,746,000  10.535,000 

10,202,000  9,161,000 

7,192,000  5,996,000 


SOUTHAM  PRESS  LTD. 

Year  Dec.  31  :  1974  1973 

Revenue  .  $221,927,000  $183,453,000 

Net  income  .  19,341,000  18,429,000 

Shr  earns: 

Net  income .  1.55  1.48 

Earns:  .  20,065,000  18,763,000 

Shr  earns:  .  1.61  1.60 


SPEIDEL  NEWSPAPERS  INC 

Year  Dec.  31  :  1974  1973 

Revenues  .  $  42.791,400  $  38,069,300 

Net  income  .  7,518,100  6,106,300 

Earns  per  shr  .  1.30  1.04 

3  mo.  Dec.  31 : 

Revenue  .  12.042.600  10,319,000 

Net  income .  2,266,200  1,791,000 

Earns  per  shr .  .39  .31 

Ad  linage  (inches)  ....  12,621,741 

Combined  circ. :  (daily)  293,830 


TIMES  MIRROR  CO. 

Forty  weeks  end:  1974  1973 

(Oct.  6-74)  (Oct.7.73) 

Revenues  .  $665,787,693  $524,742,729 

Net  income  .  46,346,096  41,225,454 

Shr  earns: 

Net  income  .  1.37  1.22 


TORONTO  STAR  LTD. 

1st  quar.  end  Dec.  31:  1974  1973 

Net  income  .  $  2,563,000  $  2,424,000 

Shr  earns .  .34  .33 

Earns  .  1,664,000 

Shr  earns .  .23 

Year  end  Sept.  30: 

Revenue  .  32,364,000  28,344,000 


Gannett^ s  earnings  up 
14%;  dividend  raised 

Gannett  Co.,  Inc.  reported  a  1974 
net  earnings  gain  of  14  percent  and  an¬ 
nounced  an  18  percent  dividend  increase 
to  shareholders  of  its  common  stock. 

The  company  reported  that  each 
quarter  of  1974  set  a  record  for  reve¬ 
nues,  earnings  and  earnings  per  share. 

The  board  of  directors  voted  to  raise 
the  quarterly  dividend  from  11  cents 
to  13  cents  per  share,  the  second  such 
increase  in  five  months. 

In  making  the  announcement,  Paul 
Miller,  chairman  of  the  board,  and  Al¬ 
len  H.  Neuharth,  president  and  chief 
executive,  said  the  dividend  increase 
“reflects  Gannett ’s  excellent  balance 
sheet  and  cash  flow  position,  the  con¬ 
tinued  uptrend  in  profitability  and  a 
desire  to  improve  the  diiridend  payout 
ratio.” 

A  new  13-cent  quarterly  dividend 
will  be  paid  April  1  to  shareholders  of 
record  March  18.  On  October  1,  1974, 
Gannett  raised  its  dividend  from  9  to 
11  cents  per  share.  Today’s  increase  is 
the  fifth  voted  by  Gannett  directors 
since  the  company  went  public  in  1967. 

Advertising  linage  for  fiscal  1974 
was  up  .26  percent  over  1973.  Combined 
average  daily  circulation  w'as  down  3 
percent,  while  Sunday  average  circu¬ 
lation  declined  1.4  percent  (these  sta¬ 
tistics  exclude  those  of  the  Hartford 
Times  for  that  period  of  1973  when  it 
was  owned  by  Gannett).  The  circula¬ 
tion  decline  reflects  planned  elimination 
of  unprofitable  fringe  area  circulation 
as  well  as  substantial  rate  increases 
during  the  year. 

Comparative  results  reported  by  Gan¬ 
nett  were  restated  where  applicable  to 
reflect  the  second  quarter  acquisition 
of  the  newspaper  in  Marietta,  Ohio, 
and  Salem,  Oregon,  for  common  stock 
on  a  pooling  of  interests  basis. 

The  company’s  annual  meeting  of 
shareholders  will  be  held  May  6  in 
Rochester. 


GANNETT  CO. 

Year  Dec.  29:  1974  1973 

Revenues  .  $331,312,547  $308,849,048 

Net  income .  33,234,744  29,170,612 

Shr  earns: 

Net  income .  1.68  1.39 

3  mo.  Dec.  29 : 

Revenues  .  92,004.321  82,398,559 

Net  income  .  10,888,174  10,662.823 

Shr  earns: 

Net  inccane  .  .62  .60 


82.398,559 

10,562,823 
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UPI’s  newspaper 
told  about  ^news 

United  Press  International’s  do¬ 
mestic  news  coverage  and  delivery  of 
copy  is  undergoing  revolutionary 
changes  with  the  implementation  of  a 
new  electronic  editing  system. 

UPI’s  Regional  Information  Storage 
and  Retrieval  system  (R-IS&R),  begun 
nearly  a  year  ago,  will  be  completed  in 
April  and  with  it  will  come  a  “new 
look”  in  regional  and  state  reporting. 

“We  feel  that  the  completion  of 
IS&R  will  double  UPI’s  reportorial  ca¬ 
pacity,”  UPI  president  Rod  Beaton  told 
a  meeting  of  the  UPI  Newspaper  Ad¬ 
visory  Board  in  New  York  February 
11. 

“People  who  have  been  tied  dowm  to 
state  and  regional  bureaus  editing  and 
filing  copy  will  be  freed  of  this  re¬ 
sponsibility,  enabling  them  to  do  more 
enterprise,  investigative  and  general 
reporting,”  Beaton  told  the  board. 

News  flow 


advisory  board 
center’  set-up 

visory  board.  The  15-member  board  of 
editors  and  publishers  was  formed  last 
summer  to  advise  UPI  executives  on 
its  news  and  newspictures  services  as 
well  as  general  management  policies. 

“We  are  highly  pleased  with  the  re¬ 
sponsiveness  of  UPI’s  management  to 
our  suggestions,”  Macdonald  said. 

H.  L.  Stevenson,  editor-in-chief  and 
vicepresident,  told  the  board  that  a 
number  of  editorial  changes  had  taken 
place  as  a  result  of  board  suggestions. 
They  include  packaging  of  news,  more 
roundups  and  tighter  editing  and  writ¬ 
ing. 

“We’ve  strengthened  our  coverage  of 
business  and  economic  news,  in  Wash¬ 
ington,  New  York  and  overseas,”  he 
said. 

Stevenson  also  disclosed  the  UPI  and 
The  Associated  Press  will  soon  begin  a 


review  and  revision  of  the  joint  style- 
book  used  by  the  two  news  services. 

Stevenson  said  the  increased  empha¬ 
sis  on  enterprise  in  state  bureaus  will 
result  in  a  more  balanced  national 
news  report. 

“We’ve  been  through  a  period  heav¬ 
ily  weighted  with  Washington  and 
Watergate  copy,”  he  said.  “The  level¬ 
ling  out  process  has  already  begun  and 
the  significant  stories  from  around  the 
country  which  were  shunted  to  one  side 
in  the  past  year  or  two  will  now  get 
wider  distribution.” 

UPI’s  national  desk  in  New  York  is 
working  directly  with  state  bureaus  in 
the  improvement  of  the  state  reports. 

Robert  E.  Page,  vicepresident  and 
superintendent  of  bureaus,  reported 
that  a  number  of  news  personnel  were 
being  relocated  in  the  “News  Centers” 
and  the  manpower  involved  to  operate 
them  will  be  in  place  by  March. 

Advisory  board  members  toured 
UPI’s  world  headquarters  and  were 
briefed  on  various  operations,  including 
marketing,  broadcasting  and  newspic¬ 
tures. 


obtaining  an  $11,520  sewer  fee  rebate, 
will  be  tried  in  Monterey. 

Support  for  the  Bee  has  been  given 
by  the  San  Joaquin  chapter  of  the  So¬ 
ciety  of  Professional  Journalists  Sigma 
Delta  Chi;  the  Fresno  Press  Club  and 
the  Fresno  unit  of  Sacramento  News¬ 
paper  Guild  Local  92. 

Rosato  was  found  in  contempt  Jan¬ 
uary  27  a  total  of  27  times;  Patterson, 
25  times,  and  Gruner,  10  times.  Dist. 
Atty.  Bill  Smith  said  last  month  the 
men  could  be  given  either  or  both  a  five- 
day  jail  term  and  $500  fine  for  each 
count — a  total  of  305  days  in  jail  and 
$30,500  in  fines. 

Disclosure  of  Patterson  possessing  a 
master  key  to  courthouse  offices  spurred 
the  reopening  of  the  hearing  into  how 
the  Bee  obtained  the  sealed  grand  jury 
transcript.  The  judge  said,  in  court  that 
the  key  allowed  Patterson  access  to  the 
private  chambers  and  files  of  every 
judge  whether  Superior  or  Municipal 
court;  that  the  key  allowed  the  news¬ 
paper  unlimited  access  to  the  offices  of 
the  district  attorney,  public  defender 
and  county  clerk  at  any  time. 

Attorney  for  the  Bee  staffers,  Phil 
C.  Fullerton,  said  it  will  be  shown  that 
the  key  was  never  improperly  used. 
He  added  that  “the  issue  of  the 
key  is  an  extraneous  and  diversionary 
issue  injected  by  the  court  to  cloud  the 
proper  course  of  the  inquiry.  The  real 
issue  here  is  the  recognition  of  the 
newsmen’s  privilege  and  the  news  gath¬ 
ering  rights  under  state  law  and  the 
Constitution.  We  resent  the  court’s  im¬ 
plication  that  employes  of  the  Bee  have 
criminal  liability  in  this  affair.” 

Peckinpah  warned  Gruner  and  Pat¬ 
terson  that  any  further  refusal  to  an¬ 
swer  questions  should  be  based  on  the 
5th  Amendment  protection  against  self¬ 
incrimination  rather  than  “the  now  ob¬ 
viously  inapplicable  provisions”  of  the 
California  shield  law. 


Under  the  new  system,  utilizing 
video  terminals  and  centrally  located 
computers  in  New  York,  centralized 
desks  across  the  country  will  assume 
the  responsibility  for  copy  editing  and 
distribution  of  regional  and  state  news 
reports. 

These  new  “News  Centers”  will  be 
located  in  Boston,  Atlanta,  Chicago, 
Dallas,  Pittsburgh,  Columbus,  San 
Francisco,  New  York  and  Washington. 

UPI’s  “international  IS&R”  program 
was  implemented  three  years  ago  with 
general  news  centers  in  Washington 
and  New  York  and  the  central  broad¬ 
cast  desk  located  in  Chicago.  Copy 
from  Europe  and  Asia  as  well  as  Wash¬ 
ington  and  key  domestic  bureaus  flowed 
directly  into  the  New  York  computers 
for  processing  on  national  trunk  wires. 

State  bureaus  surrounding  the  “News 
Centers”  will  soon  file  their  copy  to 
the  centers,  where  it  will  be  processed 
and  returned  to  the  states  where  it 
originated. 

“Copy  will  move  faster  and  cleaner,” 
UPI’s  vicepresident  for  communica¬ 
tions,  James  F.  Darr,  told  the  advisory 
board. 

Faster  service  expected 

Darr  said  UPI’s  previous  communica¬ 
tions  network  between  geographic  re¬ 
gions  could  handle  up  to  5,000  words 
per  minute. 

“The  Regional  IS&R  communications 
system  can  handle  as  much  as  154,000 
words  per  minute  between  the  same 
centers,”  Darr  said.  “The  significance 
is  not  in  the  number  of  words  we  can 
handle  but  how  fast  we  can  move  copy 
from  one  point  to  another. 

“Copy  will  move  earlier  for  deadlines 
as  a  result,”  he  said. 

Peter  Macdonald,  president  of  Har¬ 
ris  Enterprises,  Hutchinson,  Kan.,  own¬ 
ers  of  a  group  of  newspapers,  presided 
over  the  daylong  meeting  of  the  ad- 


Reporters  face 
jail  terms  in 
bribery  case 

The  hearing  for  three  staffers  of  the 
Fresno  (Calif.)  Bee  found  in  contempt 
of  court  has  been  continued  until  Feb¬ 
ruary  21,  and  sentencing  of  the  three 
for  62  contempt  citations  was  contin¬ 
ued  indefinitely. 

They  were  cited  January  27  for  re¬ 
fusing  to  tell  how  the  newspaper  ob¬ 
tained  a  transcript  of  a  grand  jury 
probe  that  resulted  in  bribery  indict¬ 
ments  against  Councilman  Marc  Ste- 
fano  and  two  others. 

The  Bee  staffers — managing  editor 
George  F.  Gruner  and  reporters  Joe 
Rosato  and  William  K.  Patterson — 
heard  Superior  Court  Judge  Denver 
Peckinpah  say  February  6:  “Freedom 
of  the  press  does  not  mean  freedom 
from  the  law  of  the  land.  It  does  not 
mean  freedom  from  being  accountable 
for  anything  they  do.” 

Gruner,  Rosato  and  Patterson  cited 
the  California  state  “shield  law.”  Peck¬ 
inpah  (brother  of  movie  director  Sam 
Peckinpah)  said  the  statute  does  not 
apply  in  this  case  because  he  had  sealed 
the  transcripts  to  prevent  influence  on 
potential  jurors. 

The  Bee  published  three  articles  Jan¬ 
uary  12-14  written  by  Rosato  and  Pat¬ 
terson  quoting  testimony  from  the 
grand  jury  transcript  Peckinpah  had 
ordered  sealed  November  21  until  trials 
are  concluded.  Two  trials  have  since 
been  moved  because  of  pre-trial  pub¬ 
licity.  Stefano,  indicted  for  accepting 
a  $4,000  bribe,  will  be  tried  March  4 
in  Oakland.  Developer  Julius  Aluisi,  in¬ 
dicted  for  giving  the  bribe  for  help  in 
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Newspapers  use  promotion  clout 
to  aid  auto  dealers,  industry 


By  Darrell  Leo 

When  times  are  good  and  money 
plentiful,  nearly  everyone  is  the  adver¬ 
tiser’s  friend.  But,  as  the  automobile 
industry  has  learned  this  year,  when 
the  chips  are  down  it’s  then  you  find  out 
who’s  who. 

Despite  the  recession  that  has  eroded 
the  once  high-flying  automobile  manu¬ 
facturers  of  Detroit  and  their  thou¬ 
sands  of  dealers  across  the  country, 
newspapers  and  their  advertising  staffs 
have  rushed  in  to  aid  the  troubled  in¬ 
dustry. 

On  both  national  and  local  fronts, 
newspapers  and  newspaper  representa¬ 
tive  groups  have  helped  lead  the  way 
back  for  car  makers.  And  though  no 
one  is  willing  to  predict  the  final  out¬ 
come,  early  signs  are  showing  modest 
improvement  for  all  concerned. 

Since  Chrysler  Corp.  kicked-off  the 
cash  rebate  avalanche  in  January,  sales 
figures  indicate  that  things  are  begin¬ 
ning  to  improve.  For  the  selling  period 
of  January  21-31,  domestic  auto  makers 
experienced  a  42  percent  increase  in 
new  car  sales,  compared  with  the  mid¬ 
dle  of  the  month. 

Increased  showroom  traffic — spurred 
by  both  promises  of  $200  to  $600  cash 
returns  on  purchase  and  local  newspa¬ 
per  and  dealer  promotions — may  not 
have  any  effect  on  the  year-end  bottom 
line,  analysts  said,  but  it  signals  possi¬ 
bly  better  times. 

Newspapers  pain 

For  newspapers,  the  picture  in  the 
automobile  category  is  improving,  de¬ 
spite  the  losses  of  1973.  -\ccording  to 
Media  Records  Inc.,  auto  linage  showed 
gains  for  1974  and  for  the  month  of 
December  1974.  The  company’s  trend 
chart  based  on  64  select,  constant  mar¬ 
kets  showed  newspapers  receiving  an 
8. 291-  increase  in  annual  advertising. 
For  the  month  of  December  the  in¬ 
crease  was  2.8%. 

.Although  January  figures  are  not  yet 
available,  manufacturers’  heavy  reli¬ 
ance  on  fast-closing  media  indicate 
more  gains.  Chrysler — first  to  break  the 
rebate  campaign — ran  full  page  ads  in 
269  newspapers  in  the  top  100  national 
markets.  Chrysler  officials  indicated 
that  additional  newspaper  and  radio 
support  would  be  used  by  44  dealer 
associations,  outside  of  $10  million  al¬ 
ready  budgeted. 

General  Motors  which  also  joined  the 
short  term  campaign  is  using  a  top 
125  market  list  for  newspapers  with 
support  from  radio  in  the  top  25  mar¬ 
kets.  Other  makers  have  followed  the 
same  trend  with  Ford  allocating  $10 
million  on  its  promotion  and  .American 
Motors  reportedly  spending  even  more. 

In  the  media  blitz  though,  magazines 
and  other  long  close  media  w^ere  omit¬ 


ted.  One  Chrysler  spokesman  explained, 
“The  campaign’s  duration  was  too  short 
and  magazine’s  lead  time  too  long  to 
include  them.”  NBC- tv  lost  additional 
ad  cash  because  it  had  already  sold  off 
its  time  slots. 

Support  promotions 

Unlike  other  media,  however,  newspa¬ 
pers  have  not  sat  idly  by,  letting  their 
troubled  clients  fill  publishers’  coffers. 
Many  have  launched  auto  support  pro¬ 
grams  themselves  or  have  amplified  ex¬ 
isting  promotions. 

Sheldon  Moyer,  vicepresident  of  mar¬ 
keting  for  the  Newspaper  Advertising 
Bureau  Inc.  in  Detroit,  reported  early 
returns  from  N.AB’s  “Operation  Confi¬ 
dence”  program  which  used  a  “thumbs- 
up”  theme  for  promoting  auto  sales. 

“I’ve  seen  over  250  different  news¬ 
paper  tearsheets  of  the  ads  we  pro¬ 
duced,”  he  told  Editor  &  Publisher. 
“About  50%  have  used  our  materials, 
while  others  have  started  their  own 
programs.” 

Newspapers  he  mentioned  using  the 
thumbs-up  approach  ranged  from  the 
Kenosha  (Wis.)  Neivs,  Snn  Diego 
(Calif.)  Union-Tribune,  New  York 
Post  to  the  Cheyenne  (Wyo.)  Tribune- 
Eagle. 

“A  lot  of  the  papers  are  using  full- 
page  ads  with  dealer  tie-ins,”  he  said, 
“and  continuing  it  on  a  day-to-day 
basis  with  an  eight  column  banner.” 

Such  activity  has  not  gone  unnoticed, 
he  said.  On  Feb.  6  N.AB  assembled  more 
than  35  publishers  in  Detroit  where 
they  received  praise  from  Lynn  Town¬ 
send,  chairman  of  the  board  of  Chrysler 
Corp. 

Chrj'sler’s  campaign,  Townsend  said, 
“couldn’t  have  been  accomplished  on 
advertising  alone.”  He  thanked  news¬ 
papers  for  taking  Detroit’s  ailing  eco¬ 
nomics  to  page  one,  reporting  that  his 
dealers  were  in  a  “state  of  euphoria.” 

Moyer  added  that  other  letters  of  ap- 


PRICE  CARDS  were  iust  part  of  the  promo¬ 
tional  kit  that  the  Cincinnati  Enquirer  sent 
out  to  auto  dealers  to  aid  them  in  making 
sales. 


THUMBS-UP  for  both  the  economy  and  auto 
sales.  That's  the  theme  of  promotional 
material  sent  by  the  Newspaper  Advertising 
Bureau  Inc.  to  member  newspapers.  So  far 
more  than  250  have  used  the  ad  directly  or 
modified  it  for  their  own  promotional 
purposes. 

predation  from  corporate  heads  of 
Ford,  General  Motors  and  American 
Motors  had  also  been  received. 

The  N.AB  executive  added  that  al¬ 
though  newspapers  were  the  first  to 
aid  the  industry,  the  thumbs-up  ap¬ 
proach  has  become  a  near  multi-media 
promotion. 

Meanwhile,  he  said,  newspapers  are 
coming  up  with  new  ideas  for  the  in¬ 
dustry  or  adding  to  ones  already  pub¬ 
licized.  He  cited  the  Anderson  (Ind.) 
Bulletin  Herald  as  one  example  of  a 
promotion  which  has  mushroomed  and 
may  be  adopted  at  a  national  level. 
(E&P,  February  8) 

.Another  idea  that’s  been  amplified  is 
one  which  originated  with  the  Phila¬ 
delphia  Inquirer  and  Daily  News, 
which  sponsors  a  “Drive  a  ’75”  promo¬ 
tion  contest  free  to  dealers  with  reader 
cash  prizes.  John  Campbell,  vicepresi¬ 
dent  of  marketing  and  advertising 
sales,  said  the  paper  launched  the  pro¬ 
gram  in  appreciation  for  past  support 
and  because  dealers  now  need  help 
from  newspapers.  (E&P,  Dec.  7,  1974) 
The  idea  proved  so  successful  that 
the  Detroit  Free  Press  has  adopted  the 
idea  and  will  launch  a  similar  pro¬ 
gram  for  its  readers  February  16  with 
$3,000  cash  money. 

-Another  example  is  the  Cincinnati 
(Ohio)  Enquirer  which  launched  a  mas¬ 
sive  attack  on  declining  auto  sales. 
Using  the  themes  “Keep  -America  Mov¬ 
ing”  and  “Keep  .America  Rolling,”  the 
newspaper’s  classified  advertising  man¬ 
ager  George  Mcllveen  introduced  the 
campaign  wMth  a  full-page  black  and 
two-color  classified  section. 

Small  mystery  ads  supported  the  idea 
of  buying  automobiles  both  as  a  good 
buy  and  as  a  patriotic  gesture.  .Accord¬ 
ing  to  Mcllveen,  both  the  newspaper 
and  auto  dealers  were  concerned  with 
consumer  pessimism. 
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The  campaign  was  the  result  of 
brainstorming  with  Jim  Jerrow,  vice¬ 
president-advertising  manager  and  Bob 
Temmen,  director  of  promotion.  “We 
sat  down  and  produced  it  all  in  one 
week,”  Mcllveen  said.  “It’s  amazing 
how  well  it’s  worked.” 

Launched  as  an  umbrella  promotion 
for  automotive,  real  estate  and  mer¬ 
chandise  classifications,  the  Enquirer 
focused  on  the  auto  industry  in  Decem¬ 
ber  and  January.  “It  was  about  that 
time  that  showroom  traffic  began  to  pick 
up,”  he  said.  “Now  coupled  with  the 
cash  rebate  programs  things  are  start¬ 
ing  to  move.” 

He  added,  that  although  advertisers 
were  not  beating  do\vn  the  doors,  the 
newspaper  was  “coming  close  to  last 
year’s  sales  volume.  I  don’t  think  we’ll 
lose  any  linage.” 

To  help  the  Cincinnati  auto  dealers 
tie-in,  the  Enquirer  carried  banner 
streamers,  produced  promo  badges  for 
both  salesmen  and  advertisers,  used  ra¬ 
dio  commercials  and  distributed  free 
car  window  price  cards  to  auto  dealers. 

Additional  rebates 

An  equally  interesting  idea  came 
from  Edward  L.  Hoffman,  publisher  of 
the  Trenionian  of  Trenton,  N.J.  He  of¬ 
fered  his  employes  $200  cash  between 
January  24  and  March  1  if  they  bought 
a  new  car.  Using  a  double  truck  ad  to 
explain  his  auto  motives,  he  used  the 
headline,  “Unusual  Times  Call  for  Un¬ 
usual  Measures — and  the  Time  for  Ac¬ 
tion  is  Now!” 

Hoffman  stated,  “The  Trentonian, 
recognizing  that  the  automobile  indus¬ 
try  unquestionably  plays  a  major  role 
in  our  nation’s  economic  health,  has 
decided  to  offer  the  following  incentive 
as  its  contribution  toward  a  resurgence 
of  vigor  in  America’s  economy.” 

In  a  personal  statement,  he  added, 
“The  combined  forces  of  inflation  and 
recession  have  obviously  reached  unac- 
captable  proportions,  and  the  message 
is  loud  and  clear.  It’s  going  to  take  the 
combined  efforts  of  government,  the 
business  sector  and  each  of  us  as  in¬ 
dividuals  to  bring  about  a  turn-around 
in  the  nation’s  ailing  economy.” 

On  the  left  page  of  the  spread,  the 
newspaper  explained  what  business,  the 
consumer  and  the  newspaper  itself  can 
do  to  aid  the  economy. 

Response  from  the  campaign  which 
was  supported  with  ads  produced  by 
the  Newspaper  Advertising  Bureau  Inc. 
has  been  favorable,  reported  Vic  Bo- 
dine,  promotion  manager. 

“Our  ad  salesmen  tell  me  that  tear- 
sheets  of  the  ads  are  hanging  in  every 
showroom  in  towm.  The  banks  have  re¬ 
duced  their  lending  rates  and  other 
businesses  are  picking  up  the  idea  too,” 
he  said.  The  additional  campaign  from 
NAB  told  readers  that  “Now  is  the 
Time  to  buy  a  car.” 

The  Chicago  Tribune,  according  to 
promotion  manager  Bob  Twilling,  just 
launched  an  in-house  promotion  using 
the  better  buy  now  theme. 

Other  new'spapers,  both  large  and 
small  are  also  coming  to  the  aid  of  the 
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ANEW  CAR  NOW 
MAKES  A  LOT  OP  I 

...“CENTS” 


DEALER  TIE-INS  plus  bank  institutionals 
were  used  by  the  Easfon  (Pa.)  Express  to 
promote  sales  in  the  area.  The  ad  was  part  of 
a  series  explaning  why  buying  an  auto  now 
is  better  than  waiting. 

ailing  industry.  The  Lindsay  (Calif.) 
Gazette  published  a  full  page  ad  tell¬ 
ing  readers,  “Gift  yourself  and  family 
with  a  new  1975  Automobile  .  .  .” 

The  ad  focused  attention  on  Ford’s 
Granada,  Chevrolet’s  Impala  and  Pon¬ 
tiac’s  Bonneville  models  in  the  ad.  Ac¬ 
cording  to  Joseph  A.  Snyder,  a  news¬ 
paper  broker  whose  family  runs  the 
newspaper,  “The  purpose  of  the  ad  is 
to  show  the  auto  industry  that  our 
newspaper  is  vitally  interested  in  the 
most  important  industry  in  the  nation. 

“It  seems  likely  that  if  all  newspa¬ 
pers  would  spend  some  advertising  or 
editorial  space  promoting  ‘Buy  Now,  if 
you  can  afford  it’  it  should  promote  the 
sale  of  new  cars  and  at  the  same  time 
(if  we  must  have  a  selfish  motive), 
show  the  auto  industry  that  print  me¬ 
dia  also  cares  about  the  prosperity  of 
so  vital  an  industry.” 

The  Easton  (Pa.)  Express  has  used 
a  series  of  ads  plugging  both  Pennsyl¬ 
vania  and  New'  Jersey  car  dealers  as 
well  as  leading  financing  institutions. 
The  first  ad  told  readers  “Buying  a 
New  car  now  makes  a  lot  of  .  .  . 
cents’.” 

Other  ads,  according  to  Edward  E. 
Howard,  director  of  sales  and  market¬ 
ing,  talks  about  reasons  why  now  is  a 
good  time  to  buy. 

The  Providence  (R.I.)  Journal  joined 
hands  w’ith  the  Rhode  Island  Automo¬ 
bile  Dealers  Association  to  aid  the  an¬ 
nual  Open  House  Auto  Issue.  Using  a 
full  page  ad  to  announce  it,  the  paper 
will  publish  the  special  section  Feb. 
16  and  Feb.  19. 

In  addition  the  Journal  has  furnished 
dealers  with  dayglo  bumper  stickers 
w'hich  ask,  “What  are  you  waiting  for? 
Prices  can  only  go  up.  Buy  a  new  car 
now.” 
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AUTO  UPTURN  is  the  umbrella  theme  of  the 
New  Brunswick  (N.J.)  Home  News  auto  sec¬ 
tion.  With  15  local  dealers  participating,  the 
section  promotes  car  sales  and  reinforces  the 
idea  of  a  purchase  now.  Materials  used  were 
developed  by  McDonald  Classified  Service. 
Bob  Day,  classified  ad  manager,  said  the  pro¬ 
motion  would  continue  as  long  as  dealer  in¬ 
terest  holds.  The  section  has  been  running  on 
Tuesdays  and  Sundays. 


An  attitudinal  study  and  intention  to 
buy  study  of  prospects  and  consumers 
is  also  being  developed  by  the  paper’s 
research  department,  according  to 
Leighton  Authier,  promotion  manager. 
“We’ll  be  trying  to  find  out  why  Rhode 
Islanders  decide  to  buy  or  not  buy  a 
car,  w'hat  the  rebates  have  done,  among 
other  questions,”  he  said.  All  material 
will  be  furnished  to  the  RIADA. 


Other  cash  incentives 

Other  newspapers  have  also  picked 
up  the  idea  of  offering  employes  cash 
incentives  for  car  purchases.  Among 
them  was  Dearborn  (Mich.)  Press. 

The  Press,  how'ever,  added  a  different 
twist  to  its  campaign.  In  addition  to  its 
$100  incentive  offer,  the  Press  gave  the 
auto  dealer  a  break.  It  offered  local 
dealers  a  50  percent  reduction  on  ad 
rates  w'hen  they  advertised  1975  cars 
and  trucks  manufactured  in  North 
America. 

In  a  letter  to  auto  dealers,  the  ad 
staff  wrote,  “The  Dearborn  Press  wants 
to  help  you!  It  doesn’t  take  a  Philadel¬ 
phia  lawyer  or  a  Washington  economist 
to  spell  out  the  hard  times  you’re  hav¬ 
ing.  It’s  easy  to  put  the  blame  on  pol¬ 
iticians,  energy  shortages,  but  in  all 
realism,  people  have  just  quit  buying 
cars.  And,  when  that  happens  we’ve  all 
got  problems.  Dearborn  is  a  car  town 
.  .  .  Michigan  is  a  car  state  .  .  .  No 
cars.  No  money.  No  economy,  no  work. 
.  .  .  No  car  sales!” 

In  addition  to  the  rate  reduction,  the 
paper  launched  a  weekly  reader  con¬ 
test  with  cash  prizes  for  readers  who 
come  up  with  catchy  car  slogans. 
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Inner  workings  of  Mayor  Daley’s 
political  machine  disclosed 


By  Gerald  B.  Healey 

There  have  been  many  “inside”  ac¬ 
counts  published  by  Chicago  news¬ 
papers  regarding  the  super-powered 
political  machine  of  Mayor  Richard  J. 
Daley. 

But  it  took  a  couple  of  super-sleuth 
reporters  from  the  Chicago  Sun-Times 
— Edward  T.  Pound  and  Thomas  J. 
Moore — to  get  something  done  legally 
about  Daley’s  chief  lieutenant  and 
longtime  alderman — Thomas  E.  Keane. 

As  the  result  of  exhaustive  investi¬ 
gation  over  more  than  18  months,  the 
two  reporters  proved  once  again  that 
many  hidden  truths  can  prove  stronger 
than  fiction  when  they  are  unearthed. 

I>ong  campaign 

Keane,  second  only  to  Daley  as  the 
most  powerful  Democrat  in  Chicago 
government  (Daley  is  also  chairman 
of  the  Democratic  Cook  County  Com¬ 
mittee),  was  sentenced  last  November 
to  5  years  in  prison  on  each  of  17 
counts  of  mail  fraud  and  one  of  con¬ 
spiracy.  He  was  find  $27,000  with  a 
federal  judge  deciding  that  the  sen¬ 
tences  will  be  served  concurrently. 

That  judicial  act  was  the  culmina¬ 
tion  of  a  campaign  directed  and  dog¬ 
gedly  pursued  not  only  by  Pound  and 
Moore  but  by  Sun-Times  editor  James 
Hoge,  who  prefers  to  identify  Chicago 
as  “Clout  City  U.S.A.”  where,  Hoge 
says,  “a  connection  at  City  Hall  can 
be  more  valuable  than  a  gilt-edged 
stock  certificate.” 

Hoge  says  the  efforts  of  Pound  and 
Moore  “for  the  first  time  since  Daley 
became  mayor  in  1955,  turned  up  the 
inside  story  of  how  the  Chicago  po¬ 
litical  machine  shapes  political  power 
into  personal  profits  on  a  documented 
basis.” 

After  a  complex  four-week  trial,  a 
U.S.  District  Court  jury  decided  that 
Keane  was  guilty  of  betraying  the 
public  trust  by  taking  part  in  huge, 
conflict-of-interest  land  deals. 

Bought  tax-delinquent  land 

The  complex  subject  matter  of  the 
indictment  covered  the  seven-year  ef¬ 
fort  by  Keane  and  tw'o  partners  to 
make  a  killing  by  buying  up  1,900 
pieces  of  tax-delinquent  property  in  a 
special  county  “scavenger  sale”  and 
reselling  them  to  individuals,  con¬ 
tractors  and  public  agencies. 

Behind  each  documented  disclosure 
were  months  of  bone-tiring  effort.  Just 
to  pinpoint  the  location  of  one  property 
in  a  land  deal  required  a  search 
through  more  than  4,000  microfilm 
documents  on  file  in  five  counties.  For 
another  story,  the  reporters  had  to 
analyze  records  covering  more  than 
1,000  parcels  of  property. 

Perhaps  the  most  difficult  investiga¬ 
tive  achievement  ■was  breaching  the 


legal  barrier  of  secrecy  of  land  trusts 
— the  means  Keane  and  other  politi¬ 
cians  used  to  conceal  their  spurious 
real  estate  deals. 

Pound  and  Moore  used  a  wide  varie¬ 
ty  of  tactics.  Some  land  deals  were 
cracked  by  checking  probate  court  doc¬ 
uments  that  were  more  than  a  decade 
old.  Ownership  of  another  piece  of 
property  was  traced  through  the  notary 
public  stamp  on  the  deed. 

When  the  business  partner  of  a 
politician  died,  other  trusts  were 
opened  through  public  state  inheri¬ 
tance  tax  returns.  Also  discovered  w'ere 
that  certain  bank  records  were  public 
and  disclosed  the  beneficiaries — but  not 
the  location — of  secret  land  trusts. 

Important  in  cracking  the  under¬ 
cover  deals  of  Keane  and  other  poli¬ 
ticians  named  in  the  entry  w’ere  several 
informants  who  provided  vital  infor¬ 
mation  not  available  in  public  records. 

The  results  not  only  got  Keane  an 
attorney,  indicted  on  charges  of  using 
his  political  position  to  get  inside  in¬ 
formation,  to  obtain  passage  of  special 
ordinances  and  to  arrange  sale  of  his 
land  to  governmental  agencies,  but 
also: 

Others  raughi  in  web 

A  millionaire  banker  and  business 
partner  of  Keane  was  indicted  on 
charges  of  mail  fraud  in  connection 
with  fraudulent  property  assessment 
cuts;  Circuit  Court  Clerk  Matthew  J. 
Danaher  indicted  on  federal  conspiracy 
and  income  tax  evasion  charges  for  a 
$300,000  payoff  scheme  (Danaher  died 
just  before  last  Christmas  before  going 
to  trial). 

Danaher’s  brother-in-law  and  former 
president  of  a  savings  and  loan  asso¬ 
ciation  was  indicted  on  charges  of 
being  a  partner  in  the  same  payoff 
plot.  A  Danaher  court  aide  was  in¬ 
dicted  in  an  alleged  second  scheme. 

Keane  and  the  other  four  were  in¬ 
dicted  on  the  basis  of  information  de¬ 
veloped  and  disclosed  exclusively  by 
Pound  and  Moore. 

Other  results 

Other  positive  results  of  their  work 
was  action  by  the  County  Board  of 
(Tax)  Appeals  in  adopting  a  series  of 
improved  procedures,  including  a  rule 
requiring  disclosure  of  the  beneficiaries 
of  secret  land  trusts;  the  Illinois  House 
and  Senate  approved  separate  versions 
of  a  law  intended  to  halt  some  of  the 
land  trust  abuses  disclosed  in  the  Sun- 
Times  series. 

It  has  been  estimated  that  Keane’s 
and  his  partners’  land  deals  grossed 
$1  million. 

Hoge  described  the  work  of  Pound 
and  Moore  as  a  “classic  example  of 
innovative  reporting  in  which  they  in¬ 
vested  one  year  before  any  stories 


9  were  written,”  He  said  it  comprised  a 

S  systematic  look  at  a  powerful  politi- 
•'  cal  group  and  the  economic  framework 

around  it. 

Pointing  to  the  magnitude  of  the 
assignment,  Hoge  said  the  reporters 
perused  several  hundred  thousand  doc¬ 
uments  and  interviewed  countless  peo- 
land  trusts  ple.  The  structuring  in  advance  of  doc- 
ther  politi-  umentary  evidence  they  dug  up  was 

r  spurious  the  “best  job  I’ve  ever  seen,”  Hoge 

added,  noting  also  that  the  job  of  dou- 
wide  varie-  ble  and  triple  checking  the  evidence 
deals  were  they  gathered  constituted  another  “tre- 
!  court  doc-  mendous  task”. 

n  a  decade  Extensive  follow-through  needed 

r  piece  of 

i  the  notary  Continuing,  Hoge  said  that  in  the 
past  many  good  investigations  have 
■tner  of  a  died  in  prosecutors’  offices,  which 

usts  were  proved  to  him  that  there  needs  to  be 

ate  inheri-  extensive  and  lengthy  follow-through 

ivered  w'ere  and  finesse  in  handling  a  successful 

vere  public  series  that  culminates  with  the  con¬ 
es — but  not  viction  of  the  conspirators. 

I  trusts.  Hoge,  Pound  and  Moore  met  regu- 

the  under-  larly  once  a  week  to  go  over  what  had 

other  poli-  been  unearthed  and  to  plan  strategy, 

.’ere  several  He  described  Pound  as  having  “the 

vital  infor-  tough  approach”  while  Moore  works 

>lic  records.  more  in  a  low-key  manner. 

;  Keane  an  “We  had  to  be  careful  to  guard 
es  of  using  against  even  one  slip,”  Hoge  said, 

t  inside  in-  “Just  one  could  have  blow’n  the  whole 

e  of  special  thing.  Pound  and  Moore  show’ed  a  lot 

sale  of  his  of  patience  and  resiliency  and  they 

encies,  but  got  pay  raises  and  bonuses  for  their 

excellent  efforts.” 

The  reporters  told  Editor  &  PUB- 
USHER  there  was  very  little  in  their 
id  business  stories  and  documented  evidence  that 

indicted  on  was  not  included  in  the  Keane  federal 

connection  grand  jury  indictment.  There  w’ere 
assessment  many  striving  to  dissuade  them  from 
Matthew  J.  following  Keane’s  land  deals  trail.  Per- 
1  conspiracy  sisting.  they  searched  public  records, 
arges  for  a  "o  matter  how  remote.  They  even  spent 
anaher  died  time  in  a  w’arehouse  looking  through 
lefore  going  clippings  from  the  old  Chicago  Times, 
one  of  the  predecessor  newspapers  of 
and  former  the  Sun-Times. 

1  loan  asso-  the  more  difficult  jobs  was 

charges  of  determining  how’  much  Keane  had 
same  payoff  profited  financially  and  what  his  per- 
ide  was  in-  sonal  fortune  consisted  of. 
d  scheme.  small  thing  like  looking  for  one 

ur  were  in-  residence  address  proved  a  tedious 
irmation  de-  task,  entailing,  for  instance,  perusal 
•lusively  by  legal  directories  back  to  1940. 

Other  Chicago  reporters  were  chas¬ 
ing  leads  on  the  story  at  the  same 
time  Pound  and  Moore  were  digging 
F  their  work  which  made  their  job  more  difficult 

y  Board  of  because  public  and  political  figures  over 
■r  ^  series  of  ^  period  of  many  months  had  become 
lading  a  rule  suspicious  that  something  big  was  in 
beneficiaries  wind, 

llinois  House  18-hour  days 

■ate  versions 

some  of  the  ^ 

in  the  Sun-  reporters  said  (Moore  is  30,  Pound, 

31)  for  in  the  course  of  the  investiga- 
hat  Keane’s  ^'’®y  o^ten  worked  18-hour  days, 

eals  grossed  compensatory  time 

off.  Moore  took  a  six  week  vacation 
rk  of  Pound  when  the  curtain  dropped  on  Keane’s 
example  of  trial. 

hich  they  in-  They  w'rote  many  memos  to  each 
any  stories  (Continued  on  page  30) 
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Above  left:  John  Hancock  Mutual,  from 
across  the  Boston  Common. 


Above  right;  Massachusetts  Mutual,  home 
office,  near  Springfield. 

Lower  left:  National  Life  of  Vermont, 
located  at  Montpelier. 

Lower  right;  Commercial  Union  Assur¬ 
ance,  on  Boston's  Freedom  Trail. 


Insurance  Sales:  Sales  insurance  for  New  England  advertisers 


From  all  over  the  country,  billions  of  premium  dollars 
flow  into  the  eoflers  of  New  England  insuranee  com¬ 
panies  each  year.  Beginning  as  guarantors  against  ship 
or  cargo  loss  by  groups  of  New  England  shipowners, 
insurance  companies  here  have  grown  and  diversified, 
are  now  major  contributors  to  the  region’s  economy.  The 
first  accident,  health,  and  auto  insurance  policies  were 
all  issued  by  New  England  companies.  Half  of  the  ten 
largest  life  insurance  companies  in  the  U.S.— their  assets 
total  over  $3(S-billion— are  New  England-based,  and 
Hartford  is  the  home  of  Aetna  and  Travelers  Insurance, 


the  country’s  two  largest  diversified  finaneial  companies. 
While  Boston  and  Hartford  are  the  great  insurance  cen¬ 
ters,  233  companies  call  New  England  home,  with  no 
state  having  less  than  IS.  Employing  thousands  in  their 
home  offices  (41,000  in  Hartford  alone),  and  more  in 
agencies  throughout  the  region,  they  put  steady,  ready 
money  in  circulation,  to  be  spent  locally  in  some  of  the 
nation’s  best  retail  markets— by  New  Englanders  whose 
daily  newspaper  readership  exceeds  the  national  average 
bv  far. 


Advertising  gets  results  in  these  ieading  New  Engiand  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 

Burlington  Free  Press  (M) 

Rutland  Herald  (M) 

St.  Albans  Messenger  (E) 

Vermont  Sunday  News  (S) 


Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 
Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 
Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E&S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


We  paid  3^33,772  an  acre 
to  the  U.S.  Government 
for  property  that’s  under  water. 


Texaco  is  willing  to  go 
almost  anywhere  to  get  you 
the  oil  you  need— even  as 
deep  as  1,000  feet  under  the 
Gulf  of  Mexico. 

America  needs  energy.  We’re 
working  to  see  that  you  get  it. 

But  first,  we’ve  got  to  look  for  it. 

And  looking  for  oil  requires  a 
lot  of  looking  around,  even  when 
you’re  on  dry  land. 

Imagine  how  difficult  it  becomes 
when  you’re  looking  around  for  it 
under  water— in  depths  that  can  go 
as  deep  as  a  thousand  feet. 

But  America  does  need  oil,  and 
experts  agree  there’s  plenty  of  it 
right  here  in  this  country.  Buried 
offshore. 

So  far,  the  oil  industry  has  paid 
the  U.S.  Government  close  to 
10  billion  dollars  for  offshore  leases. 
Just  for  the  right  to  look  for  oil. 

Texaco  alone,  since  December 
15, 1970,  has  paid  the  U.S. 
Government  over  800  million 
dollars.  And  has  77  very  promising 
offshore  properties— owned  fully  or 
partially— to  show  for  it.  That’s 
more  than  200,000  acres. 

With  this  much  underwater 
acreage,  we  look  forward  to  finding 
large  new  reserves  of  crude  oil,  and 
of  natural  gas,  too,  to  meet  your 
energy  needs. 

TEXACO] 

We’re  working  to  keep  your  trust. 
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news-people 


John  E.  Cushman,  night  copy  and 
rewrite  desks,  Idaho  Statesmaii,  Boise — 
appointed  business  writer.  William 
Hargrove,  Canyon  County  news  bureau, 
takes  on  Cushman’s  former  responsibi¬ 
lities,  and  Thomas  Lewis,  general  re¬ 
porter,  succeeds  Hargrove. 

♦  ♦  ♦ 

C.  E.  Neubauer,  managing  editor  of 
the  Palm  Beach  (Fla.)  Times — named 
editor,  succeeding  R.  IL  Kirkpatrick, 
who  is  retiring. 

*  * 

Norman  Bowron,  acting  sales  di¬ 
rector,  Florida  Times-lbiion  and  Jack¬ 
sonville  (Fla.)  Journal — to  director  of 
sales;  Gorikin  Cox,  from  marketing 
manager  to  director  of  marketing,  and 
Dan  Mack,  from  acting  retail  sales 
manager  to  retail  sales  manager. 

»  ♦  » 

Robert  E.  Martin,  marketing  sales 
and  ])romotion  manager,  Florida 
Times-Fnion  and  Jacksonville  Journal 
— named  assistant  to  general  manager 
of  the  St.  Augustine  Record. 

4;  t  * 

Wanda  H.  Ti’CKITR,  city  editor,  Pas¬ 
adena  (Calif.)  Star-\eu's — named  day 
managing  editor;  G.  Keith  Murray, 
reporter,  succc'eds  her  as  city  editor. 
Tucker  replaces  Thomas  E.  Living¬ 
ston,  who  has  resigned  to  join  the  Phil- 
adel])hin  Daily  I^ews. 

♦  ♦  * 

Edward  P.  Dougherty,  executive  ed¬ 
itor,  Middletown  (N.Y.)  Times  Herald- 
Record — retired  Jan.  31  after  43  years 
with  the  newspaper. 


Helen  Thomas  elected 
to  Gridiron  Club 

Washington’s  celebrated  Gridiron 
Club,  an  all-male  group  since  its  found¬ 
ing  on  January  24,  1885,  has  finally 
elected  a  woman  member  —  Helen 
Thomas,  of  United  Press  International. 
The  vote  was  41  to  0. 

The  action  came  three  months  after 
amendment  of  the  Gridiron  constitu¬ 
tion  to  allow  female  membership  and 
to  increase  the  number  of  members 
from  50  to  60.  This  followed  picketing 
of  several  Gridiron  spring  banquets  by 
journalists  urging  Gridiron  to  admit 
women  and  organized  efforts  to  prevent 
top  public  figures  from  attending  any 
all-male  function. 

Ms.  Thomas  will  be  initiated  at  this 
spring’s  banquet — on  March  22 — and 
will  be  eligible  to  participate  in  the 
show  at  that  time.  In  being  admitted 
to  Gridiron,  she  sets  another  first.  She 
was  the  first  full  time  woman  corre¬ 
spondent  assigned  to  the  White  House 
by  a  wire  service,  the  first  woman 
White  Hou.se  bureau  chief,  and  the  first 
woman  officer  of  the  White  House  Cor¬ 
respondents  Association. 


John  C.  Eagan — named  assistant 
chief,  Los  Angeles  AP  bureau,  succeed¬ 
ing  Mike  Short,  chief  of  bureau,  Hon¬ 
olulu. 

*  ■!(•  * 

Ann  Salisbi'RY,  assistant  director, 
U.  of  Southern  Calif.  News  Bureau — to 
political  reporter  and  feature  writer, 
Los  Angeles  Herald  Examiner. 

*  *  * 

Sheryl  Biggs,  reporter  Cincinnati 
Enquirer — to  editor.  Enquirer  Sunday 
magazine.  James  Hatton  replaces  her 
as  area  development  reporter. 

*  * 

Norman  McMullin,  business  man¬ 
ager,  Dubuque  (Iowa)  Telegraph- 
Herald — named  general  manager,  suc¬ 
ceeding  William  Woodward,  now  vice- 
president  and  secretarj',  TH  Inc. 

*  *  * 

Russell  Vaught,  general  manager 
and  executive  vicepresident,  Oklahoma 
Journal  Publishing  Co. — named  presi¬ 
dent. 

*  *  * 

Everett  Sudderth,  business  man¬ 
ager  of  the  Johnson  City  (Tenn.) 
Press-Chronicle — retired  after  23  years 
with  the  paper. 

*  ♦  « 

Martin  S.  Zonis,  formerly  with  the 
St.  Petersburg  (Fla.)  Times  and  Chi¬ 
cago  Tribune  promotion  departments — 
named  promotion  manager,  Springfield, 
Mass,  newspapers. 

*  *  * 

Jay  Harris,  formerly  special  projects 
editor  Wilmington,  (Del.)  News-Jour¬ 
nal — joined  faculty  of  Medill  School  of 
Journalism  and  Center  for  Urban  Af¬ 
fairs,  Northwestern  University. 

*  *  * 

James  M.  Tally,  editor  and  pub¬ 
lisher  of  the  Brooksville  (Fla.)  Sun- 
Journal — resigned  after  sale  of  paper 
from  Gannett  to  Park  Newspapers. 

*  *  * 

S.  F.  Chapman  C.A.,  senior  vice- 
president,  finance  of  Thomson  News¬ 
papers,  Ltd. — retired  after  35  years  of 
service.  He  will  remain  a  director  of 
the  company. 

*  »  « 

Ken  Fortenberry,  former  editor-in- 
chief,  TICO  Newspapers,  Gastonia, 
N.C. — named  publisher  of  the  Belle 
Glade  (Fla.)  Herald. 

*  *  ♦ 

Bill  Walter,  news  staff,  Montana 
Standard,  Butte — named  city  editor, 
succeeding  Roy  Anderson,  w’ho  has 
retired. 

*  *  * 

I.  J.  Wynn,  director  of  information 
services,  Georgia  Tech.,  Atlanta,  Ga. — 
resigned  to  become  editor  and  publisher 
of  the  Abbeville  (La.)  Meridional. 

*  ♦  • 

Ralph  Williams,  Jr.,  formerly  wth 
the  New  York  News — joined  news  staff 
of  the  Vernon  (Conn.)  Inquirer. 
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consultants  to 
^  ^  management  on 
^  recruitment 
problems 


During  the  past  nine  years,  we  have  suc¬ 
cessfully  filled  management  positions  with  newspapers  ' 
and  newspaper  groups  in  every  area  of  the  country.  These  ^  whiiamdavis 
assignments  have  been  from  all  size  companies  with 
salary  levels  from  $15,000  to  $80,000  per  year. 

Ron  Curtis  G  Company  is  retained  to  conduct  a  carefully  planned 
search  over  a  wider  range  of  prospects  than  would  otherwise  be  practical  or 
financially  feasible.  As  management  consultants,  we  save  valuable  company 
time,  avoid  embarrassing  internal  or  external  “leaks”  by  protecting  client  identity 
and  insure  objectivity  in  candidate  selection. 

Our  growth  and  continuing  success  is  tangible  proof  of  the 
quality  of  our  work.  We  are  proud  to  say  a  majority  of  our  new  assignments  come 
from  repeat  business  or  client  referrals.  We  believe  this  is  the  best  possible  en¬ 
dorsement  and  guarantee  of  our  professional  competence. 

When  you  need  help  finding  the  right  individual  in  your  General 
Management  and  Business,  Advertising,  Mechanical,  Circulation  and  Editorial 
areas,  call  Carl  Young  at  312-693-6171. 

Ron  Curtis  &  Company 

O'HARE  PLAZA  5725  EAST  RIVER  ROAD.  CHICACX3.  ILLINOIS  60631  (312)  693-6171 
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in  the  news 


TIMES  50 — New  York  Times  reporter  Irving 
("Pat")  Spiegel  (right)  cuts  an  anniversary 
cake  presented  by  B'nai  B'rith,  the  Jewish 
service  organization,  to  celebrate  Spiegel's 
fiftieth  year  with  the  Times.  B'nai  B'rith  presi¬ 
dent  David  M.  Blumberg  (left)  surprised  the 
reporter  with  the  informal  presentation  dur¬ 
ing  a  meeting  of  his  organization's  board  of 
governors — an  event  Spiegel  was  covering. 
Spiegel  joined  the  Times  as  a  copy  boy, 
moved  up  to  cover  crime,  politics  and  other 
city  side  stories.  For  the  past  35  years  he  has 
also  been  the  Times'  specialist  on  Jewish 
community  affairs. 


Leo  DeNatale — named  bureau  chief, 
Enfield,  Conn,  for  Springfield  (Mass.) 
Daily  Netvs. 

*  *  * 

Frank  B.  Wright,  retail  advertis¬ 
ing  salesman,  Memphis  Publishing  Co. 
— promoted  to  classified  advertising 


Robert  C.  Keith  named 
to  direct  news  service 

Robert  C.  Keith,  43,  was  named  di¬ 
rector  of  the  Los  Angeles  Times/ Wash¬ 
ington  Post  News  Service  with  overall 
responsibility  for  administration,  sales 
and  editorial  content.  Keith  has  been 
editor  of  the  news  service  since  1963. 

In  announcing  the  appointment, 
Katharine  Graham,  publisher  of  the 
Washington  Post,  and  Otis  Chandler, 
publisher  of  the  Los  Angeles  Times, 
said  the  growth  of  both  the  news  serv¬ 
ice  and  the  Los  Angeles  Times  Syndi¬ 
cate  in  recent  years  has  created  a  clear 
need  for  separate,  full-time  direction 
of  both  enterprises. 

Ed  Grade  will  continue  as  director  of 
the  Los  Angeles  Times  Syndicate  which 
will  remain  the  marketing  agency  for 
the  news  service.  All  sales  and  client 
service  functions  will  be  handled  by  the 
syndicate  as  in  the  past. 

Upon  accepting  his  appointment, 
Keith  named  John  F.  Cullicott,  33,  edi¬ 
tor  of  the  L.A.T/WP  North  American 
service.  Cullicott  joined  the  news  serv¬ 
ice  in  1964  and  has  been  chief  news 
editor  since  1970.  The  North  American 
service  reaches  more  than  230  newspa¬ 
pers  in  the  United  States,  Canada  and 


Promotions  of  several  key  staff  mem¬ 
bers  at  the  Willoughby  (0.)  News- 
Herald  were  announced  by  general 
manager  Dudley  B.  Thomas. 

In  the  Circulation  Department: 

Jack  Einreinhof  was  named  circu- 
culation  director.  He  was  circulation 
manager  of  the  Long  Branch  (N.J.) 
Record. 

Roger  Jones  becomes  circulation 
manager. 

Leon  Range  was  named  assistant 
circulation  manager. 

In  the  Editorial  Department: 

Jeanne  Weitman  was  named  met- 
tropolitan  editor. 

Hannah  Schellin  was  named  man¬ 
ager  of  the  department  that  produces 
the  daily  People  Today  pages. 

David  J.  Lake  becomes  chief  of  the 
copy  desk. 

David  Sacash  is  now  assistant  city 
editor. 

In  the  Advertising  Department: 

Edward  Mansfield  was  named  ad¬ 
vertising  manager. 

Richard  Raunegger  and  Robert 
Rittenhouse  were  named  assistant  ad¬ 
vertising  sales  managers. 

Ronald  Dustman  becomes  promotion 
manager. 

James  Fowler,  formerly  classified 
ad  manager,  has  been  named  advertis¬ 
ing  sales  manager. 

*  *  * 

William  R.  Heath,  managing  editor 
of  the  Arizona  Daily  Sun,  Flagstaff — to 
associate  editor,  Marshfield  (Wise.) 
Nexvs-Herald. 


manager,  succeeding  Richard  Riggins, 
now  classified  advertising  manager,  St. 
Petersburg,  Fla. 

*  «  * 

Robert  E.  Sullivan,  UPI  Buenos 
Aires  bureau — named  UPI  internation¬ 
al  news  editor  for  Brazil. 

«  *  * 

Walter  Anderson,  30,  editor  and 
general  manager.  New  Rochelle  (N.Y.) 
Standard-Star — named  editor  of  White 
Plains  (N.Y.)  Reporter  Dispatch,  re¬ 
placing  Robert  Merris,  resigned. 

♦  ♦  ♦ 

Ted  Durein,  executive  editor,  Mon¬ 
terey,  Calif.  Peninsula  Herald — retired 
after  40  year  newspaper  career. 

^  * 

Robert  Bailyn,  former  executive  ed¬ 
itor,  Danbury  (Conn.)  News-Times — 
promoted  to  editor.  Edward  W.  Frede, 
city  editor — to  editor.  Ward  Sheehan, 
acting  night  editor — to  night  editor. 

*  ♦  ♦ 

Robert  Howatson,  circulation  de¬ 
partment  executive,  Vancouver  (B.C.) 
Province — retired  after  50  years  with 
the  paper. 

*  *  * 

John  DiMatteo,  executive  vicepresi¬ 
dent — general  manager,  Guy  Gannett 
Publishing  Co.,  Portland,  Me. — to  board 
of  trustees,  Maine  Savings  Bank,  Port¬ 
land. 

*  ♦  ♦ 

Ray  Noden,  circulation  director, 
Delaware  County  Daily  News,  Chester, 
Pa. — retired.  John  Gavin,  circulation 
manager,  succeeds  him,  and  Larry  Gal¬ 
lagher  will  take  over  Gavin’s  former 
position. 


Mexico  and  is  distributed  by  wire  and 
mail  to  many  of  the  service’s  125  sub¬ 
scribers  overseas. 


Harold  W.  Andersen,  president  of 
the  Omaha  (Neb.)  World-Herald — pre¬ 
sented  United  Negro  College  Fund’s 
highest  level  national  award  for  service. 


David  Bruce  Lyons,  1974  graduate 
of  the  U.  of  Tennessee  School  of  Jour¬ 
nalism — to  news  staff,  Clarksville 
(Tenn.)  Leaf -Chronicle. 


Philip  L.  Richards,  editor  and  pub¬ 
lisher,  Alpena  (Mich.)  News — elected 
president,  Michigan  Press  Association. 
Melvin  E.  Bleich,  Romeo  Observer — 
elected  president-elect;  Daniel  M. 
Ryan,  Kalamazoo  Gazette — vicepresi¬ 
dent;  Felix  A.  Racette,  Paw  Paw 
Courier-Leader — treasurer;  Elmer  E. 
White,  executive  secretary. 


A  typical  household  scene  in  hundreds  of  the  smaller 
cities  in  America  is  the  man  of  the  house,  in  his  easy 
chair,  absorbed  in  the  pages  of  his  local  newspaper. 

Quiet,  relaxed  readership  like  this  makes  the  daily 
newspaper  an  unique  and  effective  advertising  med¬ 
ium  in  these  cities,  which  are  typical  of  the  Thomson 
markets. 

Another  plus!  Saturation  household  reach  provides 
market  penetration  without  a  media-mix. 


Confidential  Handling 

Newspaper 
Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 
19  Years  Nation-Wide  Personal  Service 


SALES  OFEICES 

CHICAGO  3150 DESPIAINES  AVE.  DES PtAINES.  Ill  60018. TEL  13121299  5544 
NEW  YORK  SUITE  1523. 50  ROCKEFELLER  PLA2A.  10020.TEL  I2I2I246  2265 
PITTSBURGH  ROOM  253. 2  GATEWAY  CENTER.  15222. TEL  14121232  0200 
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Grand  jury  indictments  based 
on  evidence  in  news  stories 


Portash,  who  was  defeated  for  re- 
election,  was  not  indicted.  He  reached 
an  agreement  with  the  attorney  gen¬ 
eral’s  office  and  is  expected  to  be  a  key 
state  witness  in  the  case. 


On  February  5  a  New  Jersey  grand 
jury  indietf'd  two  men  on  bribery 
eharges,  ineluding  tlie  president  and 
part-owner  <»f  the  Mostoii  Oelties  basket¬ 
ball  team.  The  indietments  were  based 
on  information  gathered  hy  the  Asitury 
Park  Press,  a  daily  and  Sunday  news¬ 
paper  serving  Central  New  Jersey.  Press 
reporters,  (iary  Derkelniek  and  Cary 
Sehoening,  developed  the  exidenee  after 
the  state  pidiee  had  tried  and  failed. 

Two  New  Jersey  businessmen,  includ¬ 
ing  the  president  and  half-owner  of  the 
Boston  Celtics  basketball  team,  have 
been  indicted  on  bribery  charges  based 
on  evidence  gathered  by  the  Ashury 
Park  Press. 

The  men.  who  are  alleged  to  have 
paid  more  than  $31,730  to  bribe  a 
county  and  municipal  official,  were 
caught  by  what  began  as  a  routine  ex¬ 
amination  of  the  politician’s  sources  of 
income. 

Before  the  indictments  were  re¬ 
turned,  however,  a  team  of  reporters 
had  spent  days  researching  records  and 
reviewing  corporate  documents.  The 
team  learned  they  were  in  large  part 
reviewing  ground  covered  by  the  New 
Jersey  State  Police  two  years  earlier. 
Only  the  troopers,  because  of  a  man¬ 
power  shortage,  had  to  quit  before 
they  could  prove  a  case. 

Named  in  indietments 

The  indictments  were  handed  up 
against  Robert  J.  Schmertz,  one  of  New 
Jersey’s  most  prominent  businessmen, 
and  Donald  L.  Safran,  a  former  busi¬ 
ness  associate  who  now  lives  in  Fort 
Lauderdale,  Fla. 


Also  indicted  was  Leisure  Technology 
Corp.,  a  multi-million  construction  com¬ 
pany  owned  by  Schmertz. 

If  they  are  convicted  on  all  counts, 
both  men  face  15  years  in  prison  and  a 
$5,000  fine.  The  corporation,  indicted 
on  four  charges,  one  less  than  each 
man,  could  be  fined  $4,000. 

The  politician  involved  was  Joseph 
S.  Portash,  the  mayor  of  Manchester 
Township,  N.J.  During  1971  and  1972, 
when  the  money  was  paid,  Portash  was 
mayor  and  also  an  Ocean  County  free¬ 
holder.  A  New  Jersey  freeholder  is  the 
equivalent  of  what  most  states  call  a 
county  commissioner. 

Last  September,  as  part  of  his  un¬ 
successful  freeholder  campaign,  Portash 
(like  the  other  candidates)  issued  a 
statement  disclosing  his  assets  and 
sources  of  income  for  the  past  five 
years. 

His  .statement  disclosed  he  had  re¬ 
ceived  money  during  1971  and  1972 
from  a  real  estate  and  insurance  con¬ 
cern,  the  Madison  Agency.  A  routine 
check  of  corporate  records  disclosed  a 
vicepresident  of  the  company  was  an 
officer  of  Leisure  Technology. 

Reporters  assigned 

“We  didn’t  know  what  we  would  find 
when  we  made  the  check,’’  said  Thomas 
W.  Jobson,  the  Press’  managing  editor. 
“But  we  always  felt  the  public  should 
know  where  politicians  get  their 
money.” 

Since  Leisure  Technology  was  build¬ 
ing  a  $200  million  senior  citizens  de¬ 
velopment  in  Manchester  Township, 
where  Portash  was  mayor,  The  Press 
was  especially  interested.  Jobson  as¬ 
signed  a  two-man  team  to  the  story. 

A  check  of  all  deeds  held  by  The 
Madison  Agency  provided  the  first 
break.  One  deed  bore  the  notation  that 
the  agency  was  a  wholly  owned  sub¬ 
sidiary  of  something  called  Qyzac  Inc. 
Corporate  records  on  file  with  the  Sec¬ 
retary  of  State’s  office  in  Trenton 
showed  Schmertz  was  an  officer  and 
director  of  Qyzac. 

The  Press  cemented  the  relationship 
between  the  two  men  when  a  reporter 
learned  Schmrtz’s  income  tax  records 
were  on  file  in  the  courthouse  because 
of  a  suit  in  which  he  was  involved. 
Those  records  showed  Schmertz  was  a 
stockholder  in  the  Madison  Agency  and 
had  received  interest  income  from  it. 

At  first  Portash  contended  he  acted 
as  a  professional  planner  for  the  real 
estate  agency,  advising  them  of  the 
best  economic  use  for  certain  tracts  of 
land.  But  the  Press  team  disclosed  Por¬ 
tash  did  not  have  the  license  required 
by  state  law  for  that  work. 

By  then,  however,  the  grand  jury 
was  involved.  Four  months  after  the 
Press  published  its  major  story,  the 
indictments  were  returned. 


Schmertz  and  Safran  pleaded  not 
guilty  in  Trenton  to  bribery  conspiracy 
charges.  Schmertz  was  freed  without 
bail  while  Safran  was  released  on  a 
$1,000  personal  recognizance  bond. 

• 

Anderson  column 
is  found  ‘inaccurate’ 

The  National  News  Council,  meeting 
in  New  York  February  4,  upheld  a 
complaint  against  columnist  Jack  An¬ 
derson  and  found  complaints  against 
the  New  York  Times  and  AP  and  UPI 
unwarranted. 

Accuracy  in  Media  raised  the  com¬ 
plaint  against  Anderson,  alleging  that 
an  August  3,  1974  Anderson  column  on 
the  International  Police  Academy  in 
Washington,  D.C.  used  quotes  from  pa¬ 
pers  by  students  there  out  of  context 
and  misrepresented  the  students’  atti¬ 
tude  on  the  subject  of  torture. 

.\nderson  said  he  would  have  no  com¬ 
ment  until  he  has  had  a  chance  to  read 
the  council’s  decision. 

After  a  visit  to  Washington,  council 
staff  members  found,  and  the  full  coun¬ 
cil  upheld  February  4,  that  the  Ander¬ 
son  quotations  “do  in  fact  misrepresent 
the  attitude  of  the  students  toward  tor¬ 
ture  as  set  forth  in  their  papers  (and) 
in  addition  .  .  .  that  all  five  papers 
were  written  in  the  years  1965-1967,  a 
fact  not  mentioned  in  the  Anderson 
column  (which  gives  the  impression 
that  they  are  reasonably  contempo¬ 
rary.)” 

Charges  against  the  Times  were 
lodged  by  Village  Voice  publisher  Clay 
Felker,  who  claimed  the  existence  of  a 
“pattern”  by  Times’  reporters  of  “lift¬ 
ing”  Voice  investigative  stories  and  us¬ 
ing  them  without  “appropriate  credit.” 
.\s  an  example,  he  cited  a  December 
24  article  by  Voice  writer  Jack  New- 
field  on  the  current  inquirj*^  into  New 
York  City  nursing  homes.  Felker  said 
Times  man  John  Hess  used  Newfield’s 
information  without  credit,  in  his  own 
story  December  25.  The  council,  how¬ 
ever,  could  find  no  basis  for  these 
charges,  and  dismissed  the  complaint. 

In  the  third  case,  the  Liberty  Lobby 
claimed  that  the  .Associated  Press  and 
United  Press  International  had  sup¬ 
pressed  a  story  last  April  on  the  Bilder- 
burg  Conference  on  international  fi¬ 
nance  in  France.  Unable  to  find  evi¬ 
dence  of  suppression,  the  council  found 
this  complaint  unwarranted,  and  dis¬ 
missed  it. 

The  council’s  freedom  of  information 
committee  announced  two  projects  at 
the  meeting,  a  study  of  a  recent  ruling 
by  a  Madison,  Wisconsin  NLRB  judge 
on  Newspaper  Guild  contract  negotia¬ 
tions,  and  an  investigation  of  alleged 
monopolistic  concentration  of  news  dis¬ 
seminators  across  the  country. 
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"ECRM, 

the  first  company 
in  OCR  is  still  your 
best  source 
today.” 

Mel  Fennell 
President 
ECRM,  Inc. 


The  industry’s  most  extensive 
support  organization. 

ECRM  has  the  industry’s  largest  service  network  to  make 
sure  you  get  the  most  from  your  system.  Representatives 
and  field  service  engineers  are  located  throughout  the 
country  where  they  can  respond  quickly  to  your  needs. 
Each  of  our  regional  offices  is  staffed  and  equipped  to 
solve  any  problem.  And  each  office  is  backed  by  more 
than  a  hundred  people  on  our  headquarters  staff. 

If  you’re  investigating  new  ways  to  cut  composition  input 
costs,  look  into  ECRM.  We  can  show  you  how  hundreds 
of  newspapers  have  saved  money  while  improving 
throughput  and  accuracy.  Give  us  a  call  today.  The 
sooner  you  take  advantage  of  OCR,  the  more  money  you 
stand  to  make. 

ECRM.  The  first  name  in  OCR. 


ECRM.  INC. 

205  BURLINGTON  ROAD 
BEDFORD.  MASSACHUSETTS  01730 
(617)  275-1760 

REGIONAL  OFFICES 

NEW  ENGLAND  MID-ATLANTIC  SOUTHEAST  SOUTH  SOUTHWEST  MIDWEST  WEST 

205  Burlington  Road  N93  Farview  Avenue  Suite  310.  Building  340  Suite  1 1 1  Suite408  Suite  209  Suite608 

Bedford,  Massachusetts  01730  Paramus.  New  Jersey  07652  Interstate  North  Pkwy  5445  Mariner  Street  4230  LBJ  Freeway  2620  East  Higgins  Road  999  N  Sepulveda  Blvd 

(617)275-1760  (201)262-2228  Atlanta,  Georgia  30339  Tampa.  Florida  33609  Dallas.  Texas  75234  Elk  Grove  Village.  Illinois  60007  El  Segundo.  California  90245 

(404)434-9335  (813)879-3282  (214)661-1338  (312)593-7650  (213)640-0694 


The  only  complete  family  of 
systems  designed  specifically 
for  newspaper  needs. 

ECRM  pioneered  the  first  practical  OCR  system  for  news¬ 
papers  and  we’re  still  the  only  company  with  a  complete 
family  of  systems  to  meet  every  need.  We  have  the 
industry’s  fastest  and  most  accurate  system — a  device 
that  scans  more  than  1800  words  per  minute  and  makes 
less  than  one  mistake  in  20,000  characters.  We  also  have 
the  industry’s  lowest  cost,  full  capability  system — a 
machine  that’s  shortening  production  schedules  and  low¬ 
ering  costs  in  papers  with  as  small  as  5,000  circulation. 
Our  systems  are  designed  with  the  assistance  of  newspa¬ 
per  people  specifically  for  newspaper  applications.  They 
combine  the  capabilities  you  need  to  handle  composition 
input  requirements  in  the  simplest,  most  accurate  and 
cost  effective  way. 


Black  press 
meets  with 
President  Ford 

By  I.  William  Hill 

With  a  briefing  by  President  Ford 
and  a  group  of  his  top  men  providing 
the  top  highlight,  the  National  News¬ 
paper  Publishers  Association  conducted 
(January  22-25)  a  lively,  clock-fighting 
mid-winter  workshop  with  the  theme 
“The  Black  Press,  Catalyst  for  Black 
Unity”. 

The  President  received  a  delegation 
of  200  black  publishers,  editors,  report¬ 
ers,  and  associates  in  an  Executive 
Office  briefing  room  and  told  them: 

He  plans  to  have  Vice  President 
Rockefeller  take  a  leaf  from  the  book 
of  former  Vice  President  Hubert  Hum¬ 
phrey  and  conduct  regular  periodic 
meetings  of  minority  groups  with  gov¬ 
ernment  leaders.  (Humphrey’s  meet¬ 
ings  are  credited  with  increasing  the 
number  of  black  officers  in  the  mili¬ 
tary.) 

He  is  a  strong  believer  in  the  power 
of  weekly  newspapers,  having  learned 
during  campaigns  for  Congress  that  it 
was  wise  to  put  a  good  percentage  of 
his  advertising  budget  in  weeklies  and 
that  he  had  gained  more  political  in¬ 
formation  from  weekly  newspaper  edi¬ 
tors  than  from  almost  any  group  of 
constituents. 

Upward  mobility  must  be  preserved 
by  providing  tax  rebates,  not  only  for 
those  with  low  incomes,  but  also  for  the 
middle  income  group. 

Other  governmental  officials  briefing 
the  publishers  but  off  the  record  were 
Stanley  S.  Scott,  Special  Assistant  to 
the  President;  Donald  Rumsfeld,  Spe¬ 
cial  Assistant  to  the  President;  Secre- 


PRESIDENT  FORD  AND  BLACK  PRESS— 
President  Gerald  R.  Ford  is  shown  greeting 
Dr.  Carlton  B.  Goodlett,  president  of  the 
National  Newspaper  Publishers  Association 
— Black  Press  of  America — during  recent 
White  House  briefing. 

tary  of  Housing  and  Urban  Develop¬ 
ment  James  T.  Lynn;  Secretary  of  La¬ 
bor  Peter  J.  Brennan;  Chairman  Rob¬ 
ert  E.  Hampton  of  the  Civil  Service 
Commission ;  Director  Alex  Armendaris 
of  the  Office  of  Minority  Business  En¬ 
terprises;  and  Federal  Energy  Admin¬ 
istrator  Frank  G.  Zarb. 

Besides  luncheons  and  dinners  with 
general  themes,  the  Association  held 
panel  sessions  on  various  practical  as¬ 
pects  of  newspaper  publi.shing.  One  of 
these,  titled  “Special  Problems  of  Pub¬ 
lishers”,  listed  the  following  as  the  top 
problems : 

Newsprint  prices  and  availability. 
John  A.  Saunders  (Philadelphia  Trib¬ 
une)  said  all  publishers  must  learn  to 
conserve  the  number  of  pages,  the  num¬ 
ber  of  copies  printed  and  returns. 

Personnel.  C.  A.  Scott  (Atlanta  Daily 
World)  said  the  w’hite  press  is  getting 
a  disproportionate  share  of  black  jour¬ 
nalism  graduates. 

Circulation,  Editorial  and  Advertis¬ 
ing.  Three  fields  in  which  John  B. 
Smith  (Atlanta  Inquirer)  quoted  Dylan 
Thomas  to  say  “Do  not  go  blind  into 
the  night”. 

Bad  display  of  black  newspapers  on 
newsstands.  John  H.  Murphy  III, 
(Afro-American  New'spapers)  chair¬ 
man  of  the  NNPA  board,  also  said 
black  newspapers  around  the  countrj’ 
need  more  black  new’spaper  input  from 
Washington  and  more  intern  programs. 

Planning.  Filling  this  need  would 
solve  most  of  the  publisher  problems, 
according  to  Emory  0.  Jackson  (Bir¬ 
mingham  World). 

Other  panel  sessions  were  held  on 
phases  of  circulation  and  advertising 
problems. 

During  a  third  day  Q.  and  A.  ses¬ 
sion,  attention  of  the  Association  was 

EDITOR 


Buying  Boston? 

Here  are  3  important 
reasons  why  you  need 

WORCESTER 

•  City  of  Worcester  has  an  Ef¬ 
fective  Buying  Income  over 
$12,000  per  household,  2nd  in 
New  England. 

•  The  Worcester  Telegram  and 
The  Evening  Gazette  covers 
70%  of  the  200.000  householos 
in  Worcester  County,  every  day. 

•  Although  an  integral  part  of  the 
nation's  6th  largest  market, 
Boston-Worcester.  Worcester  is 
a  completely  separate  news¬ 
paper  market. 

Always  add  the  Worcester  Telegram  and 

The  Evening  Gazette  Most  advertisers  do 


WORCESTER  TELEGRAM  &  GAZEHE 

Daily  over  150,000;  Sunday  over  105,000 
Represented  by  CWO  &  0 


Black  press  takeover 
denied  by  Ford  aide 

Whites  could  begin  trying  to  buy  up 
Black  newspapers  to  franchise  them 
like  McDonald’s  hamburgers,  but  it 
hasn’t  begun  yet,  Stanley  S.  Scott,  Spe¬ 
cial  Assistant  to  President  Ford,  told 
Editor  &  Publisher. 

Scott’s  statement  was  made  after 
wide  circulation  of  an  erroneous  story 
saying  Scott  had  told  a  January  18 
seminar  that  of  the  500  Black-owned 
newspapers  in  the  U.S.  only  30  or  35 
of  them  are  still  Black-owned  (E&P, 
Jan.  25).  The  story  ran  in  the  Atlanta 
Constitution  on  January  18,  under  a 
Paul  West  byline. 

In  a  letter  to  West,  Scott  denied  he 
had  been  interviewed  by  West  as  the 
paper  had  indicated.  He  told  West  in 
his  letter  that  “You  confused  black- 
owned  radio  stations  and  black-owned 
newspapers  in  the  worst  possible  con¬ 
text. 

“The  other  problem  I  find  with  the 
story  is  that  you  have  me  quoted  as 
saying  that  whites  are  now  ‘buying  out 
black-owned  newspapers  and  franchis¬ 
ing  them  like  McDonald’s  hamburgers.’ 
I  think  the  record  will  show  that  I 
stated  this  could  happen,  and  not  that 
it  is  not  now  in  fact  taking  place.” 

Scott  added,  “I  must  say  that  your 
story  caused  a  ruckus  among  some  of 
my  friends  in  the  black  press.”  Scott 
is  a  member  of  the  Scott  family  which 
published  the  Atlanta  Daily  World. 


called  to  the  fact  that  neither  of  the 
two  Washington,  D.C.  daily  white 
newspapers  had  carried  one  line  about 
the  Association  workshop,  not  even 
about  the  reception  by  the  President. 
With  Washington  a  city  with  a  black 
population  majority,  this  was  cited  as 
a  reason  why  blacks  should  read  black 
newspapers. 

Advertising  agency  discrimination 
against  black  newspapers  was  charged 
repeatedly.  “Advertising  decisions  are 
political  decisions,”  Ms.  Precola  Devore 
said,  “not  marketing  decisions.” 

Dr.  Carlton  B.  Goodlet  of  the  San 
Francisco  Sun  Reporter  is  the  current 
NNPA  president.  The  annual  conven¬ 
tion  will  be  held  in  San  Francisco 
June  11-14. 

• 

5  processing 
units  in  sink 

Five  processing  stations,  molded  in, 
to  allow  for  developing,  stop,  fix,  rinse 
(inspect)  and  squegee  are  embodied  in 
a  new  type  of  darkroom  sink  developed 
by  nu.Arc  Company,  Inc.  of  Chicago. 

The  ribbed  bottom  allows  complete 
water  circulation  under  the  trays  and 
maintenance  is  made  easier  wdth  gleam¬ 
ing  black  basin  and  smooth,  rounded 
comers.  The  inspection  area  has  white 
and  ortho-safe  lights.  The  base  is  steel 
with  full  width  storage  shelf.  The  sink 
holds  3  14"  by  18"  trays. 
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I?73 


1974 

December 

linage 


The  followng  linage  tabulations  have 
been  compiled  by  Media  Recods.  Inc., 
for  the  exclusive  publication  of  Editor 
&  Publisher.  They  may  not  be  reprinted 
or  published  in  any  form  without  the 
explicit  permission  from  Media  Re¬ 
cords,  Inc.  NOTE;  Newspapers  market 
with  code  below  include  advertising  in 
Parade  or  Family  Weekly,  approximate 
linage  as  follows: 

•Parade— 53,W5 
tFamily  Weekly — 71,495 

1974  1973 

AKRON.  OHIO 

Beacon  Journal-e  . .  2,888,897  2,959,529 
•Beacon  Journal-S  .  1,598,510  1,432,997 


Grand  Total .  4,487,507  4,392,524 

NOTE:  Part-run  advertising — Beacon 
Journal-e  this  year  2,888,897  includes 
82,014  lines;  last  year  2,959,529  in¬ 
cludes  4,400  lines. 

Beacon  Journal-S  this  year  1,598,410 
includes  159,42)  lines;  last  year  1,432,- 
997  includes  124,040  lines. 

ATLANTA,  GA. 

Constitution-m  _  2,992,805  3,441,432 

Journal-e .  3,458,474  4,210,494 

Journal  & 

Constitution-S  ..  1,834,438  2,084,552 


Grand  Total .  8,485,917  9,954,480 

NOTE:  Part-run  advertising — Journal-e 
this  year  3,458,474  includes  242,059 
lines;  last  year  4,210,494  includes 
277,427  lines. 

BALTIMORE,  MD. 

•News  American-S  950,930  9O),920 

News  American-e  . .  1,507,773  1,455,982 

Sun-m  .  1,595,495  1,489,279 

Sun-e .  2,173,428  2,405,123 

Sun-S  .  1,974,378  1,843,445 


Grand  Total .  8,202,404  8,318,749 

NOTE:  Part-run  advertising — News 

American-S  this  year  950,930  includes 
91,508  lines;  last  year  904,920  includes 
33,408  lines. 

News  American-e  this  year  1,507,773 
includes  47,054  lines. 

BATON  ROUGE,  LA. 
Advocate 

(see  note)  .  2,972,014  2,874,890 

•Advocate-S  .  1,293,414  1,013,038 


Grand  Total .  4,245,430  3,889,928 

NOTE:  Advocate-m  and  State  Times-e 
sold  in  combination;  linage  of  one 
edition,  Advocate-m  is  shown. 


1974 

BUFFALO.  N.Y. 

Courier  Express-m  .  1,078,041  1,074,302 

•Courier  Express-S  .  1,375,533  1,257,243 
News-e  .  3,082,248  3,174,834 


Grand  Total .  5,535,842  5,508,381 

NOTE:  Part-run  advertising— Courier 
Express-m  this  year  1,078,041  includes 
13,448  lines j  last  year  1,074,302  in¬ 
cludes  534  lines. 

News-e  this  year  3,082,248  includes 
117,504  lines;  last  year  3,174,834  in¬ 
cludes  153,040  lines. 

Courier  Express-S  this  year  1,375,533 
includes  17,504  lines. 

CAMDEN,  N.J. 

Courier  Post-e  ....  2,585,327  2,779,819 

CHARLOTTE.  N.C. 

News-e  .  1,405,141  2,040,720 

Observer-m  .  2,343,195  2,901,044 

•Observer-S  .  1,034,818  1,080,477 


Grand  Total .  4,983,174  4,022,241 

NOTE:  Part-run  advertising — Observer- 
m  this  year  2,343,195  includes  11,440 
lines. 

CHICAGO,  ILL. 

Tr'bune-m  .  5,451,357  5,142,901 

Tribune-S  .  2,884,424  2,778,435 

News-e  .  2,025,100  1,943,887 

Sun  Times-m  .  3,024,803  3,040,944 

Sun  Times-S  .  1,801,705  1,724,034 

Today-e  .  —  755,217 


Grand  Total . 15,189,591  15  385,422 

NOTE:  Part-run  advertising — Trioune-m 
this  year  5,451,357  includes  1,821,351 
lines;  last  year  5,142,901  includes  I,- 
527,248  lines. 

Tribune-S  this  year  2,884,424  includes 
462,779  lines;  last  year  2,778,435  in¬ 
cludes  411,810.  lines. 

News-e  this  year  2,025,100  includes 
274,403  lines;  last  year  1,943,887  in¬ 
cludes  254,935  lines. 

Sun  Times-m  this  year  3,024.803  in¬ 
cludes  214,583  lines;  last  year  3,040,- 
944  includes  184,111  lines. 

Sun  Times-S  this  year  1,801,705  in¬ 
cludes  519,428  lines;  last  year  1,724,- 
034  includes  543,819  lines. 


1974  1973 

Today-e  last  year  755,217  includes 

57,825  lines. 

NOTE:  Chicago  figures  taken  from 
Neustadt  Report  in  1974;  from  Media 
Records  in  1973.  Today-e — last  pub¬ 
lication  Sept.  13.  1974. 

CINCINNATI.  OHIO 

Enquirer-m  .  2,948,190  3,117,231 

Enquirer-S  .  1,979,148  2,014,453 

Post-e  .  2,514,150  2,551,214 


Grand  Total .  7,413,488  7,483,098 

NOTE:  Part-run  advertising — Post-e  this 
year  2,514,150  includes  12,320  lines. 

CLEVELAND.  OHIO 

Plain  Dealer-m  ...  595,573  3,099,589 

Plain  Dealer-S  ....  244,721  1.827,575 

Press-e  .  371,312  2,744,942 


Grand  Total  .....  1^231,404  7,492,124 
NOTE:  Part-run  advertising— Plain  Deal¬ 
er-m  this  year  595,573  includes  22,342 
lines;  last  year  3,099,589  includes 
129,000  lines. 

Plain  Dealer-S  this  year  244,721  in¬ 
cludes  4,510  lines;  last  year  1,827,575 
includes  59,787  lines. 

Press-e  this  year  371,312  includes  35,- 
059  lines;  last  year  2,744,942  includes 
454.203  lines. 

NOTE:  Plain  Dealer  did  not  publish 
Dec.  I  through  21,  1974;  Press — Dec. 
I  through  22,  1974  due  to  strike  con¬ 
ditions. 


COLUMBUS.  OHIO 


Dispatch-e  . 

3,105,142 

3,189,425 

Dispatch-S  . 

1,859,004 

1.939,043 

Citizen- 

Journal-m  . 

1.038.492 

1,179,093 

Grand  Total  . 

4,002,840 

4,307,741 

DALLAS. 

,  TEXAS 

News-m  . 

3,795,352 

4,132,220 

News-S  . 

1,574,915 

1,435,527 

Times  Herald-e  . . . 

3.454,722 

3,982.3)4 

•Times  Herald-S  . . 

1,770,859 

1,879,104 

Grand  Total . 

10,597,848 

11,429,199 

NOTE:  Part-run  advertising 

— News-m 

this  year  3,795,352  includes  174.304 

1974  1973 

lines;  last  year  4,132,220  includes  94,- 
525  lines. 

News-S  this  year  1,574,915  Includes 
45,744  lines;  last  year  1,435,527  in¬ 
cludes  91,192  lines. 

Times  Herald-e  this  year  3,454,722 
includes  148,248  lines;  last  year  3,- 
982.344  includes  158,312  lines. 

Times  Nerald-S  this  year  1,770,859  in¬ 
cludes  180,444  lines;  last  year  1,879,- 
104  includes  70,520  lines. 

DAYTON.  OHIO 

Journal-Herald-m  .  2,440,271  2,547,330 


News-e  .  2,548,051  2,724,178 

•News-S  .  1,039,790  1,025,430 

Grand  Total .  4,028,112  4,319,138 


NOTE:  Part-run  advertising — News-e 
this  year  2,5)8,051  includes  90,518 
lines:  last  year  2,724,178  includes  43,- 
079  lines. 

Journal-Herald-m  this  year  2,440,271 
includes  79,130  lines. 

DENVER,  COLO. 

Rocky  Mt.  News-m  .  3,390,009  3,820,440 

•Rocky  Mt.  News-S  920,234  931,441 

Post-e  .  3,493,422  4,042.279 

Post-S  .  1,902,130  1,834,231 


Grand  Total .  9,905,995  10,448,811 

NOTE:  Part-run  advertising — Post-e  this 
year  3,493,422  includes  144,704  lines; 
last  year  4,042,279  includes  188,744 
lines. 


DETROITs  MICH. 

Free  Press-m  .  1,955,088  2,011,401 

•Free  Press-S .  1,145,131  1,079,428 

News-e  .  2,957,194  3,142,244 

News-S  .  1,840,354  1,871,042 


Grand  Total .  7,917,749  8,104.517 

NOTE:  Part-run  advertising — Free  Press- 
m  this  year  1,955,088  includes  205,414 
lines;  last  year  2,011,401  includes 
140,497  lines. 

Free  Press-S  this  year  1,145,131  in¬ 
cludes  344,431  lines;  last  year  1,079,- 
428  includes  245.541  lines. 

News-e  this  year  2,957,194  includes 
394,489  lines;  last  year  3,142.244  in¬ 
cludes  240,258  lines. 

News-S  this  year  1,840,354  includes 
315,059  lines;  last  year  1,871,042  in¬ 
cludes  240,977  lines. 


ERIE.  PA. 

Times  (sea  note)  ..  1,537.547  1,473,259 
•Times  News-S  ....  819,057  742,712 


Grand  Total  .....  2,354,424  2,435,971 
NOTE:  News-m  and  Times-e  sold  in 
combination;  linage  of  one  edition, 
Times-e  is  shown. 


FORT  LAUDERDALE.  FLA. 

News-e  .  4.018.324  4,245,723 

•News-S  .  1,940,733  1,852,483 

News-sat .  743,459  1,281,272 


Grand  Total .  4,742,718  7,399,478 

NOTE:  News-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising — News-e 
this  year  4,018  324  includes  124.715 
lines;  last  year  4,245,723  includes  108,- 
951  lines. 


FORT  WAYNE.  IND. 

Journal  Gaiatte-m  1,544,457  1,524,445 
•Journal  Gaiette-S  909,749  810,441 

Nows  Sentinel-e  ..  1,993,427  2,004,977 


Grand  Total .  4,447,433  4,340,083 


HARTFORD,  CONN. 

Courant-m  .  2,780.851  2,444,390 

•Courant-S  .  1,494,817  1.494,001 

Times-e  .  1,202,439  1,435,948 

tTimes-S  .  522,0)7  517,931 


Grand  Total .  4.200,154  4,094,270 

NOTE:  Part-run  advertising— Courant-S 
this  year  1,494,817  includes  331,792 
lines;  last  year  1,494,001  includes  272,- 
392  lines. 

Times-S  this  year  522,047  Includes 
134,540  lines;  last  year  517,931  includes 
93,340  lines. 

Times-e  this  year  1,202,439  includes 
12,240  lines. 


HONOLULU,  HAWAII 

Advertiser-m  .  2,984,294  3,078,877 

Star  Bulletin-e  ....  3,149,848  3,217,082 
•Star  8ullatin  t 

Advertiser-S .  1,438,424  1,300,971 


Grand  Total .  7,592,788  7,594,930 

(Continued  on  page  28) 
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Ad  Expenditure  Trends 
December  1974 


A  summary  of  newspaper  advertising  compiled  by  EDITOR 
&  PUBLISHER  from  Media  Records — 64  Cities  Report 


Classifications 

Retail 
December 

BERGEN  COUNTY,  N.J.  Firqt  TwpIvp  Mnntbq 

Record-e  .  2,537,484  2,294,994  ^ LTVeive  Montns 

tRecord-S  .  1,289,102  998,744 

Grand  Total .  3,824,784  3,293,740  Department  Stores 

NOTE:  Record-e  published  5  days  a  (Included  in  Retail) 
week  only.  npppmVvxr 

NOTE:  Part-run  advertising— Record-e  t^-  i  ■»»  ii. 

this  year  2,537,484  includes  253,859  First  Twelve  Months 
lines;  last  year  2,294,994  includes  171,- 
174  lines. 

Record-S  this  year  1,289,102  Includes  General 
297,774  lines;  last  year  998,744  in- 
eludes  204,444  lines. 

First  Twelve  Months 

BINGHAMTON,  N.Y. 

Press-e  .  1,908,884  1,899,458 

•Press-S  .  482,373  450,412  Automotive 

Grand  Total .  2,591,259  2,550,270  ,  ,,  , 

First  Twelve  Months 

BOSTON,  MASS. 

Herald  ^ 

American-d  .  1,210,776  1,342,546  Financial 

Advertiser-S  ....  1,141,908  1,121,714  5?®®”’J^®^ .  . 

Globe-e .  1,445,085  1,758,141  First  Twelve  Months 

Globe-m  .  1,982,494  2,148,449 

•Globe-S .  2,131,288  2.207,948 

Grand  Total .  8,151,751  8,598,838 

NOTE:  Globe-e  published  5  days  a 
week  only.  First  Twelve  Months 

NOTE:  Part-run  advertising— Herald 
Advertiser-S  this  year  1,141,908  in- 

cludes  341,212  lines;  last  year  1,121,-  Total  Advertising 
714  includes  278,344  lines. 

Globe-S  this  year  2,131,288  includes  5?®®")°®*^,  ,, 

484,120  lines.  First  Twelve  Months 

EDITOR  8C  PUBLISHER  for  February  15,  1975 


Change 

1974  1973  Dollar 

(000)  (000)  (000) 

Omitted  Omitted  Omitted  % 


;  206,127  $ 

194,514 

+11,613 

+ 

6.0 

2,078,760 

1,980,079 

+98,681 

+ 

5.0 

60,628 

59,318 

+ 

1,310 

+ 

2.2 

562,583 

548,502 

+14,081 

+ 

2.6 

36,778 

34,768 

+ 

2,010 

+ 

5.8 

491,508 

470,717 

+20,791 

+ 

4.4 

4,839 

4,717 

+ 

122 

+ 

2.6 

104,191 

96,326 

+ 

7,865 

+ 

8.2 

11,092 

9,060 

+ 

2,032 

+22.4 

126,023 

135,391 

9,368 

— 

6.9 

57,109 

64,565 

7,456 

11.5 

966,673 

985,137 

- , 

18,464 

— 

1.9 

315,945 

307,624 

+ 

8,321 

+ 

2.7 

3,767,155 

3,667,650 

+99,505 

+ 

2.7 

I 


{Linage — contd.  from  pg.  27) 

1974  1973 

HOUSTON.  TEXAS 

Chronicle-e  .  4  542  496  4  632  584 

Chronicle-S  .  2,209.057  2,3:6  229 

Post-m  ■ .  4,186  847  4,663  284 

•Post-S  .  1,421337  1  683  537 


Grand  Total  ,  12  354,737  13  325  634 

NOTE:  Part-run  adva-t^s^ng— Cb'onicle- 
e  this  v4ar  4  542  49^  Includes  481  318 
lines;  last  v*ar  4  a32  584  -eludes  505.- 
233  lines. 

Chronicle-S  this  sea'  2  204  557  In- 

eludes  286  8*2  |l-es;  las*  sear  2.346.- 
224  ncludes  O'*  5'  -es 
Post-m  s  sea-  4  Ife  84'  Ireludes 
443  158  l  -es  as*  sea-  4  663  284  in- 
eludes  3t5  357  I  -es 
Pos*-S  *h  s  sea-  I  421.33'  ineludes 

III  *'2  .Ices-  last  sear  1,683,537  in- 
cl-oes  205  13*  lines. 

INDIANAPOLIS.  IND. 

Nesrs-e  .  2  220.596  2,610,885 

Star-m  2,803,947  2.967.440 

Star-S . 1.775,418  1,889.550 


Grand  Total  .  .  6.799,961  7,467,875 

NOTE:  General  &  Automotive  meas¬ 

ured  by  Media  Reeords;  other  fig¬ 
ures  supplied  by  the  publishers. 

JACKSONVILLE.  FLA. 

Times  Union-m  ...  2,938  275  3,378,059 

Times  Union-S  .  1,345,016  1,378,995 

Journal-e  .  1,575,633  1,750,087 


Grand  Total .  5,858,924  6,507.141 

NOTE:  Part-run  advertising — Times 

Union-m  this  year  2,938.275  ineludes 
34.997  lines. 

KANSAS  CITY.  MO. 

Times-m  .  2,924,281  2,944,235 

Star-e  .  1,306,611  1,375,734 

Star-S  .  1,565,880  1,478,544 


Grand  Total  .  5,796,772  5,798,513 

NOTE:  Part-run  advertising — Star-e  this 
year  1,306,611  ineludes  140,527  lines; 
last  year  1,375,734  includes  136,157 
lines. 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  1,578,026  1,754,906 
’Arkansas  Gazette-S  841,556  788,692 

Arkansas 

Democrat-e  .  925.478  899,062 

•  Arkansas 

Democrat-S  ,....  468,669  373,170 


Grand  Total  .  3,813,729  3,815,830 

LONG  BEACH,  CALIF. 

Press  Telegram 

(see  notej  .  2,468,137  2,548,654 

‘Independent  Press 
Telegram-S  .  830,029  915,152 


Grand  Total .  3,298,166  3,463,806 

NOTE:  Press  Telegram-e  and  Independ- 
ent-m  sold  in  combination;  linage 
of  one  edition.  Press  Telegram-e  is 
shown. 

NOTE:  Part-run  advertising — Press  Tele- 
gram-e  this  year  2,468,137  includes 
483,792  lines;  last  year  2,548,654  in¬ 
cludes  380,161  lines. 

Independent  Press  Telegram-S  this 
year  830,029  includes  25,312  lines; 
last  year  915,152  includes  34,872  lines, 

LONG  ISLAND,  N.Y. 

Newsday-e  .  3,203,788  3,150,122 

Newsday-S  .  926,089  686,034 


Grand  Total  ....  4,129,877  3,836,156 
NOTE:  Part-run  advertising — Newsday- 
e  This  year  3.203,788  includes  753,609 
lines;  last  year  3,150,122  includes  583,- 
830  lines. 

Newsday-S  this  year  926,089  includes 
336,863  lines;  last  year  686,034  in¬ 
cludes  168,210  lines. 

LOS  ANGELES.  CALIF. 


Times-m  .  6,764,639  6,783,645 

Times-S  .  3,624,150  3,814,241 

Herald 

Examiner-e  .  862,510  996,487 

Herald 

Examiner-S  .  297,775  377,789 


Grand  Total . 11,549,074  11,972,162 


NOTE:  Part-run  advertising — Times-m 
this  year  6,764.639  includes  1,633,625 
lines;  last  year  6,783,645  includes  I,- 
367,543  lines. 

Times-S  this  year  3,624,150  includes 
1,314,159  lines;  last  year  3,814,241  in¬ 
cludes  1,454,108  lines. 

LOWELL.  MASS. 

Sun-e  .  1,034,014  1.107,821 

tSun-S  .  717,436  647,789 


Grand  Total .  1,751.480  1,755,610 


1974 

1973 

MACON.  GA. 

Telegraph-m 

.  1,055,614 

1,230  790 

News-e  . 

1,237,830 

1,270,258 

*Telegraph  & 
News-S  . 

. .  529,276 

592,764 

Grand  Total  . 

. .  2,822,720 

3,093,812 

NOTE:  Part-run  advertising — Telegraph- 
m  this  year  1,055  614  includes  7,531 
lines;  last  year  1,230,790  includes  18,- 
399  lines. 

News-e  this  year  1,237,830  includes 
7,550  lines;  last  year  1,270,258  in¬ 
cludes  18.397  lines. 

Telegraph  &  News-S  this  year  529.276 
includes  8,835  lines;  last  year  592,764 
includes  28,385  lines. 

MANCHESTER.  N.H. 

Union  Leader-d  .  1,405,516  1,376,339 

tNew  Hampshire 

News-S  .  574,333  569,277 


Grand  Total  .  1,979,849  1,945,616 

MIAMI,  FLA. 

Herald-m  .  4,960,747  5,782,082 

Herald-S  .  2,721,729  3,181.281 

News-e  .  1,880,329  2,351,040 


Grand  Total .  9,562,805  11,317,403 

NOTE:  Part-run  advertising — Herald-m 
this  year  4,960,747  includes  180,804 
lines;  last  year  5,782,082  includes  148,- 
744  lines. 

Herald-S  this  year  2,721,729  includes 
158,491  lines;  last  year  3,184,281  in¬ 
cludes  42,382  lines. 

News-e  this  year  I  880,329  includes 
50,400  lines;  last  year  2,351,040  in¬ 
cludes  47,880  lines. 

MILWAUKEE.  WIS. 

Sentinel-m  .  1,639,515  1,745,537 

Journal-e  .  3,465,098  3,979,936 

Journal  s .  2,316,084  2,361,355 


Grand  Total  .  7,420,697  8.086.828 

NOTE:  Part-run  advertising — Sentinel- 
m  this  year  1,639,515  inefudes  11,460 
lines;  last  year  1,745,537  includes  18,- 
132  lines. 

Journal-e  this  year  3,465,098  includes 
207,663  lines;  fast  year  3,979,936  in¬ 
cludes  188,963  lines. 

Journal-S  this  year  2,316,084  includes 
160,419  lines;  last  year  2,361,355  in¬ 
cludes  198,855  lines. 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,752,588  1,990,764 

Tribune-S  .  2,159,082  2,038.018 

Star-e  .  3,022,318  3,129,237 


Grand  Total  _  6,933,988  7,158,019 

NOTE:  Part-run  advertising — Tribune-m 
this  year  1,752,588  includes  597,616 
lines;  last  year  1,990,764  includes  75.- 
III  lines. 

Tribune-S  this  year  2,159,082  includes 
895,912  lines;  last  year  2,038,018  in¬ 
cludes  42,758  lines. 

Star-e  this  year  3,022,318  includes 
1,100,904  lines;  last  year  3,129,237  in¬ 
cludes  518.445  lines. 

NOTE:  General  &  Automotive  meas¬ 
ured  by  Media  Records  in  1974; 
other  figures  supplied  by  the  pub¬ 
lishers. 


NASHVILLE.  TENN. 

Banner-e  .  2,317,331  2,373,756 

Tennessean-m  .  2,270,210  2,466,429 

Tennessean-S  .  1,200,693  1,112,057 


Grand  Total  .  5,788,234  5,952,242 

NEW  HAVEN.  CONN. 

Journal  Courier-m  .  1,564,953  — 

Register-e  .  1,912.885  — 

Register-S  .  1,504,564  — 


Grand  Total  .  4,982,402  — 

NOTE:  Part-run  advertising— Register- 
S  this  year  1,504,564  includes  90,636 
lines. 

NOTE:  General  &  Automotive  meas¬ 
ured  by  Media  Records;  other  fig¬ 
ures  supplied  by  the  publisher.  Not 
measured  by  Media  Records  in  Dec. 
1973. 


NEW  ORLEANS.  LA. 

Times  Picayune-m  .  3,720,997  3,928,877 
Times  Picayune-S  ..  I.69I.6I4  1,590,305 
States  &  Item-e  . .  2,266,930  2,181,582 


Grand  Total .  7,679,541  7,700,764 

NOTE:  Part-run  advertising — Times  Pic¬ 
ayune-S  this  year  1,691,614  includes 
107,552  lines;  last  year  1,590,305  in¬ 
cludes  48,760  lines. 

States  &  Item-e  this  year  2,266,930 
includes  108,973  lines;  last  year  2,- 
181,582  includes  12.557  lines. 

Times  Picayune-m  this  year  3,720,997 
includes  94,536  lines. 


1974  1973 

NEW  YORK.  N.Y. 

Times-m  .  2,901,467  3,067,375 

Times-S  . .  3,360,332  3,404,724 

News-m  .  2,426,454  2,407,^73 

News-S  .  2,654,912  2,529,639 

Post-e  .  1,090,175  1,075,261 


Grand  Total  .,  .12.433,370  12.484,472 

NOTE:  Part-run  advertising — Times-S 
this  year  3,360,332  includes  603,315 
lines;  last  year  3,404,724  includes 
468.256  lines. 

News-m  this  year  2,426,454  includes 
820,730  lines;  last  year  2,407,473  in¬ 
cludes  861,241  lines. 

News-S  this  year  2,654,942  includes 
I  583,838  lines;  last  year  2,529,639  in¬ 
cludes  1,593,643  lines. 

NEWARK.  N.J. 

Star  Ledoer-m  ....  2,569,613  2,588,776 
‘Star  Ledaer-S  ..  1,783,645  1,737,713 


Grand  Total .  4.353,288  4,326,439 

NOTE:  Part-run  advertising — Star  Ledg- 
er-m  this  year  2,569,643  includes  130,- 
013  lines;  last  year  2,588,776  includes 
107,478  lines. 

Star  Ledger-S  this  year  1,783,645  in¬ 
cludes  38,080  lines;  last  year  1,737,713 
iincludes  49,548  lines. 

ORANGE  COUNTY.  CALIF. 

Register  (see  note)  3,335,549  3,646,930 
‘Register-S  .  1,311,013  1,276,475 


Grand  Total  ...  4  616,562  4,923,405 
NOTE:  Register-e  and  Register-m  sold 
in  combination;  linage  of  one  edi¬ 
tion.  Register-e  is  shown. 

ORLANDO.  FLA. 

Sentinel  Star-d  ....  3,383,245  4,057,788 
‘Sentinel  Star-S  ... .  1,551,879  1.643,111 


Grand  Total  .  4,935,124  5  702,899 

NOTE:  Part-run  advertising — Sentinel 
Star-d  this  year  3,383,245  includes 

471,676  lines;  last  year  4,057,788  in¬ 
cludes  525,669  lines. 

Sentinel  Sta*-S  this  year  1,551,879  in. 
eludes  212,280  lines;  last  year  1,645,- 
III  includes  242,292  lines. 

PHILADELPHIA.  PA. 

Bulletin-e  .  2,873,772  2,714,680 

‘Bulletins  . 1,285,523  1,519,723 

Inquirer-m  .  2,126,440  2,060,767 

Inquirer-S  .  2,269,697  2,226,148 

News-e  .  944,201  1,032,418 


Grand  Total  9,499,633  9,553,736 
NOTE:  Part-run  advertising — Bulletin-e 
this  year  2,873,772  includes  977,598 
lines;  last  year  2,714,680  includes 
781.229  lines. 

Bulletin-S  this  year  1,285,523  includes 
509,439  lines;  last  year  1,519,723  in¬ 
cludes  672,968  lines. 

Inquirer-m  this  year  2,126.440  in¬ 
cludes  469,197  lines;  last  year  2,- 
060,767  includes  242.439  lines. 
Inquirer-S  this  year  2,269,697  includes 
625,110  lines;  last  year  2,226,148  in¬ 
cludes  527,905  lines. 

News-e  this  year  944,201  includes 
31,616  lines. 

PHOENIX.  ARIZ. 


Republic-m  .  4,229,126  4,837,967 

Republic-S  .  1,810  781  1,836,873 

Gazette-e  .  4,225,503  4,596,333 


Grand  Total  .  ..10,265,410  11,271,173 

PITTSBURGH.  PA. 

Post  Gazette  &  Sun 

Telegraph-m  _  1,104,291  1,018  891 

Press-e  .  1,922,647  2,064  544 

‘Press-S  .  1,709,682  1,505,368 


Grand  Total  .  .  .  4,736,620  4.618,803 


NOTE:  Part-run  advertising — Press-e 
this  year  1,922,647  includes  54,988 
lines;  last  year  2.064,544  includes 
41,977  lines. 

PROVIDENCE.  R.l. 


Bulletin-e  .  1,959,959  2,093,640 

Journal-m  .  1,522.795  1,596.463 

Journal-S  .  1,669,970  1,590,638 


Grand  Total  ....  5,152,724  5,280,746 


NOTE:  Part-run  advertising — Bulletin-e 
this  year  1,959,959  includes  127,440 
lines;  last  year  2,093,640  includes 
125,208  lines. 

Journal-m  last  year  1,596,468  includes 
10.200  lines. 

Journal-S  this  year  1,669,970  includes 
26,128  lines. 

QUINCY,  MASS. 

Patriot  Ledger-e  ..  1,398,355  1,496,737 
NOTE:  Part-run  advertising— Patriot 
Ledger-e  this  year  1.398,355  includes 
71,659  lines;  last  year  1,496,737  In¬ 
cludes  58,904  lines. 


1974 

ROCHESTER.  N.Y. 

1973 

Democrat  i 

Chronicle^m 

..  1,878,083 

1,851,758 

Democrat  & 

Chronicle-S 

963,040 

1,281,830 

Times  Union-e  . . 

..  1,925,385 

2,069,812 

Grand  Total  . . 

.  4,766,508 

5,203,400 

NOTE:  Part-run  advertising — Democrat- 
m  this  year  1,878,083  includes  71,159 
lines;  last  year  1,851,758  includes 

9,408  lines. 

Democrat  ft  Chronicle-S  this  year 
963,040  includes  11,460  lines;  last 
year  1,281,830  includes  62,818  lines. 

SACRAMENTO.  CALIF. 

Bee-e  .  2,932,628  3,012,148 

‘Bee-S  .  1,117,151  1,018,475 

Union-m  .  1,879,289  1,549,951 

tUnion-S  .  449,581  323,996 


Grand  Total  ....  6,378,649  5,934,570 
NOTE:  Part-run  advertising — Bee-e  this 
year  2,932,628  includes  14  180  lines; 
fast  year  3,012,148  includes  16,770 
lines. 


ST.  LOUIS.  MO. 

Globe  Democrat-m  1,449,963  1,558,260 
Globe  Democrat-we  689,818  620,487 

Post  Dispatch-e  ...  2,027,545  2,128,080 
‘Post  Dispatch-S  ..  1,831,380  1,747,846 


Grand  Total  .  .  .  5,998,706  6  054.673 

NOTE:  Globe  Democrat-m  published 
5  days  a  week  only. 

NOTE:  Part-run  advertising — Globe 

Democrat-m  this  year  1,449,963  in¬ 
cludes  242,412  lines;  last  year  I,- 
558,260  includes  267,694  lines. 
Globe  Democrat-we  this  year  689,- 
818  includes  6,700  lines;  last  year 
620,487  includes  9,445  lines. 

Post  Dispatch-e  this  year  2,027,545 
includes  126,014  lines;  last  year  2,- 
128,080  includes  112.017  lines. 

Post  Dispatch-S  last  year  1,747,846 
includes  226,976  lines. 


ST.  PETERSBURG.  FLA. 

Independent-e  ....  2,264,427  2,482,747 

Times-m  .  4,226,781  4,772,116 

‘Times-S  .  1,819,398  2,064,027 


Grand  Total  ..  8,310,606  9,318,890 

NOTE:  Part-run  advertising —  Times-m 
this  year  4,226,781  includes  890,527 
lines;  last  year  4,772,116  includes 
1,156,387  lines. 

Times-S  this  year  1,819,398  includes 
475  828  lines;  last  year  2,064,027  in¬ 
cludes  450,562  lines. 

Independent-e  this  year  2,264,427  in¬ 
cludes  6,720  lines. 

SAN  ANTONIO.  TEXAS 

Express-m  .  2,516,665  2,776,961 

tExpress-News-S  ..  1,273,244  1,153  433 
Express-News-sal.  .  378,897  538,906 

News-e  .  2.181,934  2,145,753 

Light-e  .  2,879,018  2,988,859 

‘Light-S  .  1,321,786  1,249,498 

Light-sat .  238,443  358,411 


Grand  Total  .  .  .10,789,987  11,211,829 
NOTE:  Express-m,  News-e  and  Light-e 
published  5  days  a  week  only. 

SAN  BERNARDINO,  CALIF. 

Sun  Telenram-m  ..  2,159,870  2,295,443 
‘Sun  Telegram-S  ..  750,134  703,215 


Grand  Total  ....  2,910,004  2,998,658 
NOTE:  Part-run  advertising — Sun  Tele- 
qram-m  this  year  2,159,870  includes 
118,639  lines;  last  year  2,295,443  in¬ 
cludes  86,1 12  lines. 

Sun  Teleqram-S  this  year  750,134  in¬ 
cludes  20,361  lines;  last  year  703,215 
includes  19,737  lines. 

SAN  DIEGO.  CALIF. 

Union-m  .  2,876,438  3,290,754 

‘Union-S  .  1,540,329  1,412,915 

Tribune-e  .  3,395,456  3,725,333 


Grand  Total  .  .  .  7,812,223  8,429,002 
SAN  FRANCISCO.  CALIF. 


Chronicle-m 

2,058,052 

2,008  851 

Examiner-e  . 

Examiner  S 

.  2,063,580 

2,079,867 

Chronicle-S  ... 

1,168,769 

1,130,923 

Grand  Total  ... 

.  5,290,401 

5,219,641 

SAN  JOSE,  CALIF. 

Mercury-m  . 

.  4,028,797 

4,311,302 

News-e  . 

.  3,752,297 

3,947,823 

‘Mercury-News-S  . 

.  1,507,842 

1,421,368 

Grand  Total  . . 

9,288,936 

9,680,493 

NOTE:  Part-run  advertising — Mercury-m 
this  year  4,028,797  includes  224,021 
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lines;  last  year  4,311,302  includes 
222,262  lines, 

News-e  this  year  3,752,297  includes 
223,931  lines;  last  year  3,947,823  in¬ 
cludes  205,779  lines. 


WHITE  PLAINS,  N.Y. 
Reporter  Dispatch-e  1,814,795  1,442,801 
DECEMBER  1974 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 


SEATTLE,  WASH. 

Post  Intelligencer-m  1,675,012 
'Post 

Intelligencer-S  ..  586,910 


1,620,551 

570.883 


Grand  Total  ....  2,261,922  2,191,434 


SHREVEPORT.  LA. 

Journal-e .  1,606,498  1,505,585 

Times-m  .  2,571,070  2,345.088 

Times-S  .  1,154,693  995,591 


Grand  Total  ....  5,332,261  4,846,264 


ABERDEEN,  S.D. 

American  News-e  . .  739,500  667,940 
American  News-S  . .  379,960  300,720 


Grand  Total .  1,119,510  968,660 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

ALBANY,  N.Y. 

Times-Union-m  ....  1,874,799  1,843,518 
Kn'ckerbocker 

News-e  .  1,556,469  1,584,121 

Times-Union-S  ....  967,920  958,554 

Grand  Total  .  4,399,188  4.386.193 


SOUTH  BEND,  IND. 


Tribune-e  .  1,881,146  2,142,327 

•Tribune-S  .  909,290  909,215 


BANGOR.  MAINE 

News-m  .  1,260,124  1,210,224 


Grand  Total  ...  2,790,436  3,051,542 
NOTE;  Part-run  advertising — TrIbune-e 
this  year  1,881,146  includes  22,523 
lines;  last  year  2,142,327  includes 
9,116  lines. 

Tribune-S  this  year  909,290  includes 
31,676  lines;  last  year  909,215  in¬ 
cludes  38,353  lines. 

SYRACUSE.  N.Y. 

Herald  Journal-e  ..  1,963.809  2,081.910 
•Herald  American-S  942,072  887,509 

Post  Standard-m  1,063,110  1,004,406 


Grand  Total  . .  3,968,991  3,973,825 
NOTE:  Part-run  advertising — Herald 
Journal-e  this  year  1,963.809  includes 
5,388  lines;  last  year  2,081,910  in¬ 
cludes  14,300  lines. 

Herald  American-S  this  year  942.072 
includes  17,754  lines;  last  year  887,- 
509  includes  21,929  lines. 

Post  Standard-m  this  year  1,063,110 

includes  18,488  lines;  last  year  I,- 

004,406  includes  14,779  lines. 

TALLAHASSEE.  FLA. 

Democrat-e  .  1,777,805  1,816,421 

•Democrat-S  .  741,578  707,012 


Grand  Total  ....  2,519,383  2,523,433 

NOTE:  Part-run  advertising — Democrat- 
e  this  year  1.777,805  includes  12,820 
lines;  last  year  1,816,421  includes 

17,450  lines. 

TAMPA.  FLA. 

Tribune-m  .  3,712,885  3,840,730 

Tribune-S  .  1,433,933  1,466,970 

Times-e  .  1,999,648  2,306,558 


Grand  Total  ....  7,146,466  7.614,258 
NOTE:  Part-run  adveritsing — Tribune-m 
this  year  3,712,885  includes  292,959 
lines;  last  year  3,840,400  includes 
139,063  lines. 

TRENTON.  N.J. 

Time$-e  .  1,157,710  1,614,703 

tTimes  Advertiser-S  1,003,778  1,131,395 
Trentonian-m  .  1,322,422  1,418,909 


Grand  Total  ....  3,483,910  4,165,007 
NOTE;  Times-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising — Times 

Advertiser-S  this  year  1,003,778  in¬ 

cludes  11,460  lines;  last  year  1,131- 
395  includes  17.472  lines. 

WASHINGTON.  D.C. 

Post-m  .  4,194,208  4,811,778 

•Post-S  .  2,403,706  2,386,451 

Star-News-e  .  2,305,989  2,444,446 

tStar-News-S  .  1,169,213  1,223,642 

Grand  Total  ....10.073.116  10,866,317 
NOTE:  Part-run  advertis'ng — Star-News- 
S  this  year  1,169,213  includes  218,116 
lines;  last  year  1,223,642  includes 
18,130  lines. 

Post-m  this  year  4,194,208  includes 
113,408  lines. 

Post-S  this  year  2,403,706  includes 
343,948  lines. 

Star-News-e  this  year  2,305,989  in¬ 
cludes  77,056  lines. 

WEST  PALM  BEACH.  FLA. 

Post-m  .  2,723.014  3.176,339 

Times-e  .  2,206,201  2,499,677 

•Post  Times-S  .  1,269,694  1,537,030 


Grand  Total  ....  6,198,909  7,213,046 
NOTE;  Times-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising — Post-m  this 
year  2,723,014  includes  38,397  lines; 
last  year  3,176,339  includes  33,596 
lines. 

Times-e  this  year  2,206,201  includes 
38,633  lines;  last  year  2,499,677  in¬ 
cludes  33,596  lines. 


BOULDER.  COLO. 

Camera-e  .  1,611,946  1,820,175 

Camera-S  .  619,234  554,141 


Grand  Total  .  2,231,180  2,374,316 

NOTE;  Does  not  include  Parade  or 
Family  Weekly. 

BURLINGTON.  VT. 

Free  Press-m  .  1,600,634  1,671,110 

CHILLICOTHE,  O. 

GaieHe-e  .  1,321,082  1,146,880 

NOTE;  Includes  inserts — 187,824  lines 
in  1974;  168,560  lines  in  1973. 

COLUMBUS.  GA. 

Enquirer-m  .  1,198,218  1,189.566 

Ledger-e  .  1,102,802  1,032,262 

Ledger-Enquirer-S  .  354,256  360,696 


Grand  Total  .  2,655,276  2,582,524 

DAVENPORT,  IOWA 

Times- 

Democrat-e«m  ..  2,759,596  2,941,862 
Times-Democrat-S  .  878,486  838,782 


Grand  Total .  3,638,082  3,780,644 

DES  MOINES.  IOWA 

Register-m  .  732,915  808,399 

Tribune-m  .  1,368,817  1,242,560 

Register-S  .  1,019,545  929,598 


Grand  Total .  3,121,277  2,980,557 

NOTE;  Part-run  advertising — Register- 
S  includes  this  year  201,702  lines;  last 
year  161,933  lines. 

DULUTH,  MINN. 

News-Tribune-m  , . .  972,545  962  570 

Herald-e  .  857,388  881,216 

News-Tribune-S  ...  754,810  743,568 


Grand  Total .  2,584  743  2,587,354 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

EDMONTON,  ALTA. 

Journal-e  .  3.417,363  3,310,926 

FORT  COLLINS,  COLO. 
Coloradoan-eS  ....  1,587,978  1,615,698 

NOTE:  Includes  inserts — 163,744  lines 

in  1974;  93,632  lines  in  1973. 

FREMONT,  NEB. 

Tribune-e  .  837,620  808,668 

NOTE:  Includes  inserts— 72,240  lines  in 
1974;  91,504  lines  in  1973. 

GARY,  IND. 

Tribune-e .  2,095,538  1,935  952 

Tribune-S  .  1,025,852  910,225 


Grand  Total .  3,121,390  2,846,177 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

GRAND  FORKS.  N.D. 

Herald-e  .  949,424  847,714 

Herald-S  .  441,882  380  828 


Grand  Total  .  1,391,306  1,228,542 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

GREENVILLE.  S.C. 

News-mS  .  2,678,816  2,713,354 

Piedmont-e .  1,712,914  1,758,428 


Grand  Total .  4,391.730  4,471,782 

IOWA  CITY.  IOWA 

Press-Citizen-e  _  1,088,850  1,159,676 

NOTE;  Includes  inserts — 171,360  lines 
in  1974;  115.430  lines  in  1973. 

LETHBRIDGE.  ALTA. 

Herald-e  .  1,093,930  962,633 
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LINCOLN,  NEB. 

Journal-Star-d&S  ..  2,265,298  2,147,964 
NOTE:  Includes  inserts — 213,192  lines 
in  1974;  134,246  lines  in  1973, 

LOUISVILLE,  KY. 

Courier- 

Journal-m  .  2,587,092  2,606,517 

Times-e  .  2,673,911  2,690,108 

Courier  Journal  & 

Times-S  .  1,716,623  1,571,286 


Grand  Total  .  6,977,626  6,867  911 

NOTE;  ROP  Display  Linage  published 
on  6-column  basis,  but  converted  to 
8-column  basis  above.  Classified 
published  and  reported  above  on 
10-column  basis. 

MADISON,  WIS. 

Capital  Times-e  ..  2,177,119  2,284,849 
State  Journal-m  ...  2.196,628  2.321.690 
State  Journal-S  ....  938.574  836,227 


Grand  Total .  5,312,321  5,442,766 

MEMPHIS.  TENN. 

Commercial 

Appeal-m  .  2,683,968  3,066,700 

Press-Scimitar-e  ...  1,700.958  1,914,878 

Commercial 

Appeal-S .  1,476,874  1,348,984 


Grand  Total .  5,861,800  6,330,562 

NOTE:  Part-run  advertising — Press- 

Scimitar-e  this  year  includes  95,298 
lines;  last  year  includes  95,326  lines. 

MERIDEN,  CONN. 

Record-m  .  1,185,226  1,171,968 

Journal-e  .  1,115,884  1,074.010 


Grand  Total .  2,301,110  2,245,978 

MONTREAL.  QUE. 

Gaiette-m  .  1,419,971  1,514,796 

Star-e  .  2,780,735  2,657,131 

Le  Devoir-m  .  418,428  525,819 

Le  Dimanche- 

Matin-S  .  284,375  286,705 

NOTE;  La  Dimanche-Matin  includes 
"Perspective"  and  inserts.  69,087  lines 
in  1974;  64,013  lines  in  1973.  (Per¬ 
spectives  on  Strike!) 

NASHUA.  N.H. 

Telegraph-e  .  1,187,421  1,198,355 

NEW  HAVEN.  CONN. 

Journal-Courier-m  .  1,568,086  1,397,222 

Register-e  .  1,913,052  2,046,097 

Register-S  .  1,464,699  1,285,079 


Grand  Total .  4,945,837  4,728,398 

NEWPORT  NEWS.  VA. 

Press-m  .  2,437,820  2,476,418 

Times-Herald-a  ...  2,110,668  2,227,708 

Press-S  .  1,239,364  1,110,564 


Grand  Total .  5,787,852  5,814,690 

NILES.  MICH. 

Star-e-sat .  547,146  501,172 

NOTE;  Does  not  include  Parade  or 
Family  Weekly. 

NORFOLK.  VA. 

Virginia-Pilot-m  ...  2,973,871  3,160,787 

Ledger-Star-e  .  2,255,658  2,415,202 

Virginia-Pilot-S  ....  1,736,065  1,472,300 


Grand  Total .  6,965,594  7,048,289 

NORTH  PLATTE.  NEB. 

Telegram-e,sat.,m  .  639,324  667,142 

NOTE;  Family  Weekly  includes  48,720 
lines  in  1974;  51,492  lines  in  1973. 

OAKLAND,  CALIF. 

Tribune-e  .  2,144,782  2,082,959 

Tribune-S  .  1,034,254  967,427 


Grand  Total .  3  179,036  3,050,386 

NOTE;  Sunday  includes  Parade,  Com¬ 
ics  Tuesday  and  Tuesday  at  Home; 
71,715  lines  in  1974  ;  79,653  lines  in 
1973. 

OGDEN.  UTAH 

Standard- 

Examiner-e  .  1,854,266  1,844,822 

Standard- 

Examiner-S  .  899,402  802,638 


Grand  Total .  2,753,668  2,647,460 

NOTE;  Family  Weekly  included  Sunday 
67,942  lines  in  1974;  63,042  lines  in 
1973. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  2.758.453  2,685,725 

Times-e  .  2,473,799  2,363,514 

Oklahoman-S .  1,369,573  1,304,838 


Grand  Total .  6,601,825  6,354,077 


NOTE:  Part-run  linage — Oklahoman-m 
includes  627,222  lines  in  1974;  589,779 
lines  in  1973.  Times-e  this  year  542,115 
lines;  last  year  524,436  lines. 

OMAHA,  NEB. 

World- 

Herald-m,o,S  ....  3,907,344  3,758,594 

OTTAWA,  ONT. 

LeDroit-e  .  1,963,368  1,923,995 

PASADENA,  CALIF. 

Star-News-m  .  1,236,307  1,098,884 

Star-News-S  .  334,229  295,014 


Grand  Total .  I  570,536  1,393,898 

NOTE:  Does  not  include  Parade  and 
Family  Weekly  linage. 

PASSAIC.  N.J. 

Herald-News-e  ..  1,515,707  1,509,105 
Measured  by  George  Neustadt,  Inc. 

PATERSON,  N.J. 

Morning  News/ 

News-me  .  1,204,303  1,296,053 

Measured  by  George  Neustadt,  Inc. 

PORTLAND.  MAINE 

Press-Herald-m  ....  1,328,482  1,246,811 

Express-e  .  1.205.863  1,103,833 

Telegram-S  .  688,606  712,925 


Grand  Total  .  3,222,951  3,063,569 

NOTE:  Sunday  includes  Parade. 

PORTLAND.  ORE. 

Oregonian-m-S  _  4,885,818  4,874,912 

Oregon  Journal-e  .  1,367,338  1,286,222 


Grand  Total .  6,253,156  6,161,134 

POUGHKEEPSIE.  N.Y. 

Journal-eS  .  2,735.096  2,278,458 

NOTE:  Includes  inserts— 255,720  lines 
in  1974;  192,640  lines  in  1973. 

READING.  PA. 

Times-m/ Eagle-e  ..  1,677,283  1,580,169 

Eagle-S  .  816,527  623,231 


Grand  Total .  2,493,810  2.203.400 

RENO,  NEV. 

Gazette  & 

Journal-m  e&S  ..  4,359,782  3,712,058 
NOTE:  Includes  inserts — 840.392  lines 
in  1974;  332.304  lines  in  1973. 

RICHMOND.  VA. 

Times-Dispatch-m  .  1,916.970  1,970,754 
News-Leader-e  ....  1,818,328  2,075,673 
Times-Dispatch-S  ..  1,420,685  1,325,540 


Grand  Total .  5,155,983  5,371867 

NOTE:  Part-run  and  comics  not  includ¬ 
ed. 


ST.  PAUL,  MINN. 

Pioneer-Press-m  ...  1,263,860  1,403,315 

Dispatch-e  .  2,653,932  2,559,905 

Pioneer-Press-S  ....  1,390,386  1,211,031 


Grand  Total .  5,308,178  5,274,251 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

SALINAS,  CALIF. 

Californian-e  .  2,151,436  2,030,700 

NOTE:  Includes  inserts-^79, 192  lines 
in  1974;  380,464  lines  in  1973. 

SANTA  BARBARA.  CALIF. 

News-Press-eS  ....  2.286.095  2,069,382 
NOTE;  Parade  linage  not  included. 

SEATTLE.  WASH. 

Times-a,S  .  3,859,114  3,552,486 

SIOUX  FALLS.  S.D. 
Argus-Leader-eS  ..  2,026,724  1,884  064 
NOTE;  Includes  inserts — 258,720  lines 
in  1974;  384,384  lines  in  1973. 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Bay 

Breeze-e  .  2,876,412  3,841.846 

SPOKANE,  WASH. 

Spokesman- 

Review-m  .  1,438,115  1,345,593 

Chronicle-e  .  1,574,668  1,399,143 

Spokesman- 

Review-S  .  944.265  783,615 


Grand  Total .  3,957,048  3,528,351 

NOTE;  Sunday  and  Grand  Total  In¬ 
cludes  Paraae  linage. 

STOCKTON,  CALIF. 

Record-eS  .  2,391,942  2,181,312 

NOTE;  Includes  inserts— 568,288  lines 
in  1974;  486,416  lines  in  1973. 

{Continued  on  page  30) 
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Mayor  Daley 

(Continued  from  page  18) 

other  and  to  Hopre,  kept  prodigious 
files,  performed  cross-checking  chores 
and  talked  incessantly  to  tipsters  and 
others  who  had  any  inkling  of  what 
had  transpired. 

Some  of  the  stories  they  wrote  they 
did  together.  Most  of  them  (50  or 
more)  were  done  on  a  split-writing  ba¬ 
sis. 

They  didn’t  expect  Keane  to  talk 
with  them,  but  as  developments  cropped 
up  they  would  always  phone  him. 
Moore  recalled  that  one  week  Keane 
was  called  10  times  at  his  home  and 
office.  He  was  never  available. 

“The  big  barrier  to  overcome  is  not 
to  l)ecome  depressed  and  to  strongly 
believe  that  you’re  doing  the  public  a 
serv’ice,”  Moore  said.  “Belief  that 
you’re  doing  plenty  of  people  a  lot  of 
good  is  the  thing  that  kept  us  going.” 

Loses  alderman  post 

Keane,  69,  has  been  stripped  of  his 
ward  alderman  post  and  his  wife  Ade¬ 
line  has  announced  her  intention  of 
running  for  the  vacancy  in  an  election 
in  February.  Her  husband’s  conviction 
is  being  appealed. 

Pound  has  been  concerned  with  in¬ 
vestigative  journalism  for  the  Sun- 
Times  both  in  Chicago  and  at  the  state 
capital  in  Springfield,  Ill.,  since  late 
1971.  He  moved  to  the  Sun-Times  from 
Chicago  Today,  where  he  was  Spring- 

Magazine  revenues  up 
despite  less  pages 

Magazine  ad  revenues  registered  a  4 
percent  gain  in  the  first  eleven  months 
of  1974,  according  to  the  Publishers  In¬ 
formation  Bureau. 

Revenues  for  the  period  totaled  $1,- 
248,420,743 — a  record  high — for  an 
increase  of  $50,189,321  over  the  fiist 
eleven  months  of  1973.  Advertising 
pages  for  the  period  totaled  79,284,  a 
loss  of  923  pages,  or  1  percent. 

For  the  month  of  November  revenues 
totaled  $157,041,591,  up  $16,711,323,  or 
12  percent.  Pages  for  the  month  were 
9,517,  up  3  percent  over  November  of 
last  year. 

• 

Saturday  edition  ends 

The  six-day  Groton  (Conn.)  Netvs 
has  dropped  Saturday  publication,  the 
move,  general  manager  Donald  L.  Oat 
emphasizing,  not  made  “for  financial 
reasons.”  The  newspaper  was  started 
as  a  Monday-through-Friday  tabloid  in 
May,  1970,  and  went  to  six  days  about 
six  months  later.  Oat  remarked  that  the 
change  back  to  five  days  comes  “in  the 
wake  of  redefining  the  role  of  a  local 
newspaper  with  a  primary  concern  for 
the  geography  it  serves.” 


field  bureau  chief.  He  formerly  was 
political  reporter  for  the  Alton  (Ill.) 
Telegraph.  He’s  the  recipient  of  three 
Illinois  Associated  Press  awards  and  a 
citation  from  the  Associated  Press 
Managing  Editors  Association. 

He  was  responsible  for  major  inves¬ 
tigative  work  on  the  1971  Illinois  race¬ 
track  scandal  which  resulted  in  the  in¬ 
dictment  of  former  Gov.  Otto  Kerner. 
This  won  for  Chicago  Today  a  Na¬ 
tional  Headliner  award  and  the  Jacob 
Scher  award.  Kerner  is  in  prison. 
Pound  and  Moore  started  as  a  team 
in  August,  1972,  for  the  Sun-Times. 

Moore  began  with  the  Sun-Times  in 
1969  covering  political  corruption  and 
has  reported  disclosures  such  as  mas¬ 
sive  forgery  on  candidates’  nominating 
petitions,  property  tax  fraud  and  ir¬ 
regularities  in  government  leases. 

The  Moore-Pound  team  was  broken 
up  recently  when  Moore  joined  the 
Washington  staff  of  U.S.  Senator  Hart 
of  Colorado. 

National  Airlines  sets 
Spanish  ad  drive 

National  .Airlines  has  launched  a  new 
marketing  program  in  New  York  and 
New  Jersey  to  make  it  easier  for  Span¬ 
ish-speaking  travelers  to  book  a  flight. 

Backing  the  program  will  be  an  ex¬ 
tensive  six  week  advertising  drive.  Ads 
will  appear  in  El  Diario-La  Prensa, 
La  Tribuna,  and  Vanguardia,  as  well 
as  on  radio. 

(Linage — cont.  from,  page  29) 

1974  1973 

TACOMA.  WASH. 

News  Tribune  and 
Tribune  & 


Ledger-S  . 

2.807,840 

2.482.054 

TOLEDO, 

OHIO 

Times-m  . 

491,939 

535,531 

Blade-e  . 

2,285,828 

2,487,887 

Blade-S  . 

1,233,079 

1,207,543 

Grand  Total . 

3,990.844 

4,210.781 

NOTE:  Parade  included  in  Sunday  and 

Grand  Totals. 

TOPEKA. 

KANS. 

Daily  Capital-m  . . 

1,750,058 

1,859,058 

State  Journal-e _ 

1,392,902 

1,233,575 

Capital-Journal-S  . 

719,754 

848,982 

Grand  Total . 

3.882,712 

3,539,813 

TORONTO.  ONT. 

Sun-mS  . 

942,900 

815,000 

Star-e  . 

3,758,833 

3,885,834 

TUCSON 

.  ARIZ. 

Star-m  . 

3,049.032 

3,350,328 

Citiien-a  . 

3,059,938 

3,277,022 

Star-S  . 

1,174,308 

1,087,892 

Grand  Total . 

7,283,278 

7.949.313 

NOTE:  Sunday  includes  ‘'Parade'*  lin* 

age. 

TULSA, 

OKLA. 

World-m  . 

2,317,888 

2,399,179 

Tribune-e . 

2,278,410 

2,374,175 

World-S . 

1,145,582 

1,109,754 

Grand  Total  .  5,739,858  5.883,108 


VISALIA.  CALIF. 

Times-Delta-e  .  1.881,380  1,303,778 

NOTE:  Includes  inserts — 503,772  lines 
in  1974;  225,148  lines  in  1973. 

VANCOUVER,  B.C. 

Sun-e .  3,378,738  3,452,823 

NOTE:  Includes  Weekend  Magazine. 

EDITOR 


Southland  profits 
highest  in  history 

Southland  Paper  Mills,  Inc.  has  re¬ 
ported  for  1974  the  highest  income  and 
revenue  figures  in  the  company’s  his¬ 
tory. 

Preliminary  unaudited  figures  showed 
1974  net  income  of  $14,292,000  or  $1.33 
a  share,  as  compared  with  $14,087,000 
or  $1.31  a  share,  in  1973. 

Total  revenues  for  the  year  reached 
$119,425,000,  compared  with  $100,229,- 
000  for  1973. 

For  the  fourth  quarter  of  1974,  the 
company  reported  income  of  $3,669,000 
on  total  revenues  of  $35,956,000  as  com¬ 
pared  with  income  of  $3,950,000  on  to¬ 
tal  revenues  of  $26,044,000. 

Officials  said  the  fourth  quarter 
showing  was  caused  by  startup  costs 
and  production  losses  necessitated  by 
downtime  incurred  while  new  and  'old 
production  facilities  were  being  con¬ 
nected  during  the  installation  of  a  new 
200,000-ton-a-year  newsprint  machine 
at  Southland’s  Houston  mill.  The  ma¬ 
chine  is  now  in  production. 

Southland,  which  also  operates  a  pa¬ 
per  mill  at  Lufkin,  is  the  nation's  sec¬ 
ond  largest  newsprint  manufacturer 
with  principal  markets  in  the  South, 
Southwest  and  Midwest.  Southland’s 
capacity  at  both  mills  is  620,000  tons 
a  year.  The  mills  supply  newsprint  to 
papers  in  the  South,  Southwest  and 
Midwest. 


WAUKEGAN,  ILL. 

News-Sun-« .  1,998,978  2,218,188 

WICHITA.  KANS. 

Eagle-m .  2,399,138  2,548,504 

Beacon-e  .  759,113  913,853 

Eagle  and 

Beacon-S .  842,399  722.802 

Grand  Total .  4,000,848  4,183,159 

WILKES-BARRE.  PA. 

fimes-Leader-News- 

Record-AII  Day  ..  —  982,032 

Times-Leader- 

News-Record-S  ..  —  237,089 

Indepandent-S .  1,212,248  — 

Grand  Total .  1,212,248  1,219,101 

NOTE:  No  Sunday  Times-Leader  fig¬ 
ures  for  1974  (Discontinued  July  14, 
1974).  Times-Leader-Record  (d)  on 
Strike  since  Nov.  4,  1974.  Times- 

Record  (d)  not  published  from  Dec. 
I-IO,  1973.  Independent  (S)  not  pub¬ 
lished  due  to  strike.  Measured  by 
George  Neustadt,  Inc. 

WILMINGTON.  N.C. 
Star-News-m&e  ....  1,803,350  1,724.578 
Star-News-S  .  407,148  410.830 

Grand  Total .  2,010,498  2,135,408 

WINDSOR.  ONT. 

Star  e .  2,253,147  2,130,847 

WINSTON-SALEM.  N.C. 

Journal-m  .  1,881,850  1,818,840 

Twin-City 

Sentinel-e  .  1,801,308  1,573,250 

Journal- 

Sentinel-S  .  845,334  727,078 

Grand  Total .  4,308.290  4,118.988 

NOTE:  Part-run  and  comics  not  in¬ 
cluded. 

WORCESTER.  MASS. 

Telegram-m  .  1,115,754  1,093.225 

GazeHe-e  .  1,110,183  1,138,571 

Telegram-S  .  1,048,399  954,002 

Grand  Total .  3,272,338  3,185,798 
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"Scroogio"  and  teammate  Tyrone  start  Spring  training. 

Tug  McGraw’s  new  sports  strip 


Sports  history  is  rich  in  antics  of 
dingbats  and  screwballs  both  on  and 
off  the  playing  fields.  Ring  Lardner 
wrote  about  them,  and  Dizzy  Dean 
talked  about  them. 

Now  the  Chicago  Tribune-New  York 
News  Syndicate  is  introducing  on 
March  17  a  sports  strip,  "Scroogie”, 
described  as  the  lineal  descendant  of 
Lardner’s  “You  Know  Me,  Al,”  and 
Dean’s  “good  ol’  boy.” 

The  strip  is  the  brain-child  of  screw¬ 
ball  pitcher  Tug  McGraw,  and 
Scroogie  and  his  teammates  are  base¬ 
ball  players  for  the  world-renown 
“Pets.”  Actually,  it  was  the  Mets,  but 
after  McGraw  got  swapped  to  the 
Philadelphia  Phillies,  a  quick  name 
change  was  called  for. 

Syndicate  president  Robert  Reed 
says  “Scroogie”  (“baseballese”  for 
screwball  pitcher)  is  more  than  a  base¬ 


ball  strip.  During  the  off  season,  the 
title  character  and  the  rest  of  the  cast 
are  involved  in  other  sports  events  and 
extra-curricular  activities.  Syndicate 
general  manager  John  Minch  points  out 
that  the  new  strip  often  breaks  the 
usual  mold  with  sharp  social  satire, 
citing  personalities  such  as  Vice  Presi¬ 
dent  Rockefeller,  Frank  Robinson  and 
even  Dick  Tracy.  The  strip  mirrors 
many  of  McGraw’s  personal  experi¬ 
ences. 

Other  gags  are  conceived  by  Mc¬ 
Graw’s  three  youthful  collaborators — 
Mike  Witte,  31,  Time  editorial  cartoon¬ 
ist;  Neil  Offen,  28,  novelist  and  former 
New  York  Post  sports  writer,  and  Dave 
Fisher,  29,  author  of  “Killer”  and  “Hit 
#29.” 

McGraw  is  not  merely  a  “front  man” 
for  the  strip,  says  Reed.  “The  original 
idea  for  Scroogie  was  his,  and  he  con¬ 
tinues  actively  in  writing  it.” 


NYT  Pictures 
to  add  new 
weekly  service 

New  York  Times  Pictures,  launched 
about  a  year  and  one-half  ago,  will  add 
a  new  weekly  service  “Pictures  of  Our 
Times”,  in  late  February. 

The  basic  premise  of  the  new  inter¬ 
national  service,  according  to  John 
Morris,  who  heads  the  operation,  is 
“a  serious  editorial  need  for  significant 
contemporary  pictures  that  is  not  filled 
by  the  day-to-day  flow  of  photographs 
across  picture  editors’  desks.” 

Editing  the  new  service  will  be 
Raphael  Paganelli,  who  was  with 
United  Press  International  on  the  for¬ 
eign  picture  desk  in  New  York.  From 
1969  to  1973,  Paganelli  was  European 
telephoto  editor  in  London  and  Brus¬ 
sels  and  news  picture  editor  for  France. 

“Pictui-es  of  Our  Times"  will  draw 
on  work  of  New  York  Times  staff  and 
stringers,  and  freelance  photographers. 

About  70  daily  newspapers  in  the 
United  States  and  Canada  were  taking 
the  NYT  Pictures  domestic  service  at 
the  beginning  of  the  year.  It  is  edited 
to  illustrate  top  feature  stories  mov¬ 
ing  on  the  wire  of  the  New  York  Times 
News  Service,  with  pictures  also  chosen 
to  stand  on  their  own  as  “floaters.” 


TWO  GREAT  TALENTS 
IN  ONE  OUTSTANDING  FEATURE 

WE  HOLD 
THESE 
TRUTHS... 

ROSS  MACKENZIE,  Editorial  Page 
Editor  of  The  Richmond  News  Leader,  with 
degrees  in  history  from  Yale  and  the 
University  of  Chicago,  writes  the  capsule 
history  of  a  Revolutionary  event  on  its 
200th  anniversary  date... 

JEFF  MACNELLY,  Pulitzer  Prize  editorial 
cartoonist  for  The  Richmond  News  Leader, 
illustrates  each  installment  of  this  Revolutionary 
saga  with  a  superb  line  drawing... 

Three  times  a  week 

UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street.  New  York.  N.Y.  10017  (212)  682-3020 
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We  Hold  These  Truths... 

A  Chronicle  of  America 

February  24,  1 775: 


The  King’s  speech  opening  Parliament  on  November  30  of 
last  year  —  a  speech  in  which  he  chastised  the  colonists  for 
their  “most  daring  spirit  of  resistance  and  disobedience  to 
the  law”  —  is  greeted  by  shock  throughout  the  colonies. 
Writing  to  his  brother  Arthur,  now  in  London,  Richard 
Henry  Lee  says:  “The 
wicked  violence  of  the 
[government]  is  so 
clearly  expressed  as  to 
leave  no  doubt  of  their 
fatal  determination  to 
ruin  both  countries,  un¬ 
less  a  powerful  and  time¬ 
ly  check  is  interposed  by 
the  body  of  the  [British] 
people.  A  very  small  cor- 
rupted  junta  [of 
Loyalists]  in  New  York 
excepted,  ail  North 
America  is  now  most 
firmly  united  and  as 
firmly  resolved,  to  de¬ 
fend  their  liberties  .  .  . 
against  every  power  on 
earth  that  may  attempt 
to  take  them  away.” 

—  By  Ross  Mackenzie  and  Jeff  MacNelly. 
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Suburban  press 

(Continued  from  page  12) 


When  Boy  Scouts  descend  on  a  news¬ 
paper  office  and  request  back  copies  to 
build  their  scrapbooks,  one  paper  ad¬ 
vises  them  that  there  is  a  premium  of 
10<  for  each  copy  and  it  goes  up  10< 
for  each  month  of  backdating. 

“You  can’t  be  afraid  to  do  these 
things,”  Milton  Mintz,  who  is  semi-re- 
tired,  advised.  “Just  do  them.  You’ll 
find  little  resistance.” 

His  son,  Asher  Mintz,  has  divised  a 
computerized  system  for  keeping  de¬ 
linquent  ad  accounts  out  of  the  com¬ 
posing  process. 

Marian  Steinman’s  Press  Newspa¬ 
pers  in  the  Chicago  suburbs  replaced 
“help  wanted  gravy”  with  new  cate¬ 
gories  of  classified  advertising,  such  as 
a  dining  out  and  entertainment  fea¬ 
ture,  and  an  offer  to  run  personal  ads 
until  they  get  results. 

Phil  Bash  of  Barrington,  Ill.  and 
Jules  Jacobsen  of  Englewood,  N.J.  re¬ 
ported  they  have  instituted  a  personal 
liability  requirement  for  new  accounts. 
The  statement  calls  for  endorsement  by 
officers  and  wives  if  it’s  a  corporation. 
Late  copy  insertions  are  the  biggest 
trouble  accounts  because  there  is  no 
credit  check. 

“A  credit  manager  has  to  be  a  real 
bulldog,”  remarked  one  publisher.  An¬ 
other  recommended  a  credit  manager 
who  is  a  gambler.  The  salary  in  one 
case  was  reported  as  $15,000  a  year. 
Ad  salesmen  are  being  encouraged  to 
collect  bills  from  jeopardy  accounts 
with  a  bonus  system. 

$23,000  for  ad  salesman 

Some  display  ad  salesmen  for  the 
suburban  papers  are  earning  up  to. 
$23,000  a  year  and  a  woman  who  sells 
classified  ads  received  $15,000  last  year. 

The  suburban  publishers  are  look¬ 
ing  to  dailies  to  provide  both  ad  copy 
and  feature  ideas  for  Bicentennial  sec¬ 
tions  this  year  and  next.  They  expect  to 
sell  local  businesses  on  reproducing  ads 
of  the  past  and  sponsoring  pages  con¬ 
taining  historical  stories  and  pictures. 

Already  some  of  the  Knight-Ridder 
suburban  group  have  lined  up  signa¬ 
tures  for  double-truck  pages  displaying 
the  Declaration  of  Independence. 

’Nostalgia  is  profitable' 

“Nostalgia  is  profitable,”  declared 
Lewis  Conn  of  the  Landmark  group. 

Another  publisher  said  he  has  been 
successful  soliciting  regular  non-adver¬ 
tisers  for  signatures  on  a  series  of 
about  30  public  service  ads  that  net 
$1,000  each. 

Ed  L’Herault  of  Post  Publications, 
Minneapolis,  urged  other  publishers  to 
play  up  the  good  news.  He  has  found 
local  merchants  “very  appreciative.” 

A  weekly’s  sponsorship  of  hobby  and 
art  shows  at  shopping  centers  “really 
brings  the  dailies  to  their  knees,”  re¬ 
marked  a  publisher  after  several  col- 


The  newspaper  now  pre-stuffs  the 
daily  pre-prints  anytime  it  has  3  or 
more  in  1  day.  If  there  is  only  1  or 
2  they  are  stuffed  into  the  main  section 
during  the  press  run.  Another  plus 
value  is  that  the  machine  can  insert 
5  supplements  into  1  jacket  for  the 
Sunday  package  and  after  a  simple 
changeover  can  insert  2  inserts  into 
1  jacket  at  twice  the  machine’s  speed. 
This  is  important  where  daily  inserting 
must  keep  up  with  the  press  speed. 

An  additional  savings  is  possible  by 
the  use  of  the  inserter  whenever  the 
press  run  is  late.  Total  labor  cost  at 
Lansing  for  a  1-hour  press  run  av¬ 
erages  approximately  $625  per  hour. 
Use  of  the  inserting  machine  has  re¬ 
sulted  in  30-40%  reduction  in  labor 
costs  since  the  inserter  can  keep  up 
with  press  speed. 

It  also  was  found  that  the  $13,000 
additional  cost  for  the  IDAB  squeeze 
roller  will  more  than  pay  for  itself  as 
the  roller  tightens  the  fold  of  the  news¬ 
paper  and  makes  it  a  better  jacket  for 
inserting. 


Five  stations  denied 
license  renewals 


leagpies  had  reported  gains  in  ad  lin¬ 
age  from  stores  that  are  pulling  out 
of  full-circulation  contracts  of  daily 
newspapers. 

Sandy  Hirsch  of  the  Knight-Ridder 
organization  interrupted  his  attendance 
at  the  four-day  meeting  to  oppose  an 
anti-litter  ordinance  under  considera¬ 
tion  by  the  Miami-Dade  County  Com¬ 
mission.  He  reported  back  to  SNA  that 
he  had  persuaded  the  lawmakers  to  de¬ 
lete  free  newspapers  from  the  prohibi¬ 
tion  of  advertising  materials.  He  said 
he  reminded  them  of  a  federal  court 
victory  won  by  the  Orlando  (Fla.)  Cit¬ 
izen-News  against  such  a  law  a  few 
years  ago.  Knight-Ridder  folded  the 
Orlando  paper  recently  because  of  un¬ 
favorable  economic  conditions. 

• 

Inserting  unit 
saves  $46,300 
in  first  year 

Savings  amounting  to  $46,300  per 
year  and  easing  of  congestion  in  the 
mail  room  has  been  experienced  by  the 
Lansing  (Mich.)  State  Journal  through 
use  of  an  inserting  machine. 

Prior  to  June  1974  the  inserting  op¬ 
eration  had  been  done  manually  by 
part  time  employees  in  the  mail  room 
and  sub-station  keepers  in  the  field. 
Mail  room  inserted  approximately  55,- 
000  copies  and  sub-stations  the  remain¬ 
ing  26,000  copies. 

Field  testing  began  on  a  Sheridan 
NP-624,  according  to  State  Journal 
business  manager  Frank  C.  Wippel, 
and  the  paper  is  now  using  both  sides 
(three  heads  to  a  side)  and  averaging 
8,000  per  side  for  a  total  of  16,000  per 
hour.  This  has  reduced  the  number  of 
part  time  employees  from  27  to  20. 

Is  it  worthwhile  to  purchase  an  in¬ 
serting  machine  that  sells  for  $100,000 
to  $125,000  including  cost  of  two  mini¬ 
stackers  and  a  squeeze  roller?  Wippel 
said  it  is  profitable  for  the  State  Jour¬ 
nal.  The  1973  supplemental  payroll  for 
part  time  mail  room  inserters  was  $84, 
200. 

As  the  part  time  inserters  became 
more  experienced,  the  mail  room  fore¬ 
man’s  long  range  program  was  to  re¬ 
duce  the  number  of  part  time  employees 
by  15  and  the  operation  now’  is  han¬ 
dled  by  12  employees.  Thus  a  55% 
savings  of  $84,200,  amounting  to  $46,- 
300  per  year. 

Total  of  336  pre-prints 

For  12  months  through  September 
30,  1974,  Wippel  told  a  circulation  sem¬ 
inar  recently  at  the  University  of  Wis¬ 
consin,  the  State  Journal  delivered  a 
total  of  336  pre-prints.  Of  the  total, 
78  w’ere  on  Sunday  and  258  daily.  80% 
of  the  daily  pre-prints  came  on  Monday 
and  Wednesday,  with  a  total  of  90  on 
Mondays  and  116  on  Wednesdays.  The 
remaining  20%  were  on  Tuesday  and 
Thursday. 


In  what  is  believed  to  be  the  most 
severe  licensing  action  since  its  forma¬ 
tion  in  1927,  the  Federal  Communica¬ 
tions  Commission  (January  31)  denied 
license  renewals  for  five  radio  stations 
owmed  by  an  Omaha,  Neb.  business¬ 
man. 

The  FCC  charged  that  the  stations 
had  been  involved  in  serious  miscon¬ 
duct  over  a  period  of  years  and  pointed 
a  finger  at  station  activity  during  the 
re-election  campaigns  of  Senator  Vance 
Hartke  (Democrat  of  Indiana)  in  1964 
and  then  Governor  Mark  Hatfield  of 
Oregon  in  1966. 

The  50-to-l  commission  decision  in¬ 
volved  Star  Stations  of  Indiana,  Inc., 
Central  States  Broadcasting  Inc.  and 
Star  Broadcasting  Inc.  They  operate 
Stations  WIFE-am-fm  in  Indianapolis; 
KOIL  am-fm  in  Omaha;  and  KISN-am 
in  Vancouver,  Wash.  The  stations  are 
wholly  owned  by  the  same  parent  cor¬ 
poration,  Star  Stations,  Inc.  Don  Bur¬ 
den  of  Omaha  owns  92.3  percent  of 
Star  stock.  (The  broadcasting  company 
is  not  connected  with  the  Indianapolis 
Star  newspaper.) 

Thirty  issues  were  considered  by  the 
FCC  in  the  Star  case.  These  included 
charges  that  free  advertising  w’as  im¬ 
properly  used  to  help  the  Hartke  cam¬ 
paign  over  WIFE,  including  political 
advertising  carried  44  days  without 
charge.  The  FCC  also  ruled  that  in 
1966  Burden  had  KISN’s  staff  use 
regular  new’scasts  to  favor  Governor 
Hatfield’s  re-election. 

The  FCC  action  reversed  a  1973  de¬ 
cision  by  administrative  law  judge 
Chester  F.  Naumowicz,  Jr.,  who  had 
granted  all  the  renew’al  applications 
except  for  WIFE. 
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Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 


Com.  Corp.  (OTC) 
Cowles  Comm.  (NYS 
Dow  Jones  (OTC)  . . 


New  York  Times  (AMEX)  ... 

Panax  (OTC)  . 

Post  Corp.  (Wise.)  (OTC) 

Quebecor  (AMEX)  . 

Speidel  (OTC)  . 

Thomson  Newspapers  (CE) 
Time  Inc.  (NYSE)  . 


Toronto  Star  (CE)  . 

Washington  Post  (AMEX) 


SUPPLIERS 

Abitibi  (CE)  .  . 

Addressograph  Multi.  (NYSE) 

Altair  (OTC)  . 

Ball  Corp . 

B.  C.  Forest  (CE)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 


2/5 

2/12 

i'A 

41/4 

II 

11% 

17% 

17% 

28V4 

31 

2% 

2'A 

41/, 

iii 

4'/, 

22'/4 

3 

27 

27% 

7 

7 

7 

9% 

31% 

34 

17% 

I9'/2 

14 

I3'/2 

23% 

25'/, 

121/2 

13 

V/» 

7 

1% 

1% 

m 

7% 

i'A 

4 

13 

12 

12 

12% 

30'/2 

31 

14% 

14% 

12% 

I2'A 

20% 

20% 

• 

9% 

.  5% 

5'A 

.  1% 

1% 

.  12'/, 

12% 

.  15 

3 

.  14 

13% 

Compugraphic  (AMEX)  ... 
Compuscan  (OTC) 

Crown  Zellerbach  (NYSE) 


Dayco  (^NYSE)  . 

Digital  Equipment  (NYSE 


Dymo  (NYSE) 


General  Electric  (NYSE) 


Grace.  W.  R.  (NYSE)  ... 
Great  Lakes  Paper  (CE) 


Harris  Corporation  (NYSE. 

Inmont  (NYSE)  . 

International  Paper  (NYSE 

Itek  Corp.  (NYSE)  . 

Kimberly  Clark  (NYSE)  ... 

Log  Etronics  (OTC)  . 

MacMillan.  Bloedel  (CE)  . 
Milgo  Electronics  (AMEX) 


Wheelabrator-Frye  (NYSE) 
White  Consolidated  (NYSE) 
Wood  Industries  (AMEX)  .. 


ADVERTISING  AGENCIES 


13% 

li'A 

5% 

29'/, 

24% 

22 

23% 

13% 

13% 

47 

72% 

20 

17% 

41 'A 

42'/2 

8% 

8'/4 

741/2 

78% 

4% 

4'/2 

24% 

24% 

38% 

40 

37 

35 

23% 

14% 

23% 

141/4 

32'/2 

32% 

17% 

17% 

3*8^;^ 

45/. 

38% 

91/, 

7 

25% 

24% 

2% 

2% 

24% 

23 

10% 

10% 

8% 

48% 

10 

47 

3% 

3'/2 

II 'A 

12 

20% 

20'/2 

12% 

12 

14% 

14% 

4% 

4% 

II '/2 

11% 

11% 

10% 

IO'/2 

ll'A 

41/4 

3% 

141/4 

13% 

5'/2 

5% 

Doyle.  Dane,  Bernbach  (OTC)  .  7'4 

Foote,  Cone,  Belding  (NYSE)  .  7 

Grey  Advertising  (OTC)  . iVi 

Interpublic  Group  (NYSE)  .  II'A 

Needham,  Harper  S  Steers  (OTC)  _  SV2 

Ogiivy,  Mather  (OTC)  .  14% 

J.  W.  Thompson  (NYSE)  .  4'/, 

Tracy-Locke  (OTC)  .  S'A 

Wells  Rich  Greene  (NYSE)  .  B'A 


Short  Takes 

Judge  A  sentenced  G  to  10  days  in 
the  county  jail  for  wilful  and  wanton 
wreckless  driving. — Tallahassee  Demo¬ 
crat. 

e  *  « 

He  was  one  of  two  policeman  seri¬ 
ously  wounded  in  a  shout-out  near  a 
bar. — Boston  Herald  American. 

♦  *  * 

Barnes,  the  league’s  likely  Bookie  of 
the  Year,  is  fourth  in  the  league  in  re¬ 
bounding. — San  Diego  Union. 

*  *  ♦ 

The  ordinance  takes  effect  Feb.  15 
and  will  prohibit  persons  and  vehicles 
in  that  park  from  sunset  to  sundown. — 
Hillside  (Mich.)  Daily  News. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

!  newspaperIbrokers^ 

^HiwSPAPERfFOR^ALr'' 

COMIC  STRIPS 

WHODUNIT  COMIC  STRIP— Suptr  da-  ‘ 
tactiva  daily  strip.  Suparbly  illustratad  ' 
with  ratal  any  tiia  papar  can  afford.  < 
FREE  SAMPLESI  Advantura  Faatura 
Syndicata,  4051  Scanic  Ava.,  Holly¬ 
wood,  Calif.  70048. 

^"^"T/nanc/aTadwce^^  I 


TIMELY  l20(Fword  sampla  articia  on  I 
"how  to  lurviva  an  incoma  tax  audit." 
Raymont  Associatas,  Rya,  N.Y.  10580.  | 


JOIN  THE  GARDENING  BOOMI  Ex- 
cluiiva  photo-powarad  waakly.  Waltar 
Masson,  Box  44,  Naadham,  Mass,  i 
02172.  I 


STILL  THE  MOST  ATTRACTIVE  in- 
formad  waakly  music  faatura,  ''Pop 
Music  Scana,''  now  in  its  fourth  (in- 
axpansiva)  yaar.  Samplas.  Box  147, 
Editor  It  Publishar. 


SAVING  MONEY 

"MONEYSAVERS" 

Each  waakly  column  shows  5  aasy 
ways  paopla  can  gat  mora  for  thair 
monay.  Parfact  for  consumar,  I  fastyla 
or  food  pages.  Samples.  Creative 
Communications,  43  Picturasqua  Dr., 
Rochester,  N.Y.  14414. 

^'sOENCE/ENVIRONi^^ 

FREE  weekly  faatura  on  scianca,  mad- 
icina,  environment,  now  in  ovar  100 
papers.  University  of  Iowa  Naws 
Service,  Iowa  City,  Iowa  52242. 

WEEKLYFEAfuREr"^ 

FUNNY  OFFSET  CARTOON  PANEL. 
Outdoor  typa  for  family  reading. 
FREE  SAMPLES.  SIERRA  FEATURES. 
P.  O.  Box  740,  Grass  Valley,  Calif. 
75745. 

AWARD-WINNING  feature  writer 
leaving  daily  aftar  5  years  to  return 
to  Europe,  travel  music,  sports,  hu¬ 
mor  available  along  with  specific 
assignments.  Low  rates,  high  quality. 
Youth  column  free  with  other  assign- 
;  mant.  Box  201,  Editor  t  Publishar. 


ANNOUNCEMENTS  ANNOUNCEMENTS 

^NEWSPAPER^ipPRA/SERS^  ^^HeWSPAPErIbROKE^ 

APPRAISALS  FOR  ESTATE  TAX.  part-  j  ALAN  G.  LEWIS 

narship,  loan,  depreciation  and  in-  !  Media  Broker 

lurance  purposes.  Sensible  fees.  Br^  1  On  file-over  300  active  qualified  buy- 
chura.  Marion  R.  Krehbial  Box  88,  i  ,rs  for  your  daily,  top  weekly  or 
Norton.  Kans  47454  or  Robert  N.  shopper.  Ridge  Road,  Hardwick,  Mass. 
Bolitho,  Box  7133.  Shawnee  Mission,  !  01037.  Phone  (413)  477-4007. 


ALAN  G.  LEWIS 
Media  Broker 


Norton,  Kans.  474SA  or  Robert  N 

Bolitho.  Box  7133.  Shawnee  Mission,  !  01037.  Phone'  (413)  477-4007 
Kans.  44207.  I  _  _  _ 

C6P  aossitleds-  ;  SYD  S.  GOULD  ASSOCIATES 

At  effective  In  "the  broker  with  instant  buyers" 

the  newspaper  community  I  SALES,  SERVICE,  MANAGEMENT 

as  your  newspaper's  classifieds  5444  Government  Blvd. 

are  In  your  communityl  I  Mobile,  Ala.  (205)  444-0873 
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Negotiations  for  sales,  purchasing,  ap¬ 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSOC., 

4414  Rutgers  Street 
Houston.  Texas  77005 
Ph.  (713)  444-7414 

IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This  ; 
is  why  we  insist  on  personal  contact  \ 
selling. 

LEN  FEIGHNER  AGENCY 
Box  187  Mount  Pleasant,  Mich.  48858 

KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

{IVe  handle  different  prof'erties,  all 
types,  from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Of¬ 
fice,"  P.  O.  Box  88,  Norton,  Kans. 
47454,  Office  phone  (713)  727-3407. 
ROBERT  N.  BOLITHO,  "Kansas  City 
Office,"  P.  O.  Box  7133,  Shawnee 
Mission.  Kans.  44207.  Office  (713)  234- 
5280:  Res  (713)  381-4815. _ 

JOSEPH  A.  SNYDER 
Newspaper  Broker 
Has  Moved  to 
404  N.  Westwood  Ave., 

Lindsay,  Cal.  73247 
(207)  542-2587 
(Day  or  Night) 

CONFIDENTIAL  N EGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington  D.C.  20045 
(202)  NAtional  8-1133 

BILL  MAHHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  444-0871  day¬ 
time;  (813)  733-8053  nights;  or  write 
Box  3344,  Clearwater  Beach,  Florida 
33515.  No  obligation,  of  course. 


MINNESOTA  WEEKLY,  SI70,000-Nets 
owner  about  $40M  before  tax  and 
depreciation.  State  cash.  Marion  R. 
Krehbiel,  Box  88.  Norton,  Kans.  47454. 

WILL  SELL  my  growing  Zona  5  sub¬ 
urban  weekly  to  buyer  with  strong 
sales  background.  $10,000  down  pay¬ 
ment.  Write  Box  113,  Editor  &  Pub¬ 
lisher.  Tell  me  about  yourself. 

$100,000  GROSS,  Southern  California 
newspaper,  offset,  rural  area,  $27,000 
down  accounts  receivable  included  in 
price.  J.  A.  Snyder,  Newspaper  Brok¬ 
er,  404  N.  Westwood  Ava.,  Lindsay, 
Calif.  73247. 

FINANCIALLY  ABLE,  sales-oriantad 
general  manager  sought  to  operate 
weekly  newspaper  group  in  Southern 
California.  You  may  buy  in  if  you 
can  make  substantial  contributions  to 
operations  and  have  substantial  down 
payment.  Box  205,  Editor  &  Publisher. 

SOUTHERN  CALIFORNIA  weekly,  off¬ 
set,  $20,000  down  can  be  built  to  a 
much  larger  paper.  J.  A.  Snyder, 
Newspaper  Broker,  404  N.  Westwood 
Ava.,  Lindsay,  Calif.  73247. 

A  MONEY  MAKERI 
North  Jersey  Weekly 
$125,000  Annual  Gross. 

Box  128,  Editor  &  Publisher. 

COLORADO  MOUNTAIN  WEEKLY  in 
growing  ski  area.  Great  man  and  wife 
opportunity,  try  $20-25M  down,  terms 
on  balance.  Bill  King  Assoc.,  2025 
Foothills  Rd..  Golden.  Colo.  (303)  277- 
4345. 

TERRIFIC  Southern  California  news¬ 
paper  property,  best  climate,  locale, 
growing  area.  Offset,  grossing  over 
$110,000,  should  gross  $200,000.  J.  A. 
Snyder.  Newspaper  Broker,  404  N. 
Westwood  Ave.,  Lindsay,  Calif.  73247. 
(207)  542-2587. 

ADVERTISING  NEWSPAPER— 20-30,000 
issues  distributed  over  3-county  area. 
Located  northeast  Ohio.  Box  218,  Ed¬ 
itor  &  Publisher. 
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CLASSIFIED  ADVERTISING  RATES 


ANNOUNCEMENTS 

newsr^ers^foiTs^ 


EQUIPMENT  &  SUPPLIES 

^IquIpmenttoTea^ 


POSITIONS  WANTED  OTHER  CLASSIFICATIONS 


IPayobt*  win  erdar) 

4-wMk(  . .  .$1.25  ptr  line,  per  issue 
3-weeks  . .  .$1.35  per  line,  per  issue 
2-weeks  . .  .$1.45  per  line,  per  issue 
1-wNk  ....$1.55  per  line. 


f  Ramlffonca  should  accompany 
copy  unless  cradlf  has  been  os- 
fobllshodl. 

4-weeks  . $1.80  per  line,  per  Issue 

3-weeks  . $1.90  per  line,  per  issue 

2-weeks  . $2.00  per  line,  per  issue 

1-week . $2.10  per  line. 


Count  5  average  words  per  line  or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  50d  per  insertion  for  box  service  and  count  as  an  additional  line  in 
your  copy. 

Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display  classified  is  $3.95  per  agate 
line — $55.30  per  column  Inch  minimum  space. 

ClofoMud  Cantroet  Ratus  Avolloblu  On  Roquost 

WICKLY  CLOSING  TIhfE 
Tnntday,  4:30  PM  Now  York  Tlmu 

Box  numbers,  which  are  mailed  each  day  as  they  are  received,  are  valid  for 
1  year. 


Editor  &  Publisher 

850  Third  Ave..  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 

Nome  _ 

Address  _  _  _ 

City 

Phone  _ 

Authorized  by  „ 

Claaslflcatlon _ 


State 


Zip 


Copy 


□  Assign  a  box  number  and  mail  my  replies  daily  g 

g  To  Run: - -  _  Weeks _ Till  Forbidden  B 

B  I 

I  Please  indicate  exact  classification  in  which  ad  is  to  appear  | 

I  Mail  to:  editor  &  publisher  •  850  Third  Are.  •  New  York,  N.Y.  10022  I 


zone  4  weekly,  1974  after  tax  net 
$16,500.  Good  potent'al.  Cash  down 
to  pro,  $9240,  balance  10  years.  Box 
202,  Editor  S  Publisher. 


30.000  SLEEPING  GIANT!  3-yaar.old 
timely  periodical.  Nationwide  poten¬ 
tial.  Box  223,  Editor  &  Publisher, 


TEXAS  WEEKLY.  $70,000  gross  class, 
only  $65,000  including  about  $7,500 
in  current  assets.  Requires  $18,500 
cash  down.  Marion  R.  Krehbiel,  Box 
88,  Norton,  Kans.  67654. 


NEW  ENGLAND  lO-year-old  wall- 
accepted  monthly  newspaper  ready  for 
conversion  to  weekly,  in  high  income 
residential  community.  Publisher  has 
other  Interests.  Box  236,  Editor  & 
Publisher, 


NEWSPAPERS  WANTED 


MISSOURI  exclusive  weakly  wanted. 
$150,000  range.  Strong  sales  experi¬ 
ence,  well  financed.  Box  207,  Editor 
&  Publisher. 


ZONE  4  WEEKLY  wanted  by  proven, 
experienced  solid  editor-manager. 
Will  consiaer  partnership  with  re¬ 
tiring  publisher.  Box  195,  Editor  & 
Publisher. 


WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

biXIE  NEWSPAPERS.  INC. 

P.  O.  Box  490.  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmadia 
Company,  newspaper  management 
consultant  and  media  broke-s,  James 
E.  Hickey  Jr..  P.  O.  Box  12195,  North- 
side  Station,  Atlanta,  Ga.  30305. 


WELL  FINANCED  publisher  seeks 
daily,  large  weekly.  Payment  arranged 
to  meet  your  requirements.  No  broker 
involved.  Confidential  replies  to  prin¬ 
cipal.  Box  136,  Editor  &  Publisher. 


LET  US  HELP  YOU  get  top  price  for 
your  newspaper.  Newspaper  Service 
Co.,  P.  O.  Dr.  12428,  Panama  City,  Fla. 


PRODUCTION 

TECHNOLOGISTS 

THE  GAMA 
ORGANIZATION 
CONSULTING 
TECHNOLOGISTS  IN 

Photocomposition  and  input  devices 
Optical  character  recognition 
Video  editing  applications 
Total  computer-based  systems 
Composition  and  pre-composition 
systems 

ASSISTING  IN 

Productivity  and  parsonnat  audit 
Copy  flow  analysis 
Equipment  selection 
Systems  configuration 
Implementation  support 
18  Loren  Road 
Salem.  N.H.  03079 
(603)  898-2822 


EQUIPMENT  &  SUPPLIES 
'^IcOMPOSING^OOM 


NEED 

CASH? 

j  We  will  buy  your 
present  equipment 
and  "lease  it"  back 
to  your  company. 

Contact  us  for  facts 
and  figures  in  confi- 
j  dence.  Any  Amount, 

*  $5,000  to  $100,000. 


NATIONAL  PUBLISHERS’ 
SUPPLY  CORPORATION 

P.  O.  Box  29 
Berlin,  Wis.  54923 
Phone  (414)  361-0660 


MAfLROOM 

SHERIDAN  46P  Stuffing  Machine  dou¬ 
ble  operation  with  direct  delivery. 
Excellent  condition.  Will  operate  for 
your  inspection.  Purchased  1967.  Lovd 
Mitchell.  Courier-Journal  &  Louiivilla 
Timas,  (502  )  582-4581. 


FOR  SALE: 

I  30  Cola  Steel  Tabulating  Card  Files — 

I  72,800  card  capacity— 20  trays 
Color:  27  Sahara  Brown 
3  Desert  Tan 

I  Modal  6016  Optical  Addresser  (El¬ 
liott  Business  Machines,  Inc.) 

I  I  Modal  1640  Transfer  Prinlar  (Elliott 
Business  Machines,  Inc.) 

All  of  the  above  equipment  is  In  good 
condition. 

CONTACT: 

John  Rupnow  Managing  Editor 
Johnson  Hill  Press,  Inc. 

1233  Janesville  Avenue 
Fort  Atkinson,  Wise.  53538 
Phone:  (414)  563-6368 

^''^'^^'^NEWSPRIN^^ 

!  ROLLS  ALL  SIZES-BEHRENS  Pulp 
i  i  Paper  Corp.,  1896  Westwood  Blvd., 
Loi  Angelas,  Cal,  90025.  (213)  474-6525. 

IMMEDIATE  manufacture  and  delivery 
your  size  rolls.  Harco  Inc.,  The  Benson, 
Jankintown,  Pa.  19046.  (215)  242-5300. 


PERFORATOR  TAPE 

NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  In  Ll.S.A.  All 
colon.  Top  quality. 

Call  or  write; 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


COMPUGRAPHIC  ACM  9000  comput-  | 
er  display  typesetter  complete  with 
20  fonts,  parts  kit,  spare  tape  raadar.  j 
I  year  old,  in  use  daily.  Available  ! 
May.  Wonderful  machine,  we  fust 
don't  need  its  input  capabilit  as. 
Spokesman  Press.  Grundy  Center,  Iowa  ‘ 
50638.  Phone  (319)  824-5454. 


JUSTOWRITERS  —  COMPUGRAPHIC  i 
All  models.  Service  provided  by  man¬ 
ufacturer.  FHN  Business  Products, 
Church  Rd..  Mt.  Laurel.  N.J.  08057. 
(609)  235-7614. 


PRESSES  &  MACHINERY 

4  UNIT  GOSS  SUBURBAN,  serial 
#905,  with  folder  and  '/s  folder 
30hp  motor  and  Fincor  alactrical 
drive,  $55,000.  2  unit  Suburban  press, 
serial  #941,  with  folder  and  JA  fold¬ 
er,  20  np  motor  and  Fincor  alactrical 
drive,  $30,000.  Or  will  sail  as  a  6 
unit  2  folder  press  for  $70,000.  Avatl- 
abla  approximately  90  days.  Call  Hal 
Trumbull.  (206)  255-1777,  Production 
Co.,  4232  Jonas  Ava.  N.E.,  Renton, 
Wash.  98055. 
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EQUIPMENT  &  SUPPLIES 

^pressesXmach/ne^ 


INDUSTRY  SERVICES 
^^^EPRO^PROOFS^ 


HELP  WANTED 
ADMnWSTRAf/^ 


HELP  WANTED 
UDMINISTRATi^ 


I 


COTTRELL  V-I5A.  4  unit  presi.  I»73. 
big  folder,  30hp  driv^  complete 
$*5^000.  O.N.E.,^  1741  fully  Circle 

N.E.,  Atlanta.  Ga.  30329.  (404  )  321- 
3992. 

HOE.  8  UNITS,  complete  stereo  de-  i 
partment:  Wood  pony,  Sta-Hi,  5-ton 
pot,  etc.  Call  Mr.  Kilbridge.  The  Pilot  , 
Publishing  Co..  Boston.  (417)  482-4314. 


URBANITE.  1944,  5  units,  upper  form¬ 
er  on  half  folder  8  and  4  position 
rollstands,  recently  overhauled  by 
Goss.  O.N.E.,  1741  Tully  Circle  N.E., 
Atlanta.  Ga.  30329.  (404  )  321-3992. 

THE  TRENTON  TIMES  i 
NEWSPAPER  I 

is  currently  operating  with  a  lO-un't 
Scott  press  having  the  following  fea¬ 
tures: 

One  single  3:2  folder 

One  double  3:2  folder 

Color  hump  on  both  units  3  and  10 

Skip  slitters 

Semi-automatic  pasters  with  Jones  ten¬ 
sion 

58"  web  width 
23  9/ 14"  cut-off 
Dynapure  ink  demistinq  system 
Tension  plate  lockup  with  aluminum 
saddles  to  accommodate  .030  thin  re¬ 
lief  plate 

Reels  will  accommodate  40"  diameter 
rolls 

Angle  bars  for  units  3,  4,  9  and  10. 
With  the  above  equipment  we  have 
the  capability  to  run  8  units  into  one 
folder  or  to  run  as  two  5-unit  presses. 

It  should  be  kept  in  mind  that  8  units 
and  double  3:2  folder  were  purchased 
in  1959  and  2  units  and  single  folder 
were  purchased  1942. 

John  R.  Murphy.  Production  Manager 
TRENTON  fiMES  NEWSPAPER 
500  Perry  St. 

Trenton.  N.J.  08405 
(409)  394-3232 

ADD-ON  UNITS  for  V-I5A,  Newsking, 
Colorking,  Community  presses.  Avail¬ 
able  now.  O.N.E.,  1741  Tully  Circle 
N.E.,  Atlanta.  Ga.  30329.  (404)  321- 
3992. 


GOSS  SUBURBAN  5  units.  1945 
Goss  Signature  two  4  unit  stacked 
presses 

Goss  Urbanite  4  unit  press 
Goss  Urbanite  add-on  units 
Goss  Metro  4  units,  1948 
Cottrell  V-15  presses  and  units 
CoHrell  V-22,  4  units,  1949,  RB-I 

folder 

Fairchild  Colorking  4  units,  1944 
Fairchild  Newsking  2  units,  1945 
MACHINERY  WANTED— We  will  pur¬ 
chase  used  Web  machinery  and  allied 
equipment  for  cash. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  40412 
Phone:  (312)  738-1200 


WANTED  TO  BUY 


WEB  PRESS  wanted  by  weekly.  Need 
2  units  and  folder.  1945  or  newer. 
Sidelay  and  circum  registration.  Call 
Mr.  Hunt.  (218)  834-2141. 


INDUSTRY  SERVICES 
TREELANcFASSIGNMEi^ 


LOOKING  FOR  TOP  FREELANCE 
HELP?  Our  subscribers  may  list  ALL 
their  freelance  needs — NO  CHARGE! 
For  FREE  copy,  write  FREELANCER'S 
NEWSLEHER,  Dept.  31.  37  W.  57th 
St.,  NYC  10019. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging  en¬ 
gineering  modifications,  rebuilding 
and  removal.  Single  width  to  4  plate 
wide.  Bramble  Professional  Press  En¬ 
gineering,  8512  Everett  Raytown,  Mo. 
44138.  (814)  358-1943. 

EDITOR  8C  PUBLISHE 


REPRO  PROOFS 
Weeklies — Monthlies,  etc. 
Reasonable  Rates 
High  Quality 
Fast  Service 
(212)  433-7284 


Help 

Wanted  ••• 


ACADEMIC 


NEWS-EDITORIAL  in  expanding  Jour¬ 
nalism  degree  program  to  teach  re¬ 
porting,  editing,  writing;  Masters  re- 
q';ired,  prefer  commitment  to  PhD 
plus  solid  news  and/or  college  teach¬ 
ing  background.  $11,500  up  depend¬ 
ing  on  qualifications.  Send  resume  and 
salary  requirements  by  March  8  to: 
W.  J.  Stone.  Dept,  of  Communica¬ 
tion.  University  of  Texas  at  Arlington, 
Arlington,  Texas  74019. 


ZONE  5  UNIVERSITY  needs  Journal¬ 
ism  instructor  (print  and  electronic) 
with  documentary  film  experience  be¬ 
ginning  September  1975.  Teach  vari¬ 
ety  of  media  courses,  work  with  Uni¬ 
versity  publications  as  needed.  Rank 
and  salary  negotiable;  PhD  desirable, 
MA  required:  print  experience  pre¬ 
ferred.  An  Equal  Opportunity  Em¬ 
ployer.  Deadline:  15  March  1975.  Box 
180,  Editor  &  Publisher. 


I  MIAMI  UNIVERSITY  seeks  an  Assist- 
!  ant  Professor  of  English  and  Journal- 
I  ism.  MA  or  PhD.  12-hour  ioad.  Salary 
negotiable.  Equal  Opportun  ty  Em- 
;  ployer.  Deadline  for  applications, 
;  March  I,  1975.  Write:  Robert  Johnson, 
Chairman,  Dept,  of  English.  Miami 
1  University,  Oxford,  Ohio  45054. 


NEW  POSITION — Assistant  Professor: 

I  Fall.  1975.  MA  or  PhD  with  at  least 
;  5  years  professional  experience  in  ra¬ 
dio/TV  news  to  teach  courses  in 
broadcast  journalism,  including  super¬ 
vision  of  student  broadcasts,  and  an 
Introduction  to  Mass  Media  course. 
Preference  given  to  applicant  with 
I  knowledge  of  radio  production  tech¬ 
niques,  but  teaching  emphasis  will  be 
on  writing,  editing  skills.  Position  calls 
I  for  person  who  enjoys  working  with 
I  students  in  an  editorial  capacity.  Di¬ 
rect  inquiries  to  Dr.  Robert  O.  Blanch- 
!  ard.  Chairman,  Department  of  Com- 
■  munication.  The  American  University, 
Washington  DC  20014.  An  Equal  Op¬ 
portunity/Affirmative  Action  Employer. 

]  JOURNALISM — Dean  of  School.  Ap¬ 
pointment  effective  July  I,  1975.  Po¬ 
sition  requires  academic  and  profes- 
j  sional  experience  in  journalism;  dem- 
I  onstrated  administrative  and  classroom 
^  teaching  ability.  Earned  doctorate 
I  preferred.  Send  letter,  resume,  before 
I  February  28,  to  Lee  Young,  School  of 
'  Journalism,  University  of  Kansas^  Law- 
I  rence,  Kans.  44045.  An  Equal  Oppor- 
'  tunity  Employer. 

^^^^ADM/N/STRAT/VE 

AHENTION  PUBLISHERS:  We  have 
qualified  personnel  for  your  needs. 

'  Write  for  details.  CAREER  PLACE¬ 
MENT  CENTER.  P.  O.  Box  230.  Bay 
St.  Louis,  Miss.  39520. 


ASSISTANT  CONTROLLER 
Are  you  stuck  in  a  job  that  lacks 
dynamic  growth  and  a  great  future 
j  for  you?  Don't  let  the  recession  keep 
I  you  down.  We  have  a  spot  for  an  as- 
I  sistant  controller  on  the  largest  news¬ 
paper  in  the  largest  city  of  the  iargest 
!  state — Alaska— a  place  that  is  vibrat- 
j  ing  with  growth  and  ability  to  make 
it  a  fascinating  place  to  live  as  well 
I  as  work  and  play.  Airmail  replies  to 
R.  B.  Atwood,  The  Anchorage  Timas, 
I  Box  40,  Anchorage,  Alaska  99510. 


i  AHENTION  JOURNALIST:  Send  your 
resume  to  us.  We  can  help  locate 
a  career  opportunity  for  you.  Mail 
to  CAREER  PLACEMENT  CENTER, 
P.  O.  Box  230,  Bay  St.  Louis,  Miss. 
39520. 

R  for  February  15,  1975 


MANAGEMENT 

OPENINGS 

AD  DIRECTOR  To  $22,003 

40,r>00  daily.  Should  have  strong  back¬ 
ground  in  retail,  exposure  to  national 
highly  desirable.  Degree  preferred. 


ASST.  CLASSIFIED  MGR.  To  $20,000 
Large  metro  daily  on  East  Coast.  Must 
be  aggressive  leader  and  creative. 
Should  have  prior  classified  sales  ex¬ 
perience  in  competitive  market. 

AD  DIRECTOR  To  $17,000 

20,000  daily.  Area  2.  Report  to  pub¬ 
lisher;  should  have  prior  experience  in 
competitive  market  and  be  innovative 
and  create  new  approaches  for  saies 
people. 

CIRCULATION  MGR.  To  $11,000 
Small  daily  in  Area  2.  Report  to  gen¬ 
eral  manager  supervise  staff  of  IS. 
Base  salary  plus  incentives  based  on 
yearly  circulation  gain. 


ASST.  CIRCULATION  MGR.  To  $20,000 
Large  East  Coast  metro  daily.  Proper¬ 
ty  is  part  of  progressive  chain  and 
offers  good  growth  potential.  Should 
have  prior  experience  in  circulation 
management,  preferably  with  carrier 
boys. 


RETAIL  AD  MGR.  To  $15,000 

20,000  daily  in  southwestern  U.S..  Re¬ 
port  to  advertising  director;  should  be 
well  versed  in  promotional  type 
efforts.  Must  be  strong  leader  and 
administrator. 


NATL.  AD  MGR.  To  $25,000 

Should  have  at  least  8  years  national 
advertising  experience  with  a  portion 
of  this  time  in  management.  Degree  re¬ 
quired.  Advanced  business  degree 
helpful.  Must  exhibit  high  degree  of 
aggressiveness  and  have  potential  be¬ 
yond  this  position. 


SALES  PROMOTION  DIR.  To  $20,000 
Large  East  Coast  metro  daily.  Newiy 
created  position  reportinq  to  adver¬ 
tising  director.  Responsible  for  sales 
promotion  for  all  departments.  Busi¬ 
ness  or  marketing  degree  preferred 
but  not  required. 


CIRCULATION  DIR.  To  $22,000 

40,000  East  Coast  daily.  Report  to 
publisher.  Experience  in  distributor 
and  motor  routes,  strong  leader  and 
ability  to  train  and  develop  manage¬ 
ment  talent. 


HOME  DELIVERY  SUPV.  To  $12  000 
Large  metro  daily  on  East  Coast.  Part 
of  successful  newspaper  chain  looking 
for  individuals  with  potential  to  grow 
into  circulation  management  at  other 
properties. 


ASST.  CIRC.  MGR.  To  $25,000 

Large  Midwest  metro  daily.  Should 
have  background  in  "Little  Merchant" 
plan,  street  sales  and  management  ex¬ 
posure  in  a  union  situation.  Abil  ty  to 
function  in  highly  competitive  market. 


CIRCULATION  MGR.  To  $17,000 
Medium  siied  daily.  Area  4.  Report 
to  general  manager,  supervise  staff  of 
30.  This  is  a  PM  property  and  is  non¬ 
union.  Prefer  individual  from  Area  3 
or  4. 

zf//  Positions  Fee  Paid 
For  information  on  these  and  other 
current  openings,  contact: 

Pafricic  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Execufive  Search  Consulfanfs 
410  East  Baltimore  Pike 
Post  Office  Box  30 
Media,  Pennsylvania  19043 
(215)  545-0800 


MANAGEMENT 

OPENINGS 

PRODUCTION  MGR.  To  $40,000 
Large  metro  daily.  Responsible  for 
entire  production  operation  and  super¬ 
vision  of  large  unionized  work  force. 
Must  be  forceful,  aggressive  and  have 
indepth  knowledge  of  composing 
room,  pressroom  and  new  processes. 

PRODUCTION  MGR.  To  $28,000 

Large  weekly  newspaper  group.  Re¬ 
port  to  general  manager;  supervise  40- 
100  people.  Background  in  cold  type 
conversion  and  new  processes  required. 

PRODUCTION  MGR.  To  $20,000 

40,000  Midwest  daily.  Report  to  pub¬ 
lisher;  have  total  responsibility  for 
conversion  to  cold  type.  Background 
in  union  operation  required. 

COMP,  RM.  FOREMAN  To  $22,000 
Large  daily  with  circulation  in  excess  of 
200,000.  Report  to  production  manager, 
supervise  200  unionized  employees. 

ASST.  PROD.  MGR.  To  $18,000 

Large  West  Coast  daily.  Strong  com¬ 
posing  room  background  and  good 
knowledge  of  overall  newspaper  pro¬ 
duction  methods  required. 

PRESSROOM  FOREMAN  To  $20,003 
75,000  East  Coast  daily.  Report  to  pro¬ 
duction  manager,  supervise  20  em¬ 
ployees.  Ideal  individual  has  back¬ 
ground  in  both  letterpress  and  offset. 

PROD.  MGMT.  TRAINEE  To  $14,000 
Small  newspaper  group  on  East  Coast. 
Report  to  production  manager.  Ideal 
spot  for  recent  printing  management 
grad  with  I  or  2  years  experience. 

TREASURER  To  $35,000 

Large  metro  daily.  Report  to  general 
manager,  supervise  staff  of  30.  Full 
charge  of  accounting  and  financial  ac¬ 
tivity.  Background  in  accounting,  data 
processing,  financial  analysis. 

ASST.  BUSINESS  MGR.  To  $25,000 
Major  metropolitan  daily  in  Midwest. 
Report  to  business  manager;  be  in¬ 
volved  in  budgeting,  accounting  and 
possible  acquisition  analysis. 

CONTROLLER  To  $18,000 

50.000  East  Coast  daily.  Report  to 
general  manager,  supervise  10  em¬ 
ployees.  Strong  background  in  ac¬ 
counting  and  financial  analysis. 

BUS.  MGR./CONTROLLER  To  $18,000 
Small  daily,  part  of  large  group.^  Be 
responsible  for  accounting,  purchasing, 
credit,  forecasting.  Ideal  training 
ground  for  corporate  staff  position. 

ASST.  CONTROLLER  To  $18,003 

Large  East  Coast  da'Iy.  Report  to  con¬ 
troller  and  train  as  his  replacement 
due  to  upcoming  retirement.  Degree 
required.  MBA  highly  desirable. 

DAfA  PROCESSING  MGR.  To  $30,000 
Major  metro  daily.  Responsible  for 
entire  data  processing  department, 
both  commercial  and  production  ap¬ 
plications.  Supervise  40  employees. 

DATA  PROCESSING  MGR.  To  $25,000 
Large  weekly  group.  Report  to  gen¬ 
eral  manager  and  establish  a  data 
center  for  both  production  and  com¬ 
mercial  applications. 

PROGRAMMER/ANALYST  To  $18,003 
100,000  daily.  Report  to  controller, 
supervise  4.  Responsible  for  business 
applications;  minicomputer  or  Tal  Star 
equipment  background  desirable. 

All  Positions  Fee  Paid 
For  information  on  these  and  other 
current  openings,  contact: 

Robert  H.  Holdsworth 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 
410  East  Baltimore  Pike 
Post  Office  Box  30 
Media.  Pennsylvania  19043 
(215)  545-0800 
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HELP  WANTED 
^CIRCULATION 


HELP  WANTED 
D7SPLAY^ADVERT/S/NG 


HELP  WANTED 

^^editorIal^ 


HELP  WANTED 
^yREELANCE^ 


CIRCULATION  MANAGER  for  8000 
northern  Michigan  award-winning  off* 
set  daily  with  17,000  controlled  circu* 
lation  weekly.  Looking  for  aggres¬ 
sive.  experienced,  promotion  minded 
manager.  Prefer  experience  with  vol¬ 
unteer  pay.  Send  resume  and  salary 
requirements  to  Jim  Huckle.  Business 
Manager,  Cadillac  Evening  News,  | 
P.  O.  Box  640.  Cadillac.  Mich.  49601.  ' 


CIRCULATION  MANAGER  for  Cal¬ 
ifornia  newspaper,  particularly  expe¬ 
rienced  on  medium  size  daily  and 
Sunday  newspapers,  little  merchant 
plan.  Strong  on  productive,  solid 
sales  procedures  and  personnel  re¬ 
lations.  This  is  exceptionally  attrac¬ 
tive,  home  delivery  oriented  commu¬ 
nity  but  knowleage  of  expansion 
through  street  sales  also  important. 
Submit  complete  resume  in  confidence 
to  Box  192,  Editor  &  Publisher. 


PLAN  FOR  A  PROFITABLE  FUTURE 
32M  carrier  delivered,  controlled  cir¬ 
culation  weekly  seeks  conscientious,  ex¬ 
perienced  manager.  Publisher  interest¬ 
ed  in  converting  to  voluntary  pay. 
Excellent  potential!  Profit  snaring! 
Write  to  Publisher.  The  North  Jersey 
Suburbanite,  Box  6q8,  Englewood.  N.J. 
07631. 

SHIRTSLEEVE  circulation  director  for 
large  semi-weekly  with  near-term  daily 
expectations.  Please  submit  full  resume 
with  salary  requirements.  Box  227,  Ed¬ 
itor  &  Publisher. 


classified  advertising 

EXPERIENCED  classified  advertising 
manager  needed  Immediately  for 
(400.000  gross  weekly  newspaper  in 
Southern  California.  Must  be  top  sales¬ 
man  and  willing  to  hit  the  street.  Box 
210,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
ZONE  2  DAILY 

In  fastest  growing  county,  requires 
top  producer  for  fast,  untapped  mar- 
ket.  Must  be  Imaginative  and  inno¬ 
vative  administrator.  Box  200,  Editor 
&  Publisher. 

CLASSIFIED  ADVERTISING  MAN¬ 
AGER/SALESMAN  for  IB.SOO  daily 
in  Area  2.  Pleasant  college  town,  off¬ 
set  plant.  Looking  for  aggressive  per¬ 
son  with  classified  experience  to  sell, 
service  classified  display  accounts  and 
supervise  department.  Prefer  No.  2 
person  on  la-ger  daily.  Send  resume 
and  salary  requirements  to  Box  l?3. 
Editor  i  Publisher. 


DISPLAY  ADVERTISING 

ADVERTISING  SALESMAN  for  5-day 
offset  afternoon  daily.  Attractive  sal¬ 
ary  for  experienced  person,  fringes, 
pension  plan.  Need  immed  ately.  Sand 
resume  and  references.  Daily  Journal, 
Devils  Lake.  N.  Dak.  58301. 


DISPLAY  ADVERTISING  salesman  to 
join  8  person  sales  staff  on  Connecti¬ 
cut  daily.  The  person  we  are  seeking 
should  be  self  starting  and  eager  for 
advancement.  We  offer  complete  bene¬ 
fit  package.  Please  send  resume,  sal¬ 
ary  requirements  and  availability  for 
interview  to  Box  243.  Editor  &  Pub¬ 
lisher. 

NEWS  PHOTOGRAPHER  published 
rro-tr-ly  by  Na*  o'*al  P-ess  Photog- 
raphe-s  Assoc'ar  on  seev:  'rnagin.tive 
ad*e-»  s -g  a-O  p-o-o*  o-  represen¬ 
tative  to  cap  ‘a  je  or  -ew  fo-mat 
now  draw'-g  'a*  O'a  a**e-t  O’"  Write 
NEWS  photographer  West 

End  Ave.,  New  Yo'«  N.T  1X23  Ph: 
(212)  874-7167. 

ADVERTISING  MANAGER  w  th  high 
credentials  in  developing  all  facets 
of  display  and  classified  sales  man¬ 
agement,  promotion.  Medium  size 
Zone  5  non-metro  weekly  group.  Box 
222,  Editor  &  Publisher. 

E£rP  Classifieds — 

As  effective  in  the 
newspaper  community  as 
your  newspaper's  classifieds 
are  in  your  community! 


WORKING  AD  DIRECTOR,  small 
daily,  stiff  competition,  good  future 
for  someone  willing  to  work  for  it. 
Box  182,  Editor  &  Publisher. 

ADVERTISING 

SALESMAN 

Great  opportunity  for  space  salesman 
with  2  to  3  years  experience  to 
accelerate  his  development.  You  will 
work  with  a  growing  publishing  com¬ 
pany  on  one  of  several  of  the  world's 
feadlng  hobby  publications.  Or  may¬ 
be  get  in  on  the  ground  floor  of  one 
or  more  brand  new  publications. 

You  must  be  able  to  sell.  You  must 
be  able  to  do  rough  layouts  and  han¬ 
dle  detail.  There  will  be  limited 
travel  and  a  lot  of  telephone  work. 
If  you  are  interested  send  your  resume 
and  salary  expectations  to: 

Mr.  Wayne  Lawrence 
Vice  President 

Hobby  Publication  Advertising 

AMOS  PRESS  INC. 

P.  O.  Box  150 
Sidney.  Ohio  453i5 

RETAIL  AD  MANAGER 
I85M,  ?  edition,  metro/suburban  week¬ 
ly  is  seeking  a  person  with  large 
weekly  or  metro-weekly  experience  to 
manage  a  staff  of  7.  Competitive 
market  with  2  dailies  and  several  week¬ 
lies.  We  offer  good  salary,  bonus, 
insurance,  profit  sharing,  car  allow¬ 
ance,  expenses,  etc.  If  you  have  a 
record  of  getting  things  done  In  a 
similar  situation  and  want  to  grow 
with  a  growing  company,  send  your 
resume  to:  Larry  Miller,  Community 
Press,  4960  S.W.  Sandburg  St.,  Tigard, 
Oreg.  97223. 


EDITORIAL 


REPORTER 

Sacramento,  California 
The  Sacramento  Bee  has  Immedi¬ 
ate  opening  for  experienced  re¬ 
porter.  Full  time  position.  Excel¬ 
lent  opportunity  and  employee 
benefits.  Apply  in  person,  or 
send  resume  to: 

Personnel  Department 
McCLATCHY  NEWSPAPERS 
21st  &  Q 

Sacramento.  California  95813 
An  Equal  Opportunity  Employer 

REPORTER  with  at  least  4  years  daily 
experience  for  general  assignments 
on  central  Virginia  PM.  Good  pay 
and  pleasant  working  conditions  in 
new  plant  with  latest  in  computerized 
cold  type  equipment.  Box  186,  Editor 
i  Publisher. 


MANAGING  EDITOR  for  Jewish  Com- 
mun  ty  semimonthly.  Experience  in 
writing,  editing,  production  and  ad¬ 
vertising  necessary.  Background  In 
Jewish  community  affairs  desirable. 
Zone  9.  Box  215,  Editor  &  Publisher. 

MEDICAL  AFFAIRS 
REPORTER 

General  assignment  reporting  for 
chain  of  newspapers  for  physicians, 
based  in  Washington,  D.C.,  suburb. 
At  least  I  year  experience  In  newspa¬ 
per  reporting,  preferably  covering 
overnmental  agencies.  Starting  salary 
165  to  (210  weekly  depending  on 
qualifications.  Increases  will  depend 
upon  performance.  35-hour  week,  good 
fringes  occasional  travel.  Write  Ex¬ 
ecutive  Managing  Editor,  12230  Wil¬ 
kins  Ave..  Rockville.  Md.  20852. 


WRITING  BUSINESS  EDITOR  with 
business  reporting  and  management 
experience  to  direct  editorial  of  wide¬ 
ly  accepted,  rapidly  growing  local 
business  weekly  serving  large  metro¬ 
politan  area  in  Zone  2.  Unusual  ca¬ 
reer  opportunity  for  individual  who 
can  make  general  business  writing 
live.  Send  resume,  clips  and  com¬ 
pensation  requirement  to  Box  4054, 
Editor  &  Publisher. 


EDITOR  for  community-minded  15- 
000^  daily  in  Hawaii.  Must  know  all 
phases  of  newsroom  duties,  direct 
staff  of  13,  strong  on  local  news. 
Ideal  opportunity  for  community- 
minded  individual.  Send  resume  (no 
phone  calls)  to  Jim  Wilson  Hawaii 
Tribune-Herald,  Box  767,  Hilo,  Hi. 
96720.  (A  member  of  the  DONREY 
Media  Group.) 


INVESTIGATIVE  REPORTER  for  na¬ 
tion's  largest  energy  newsletter  cov¬ 
ering  petroleum  marketing.  Salary 
according  to  experience,  but  about 
(13,500.  Send  resume  and  clips  to 
Observer,  2)20  Wilson  Blvd.,  Arling¬ 
ton.  Va.  22201. 


((  CASH  REWARD  (( 
WILL  PAY  CASH  FOR  INFORMA¬ 
TION  ON  REPORTER'S  JOB  OPEN¬ 
INGS.  SEND  LEADS  TO  BOX  220, 
EDITOR  &  PUBLISHER. 


WRITER 

For  mafor  Midwest  private  foundation, 
who  desires  future  in  public  relations. 
Minimum  5  years  professional  news¬ 
paper  or  magai'ne  experience.  Box 
179,  Editor  ft  Publisher. 


YOUNG,  but  stable  morning  newspa¬ 
per  has  immediate  opening  for  wire 
editor-reporter  In  challenging  area. 
Some  experience  required.  Apply  in  i 
writing  only  to  George  Northridge,  i 
Daily  News,  Green  Bay.  Wise.  54305. 

TWO  REPORTERS — One  to  cover  the 
big  developments  in  coal,  oil  and 
agriculture  for  the  biggest  daily  In 
Montana,  along  with  Federal  offices, 
court  features  and  investigative  work. 

A  second  to  team  with  day  police  re¬ 
porter  for  night  follow  through  on 
staff  breaking  news.  ' 

2  or  3  years  experience  preferred. 
Show  us  a  half-dozen  clips.  Send  re-  j 
sume  to  W.  M.  Rosegen.  Editor.  The 
Billings  Gazette.  P.  O.  Box  2507, 
Billings,  Mont.  59103. 

An  Equal  Opportunity  Employer. 

EDITOR-MANAGER  branch  office  In 
community  of  1500  for  Zone  4  weekly. 
Would  consider  retiree.  Must  have 
know-how  in  news,  pictures,  ads.  Box 
211,  Editor  &  Publisher. 


COMPANY  OF  THE  CROSS.  Episco¬ 
palian  religious  order,  is  recruit  ng 
new  members,  men  or  women,  married 
or  single,  for  desk/rewrite  staff  of  its 
new  western  Canadian  general  weekly 
news  magazines.  Company  members 
receive  as  pay  all  living  essentials  plus' 
a  small  cash  allowance.  Experience 
essential.  Write:  The  Minister  Com¬ 
pany  of  the  Cross.  11224  142  St.,  Ed-  i 
monton,  Alberta,  Canada.  ' 

S'TRINGER  needed  In  each  U.S.  Dis¬ 
trict  Court.  Weekly  responsibility  to 
obtain,  copy  and  mail  specified  court 
documents.  All  public  record.  Op¬ 
portunity  for  editorial  assignments. 
Pay  good  for  time  required.  De¬ 
pendability  essential.  Federal  courts 
only.  Only  one  stringer  per  court. 
Send  brief  description  of  your  current 
work  assignment,  address  and  tele¬ 
phone  numbers. 

Andrews  Publications  Inc. 

1634  Latimer  Street 
Philadelphia,  Pa.  19103 


YOU  LOVE  EDITING  COPY,  right? 
Got  a  thing  for  arts  and  entertain¬ 
ment,  travel,  columnists.  Write  heads 
with  spirit  ...  a  little  soul  maybe. 
Your  layouts  show  some  class.  And  less 
than  best  bugs  you.  right?  Well,  wel¬ 
come  home,  sweetheart.  One  of  Amer¬ 
ica's  biggest,  best  and  liveliest  metros 
needs  you  on  its  Features  Desk.  Box 
234  Editor  &  Publisher. 

COPY  EDITOR — Zone  3  PM  daily  seeks 
sharp,  experienced  copy  editor.  Write 
Box  242,  Editor  &  Publisher. 


MANAGING  EDITOR,  medium  size 
Zone  2  daily.  Must  have  previous  ex- 
j  perlence  in  running  a  newsroom.  Sal¬ 
ary  negotiable.  Send  resume  and  copy 
,  of  your  newspaper  to  Box  240,  Editor 
i  &  Publisher. 


FREELANCE  CORRESPONDENTS  need¬ 
ed  In  many  countries.  For  information 
write  Editor,  National  Catholic  News 
Service,  1312  Massachusetts  Ave.  N.W., 
Washington,  D.C.  20005. 


PHOTOGRAPHY 

PHOTOGRAPHER 

All  'round  news  photographer,  ex¬ 
perienced  In  black  and  white  and 
color  to  fill  out  staff  of  40-,000  daily 
and  Sunday  in  Zone  5.  Send  resume 
to  E.  H.  Murphy,  Personnel  Director, 
225  East  Ave.,  Elyria,  Ohio  44035. 


PRESSROOM 


PRESSMAN,  experienced  on  web  off¬ 
set.  Northern  California  multi-news¬ 
paper  plant.  Send  resume  to  Box  IBS, 
Editor  &  Publisher. 


Positions 
Wonted . . . 


ACADEMIC 

YOUNG  Journalism  professor,  doctor¬ 
ate,  3  years  print  experience,  now 
teaching  at  Midwest  university;  seek 
Fall  news-editorial  teaching  post.  Zone 
3,  4.  6,  7,  8.  Box  232,  Editor  & 
Publisher. 


ADMINISTRATIVE 

VICE  PRESIDENT  of  Marketing  for 
Metro  Newspaper  Service  enjoys  his 
association  with  Company,  but  dis¬ 
likes  commuting  and  working  in  Man¬ 
hattan.  He  desires  to  relocate.  A  top¬ 
flight  administrator  with  unusual  sales 
and  executive  abilities,  he  Is  seasoned 
by  practical  experience  on  metro, 
medium,  small  and  group  newspa¬ 
pers.  The  success  he  has  had  is  not  a 
coincidence.  What  has  been  done  for 
others  can  be  done  for  you.  Call 
Jack  Merrill  for  resume  at  Metro. 
(212)  481-9550  or  114  Ackerman,  Ridge¬ 
wood.  N.J.  07450.  (201)  452-3273. 


MBA,  29.  As  business  manager  in¬ 
strumental  in  establishing  15,000  week¬ 
ly  paper.  Desire  to  relocate  in  Zone 
4,  North  Carolina  or  Tennessee  in  gen¬ 
eral  management  position.  Box  127, 
Editor  &  Publisher. 


GENERAL  MANAGER  of  (I  million 
weekly  group.  Worked  way  up  thru 
advertising.  14-plus  years  sales  and 
management  experience  on  da'Iy  (20M 
and  Metro)  and  weeklies  at  33.  Will 
consider  all  but  prefer  Sales  Manage¬ 
ment  or  General  Management  (ex¬ 
cluding  news)  on  larger  operation. 
Box  78,  Editor  &  Publisher. 

BUSINESS/OPERATIONS  MANAGER 
— Several  years  in  prestigious  publish¬ 
ing  houses.  Accounting.  EDP,  systems, 
warehousing  and  distribution  exper¬ 
tise.  Seek  challenge  with  publisher 
needing  rrsanagerlal  skills.  Box  143, 
Editor  &  Publisher. 


GENERAL  MANAGER  or  ad  director. 
Over  16  years  experience  including 
former  publisher.  34.  (515)  673-7485. 

BUILD  SALES.  PROFITS  with  a  pro. 
Put  my  record  of  sales  growth  and 
cost  saving  to  work  as  general  man¬ 
ager  or  ad  manager.  Daily  or  weekly, 
I  or  group.  Merger  makes  me  avail¬ 
able  Immediately.  Box  241,  Editor  & 
Publisher. 


CARTOONISTS 


EDITORIAL  CARTOONIST,  nationally 
i  published,  has  an  independent  pollti- 
I  cal  viewpoint.  Tearsheeh.  resunre,  ref- 
I  erences.  Box  235.  Editor  &  Publisher. 
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Positions  Wanted.. 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION 

EDITORIAL 

EDITORIAL  1 

EDITORIAL 

EMPLOYED  circulation  manager  with  i 
23  years  experience  in  the  newspaper 
business  seeking  position  as  circuja-  I 
tion  manager  of  newspaper  with  ! 
growth  potential  offering  incentive  j 
and  a  good  future  for  the  right  man- 
Award  winning  manager  with  out¬ 
standing  record  in  organizational  man¬ 
agement,  sales,  carrier  training,  pub¬ 
lic  relations.  Am  a  believer  in  detail 
and  follow  through.  No  area  limi¬ 
tations.  Age,  early  40's,  neat  appear¬ 
ing,  married,  family,  civic  minded, 
health  excellent,  college  education.  I 
Well  versed  in  all  phases  of  circula¬ 
tion  metro  and  small  and  medium  I 
dailies.  Box  209,  Editor  &  Publisher.  ; 

^'cLASSIFIEol^DVERTISn^  ' 

CLASSIFIED  MANAGER— 17  years  | 
newspaper  experience  with  top  met- 
ropol.tan  daily.  Excellent  references. 
Prefer  Zones  I,  2,  3,  4,  6.  Box  IM,  | 
Editor  &  Publisher. 

DISPLAY^DVERTISING  j 

AD  MANAGER-SALESMAN,  good  in 
selling,  servicing,  layout,  copy,  pro¬ 
motions  with  excellent  record  as  da-  i 
partmant  manager  who  motivates  staff 
members  to  greater  sales.  Metropoli-  ; 
tan  and  daily  experience.  College  ; 
grad.  Box  216,  Editor  &  Publisher. 

ADVERTISING  SALES  I 

Do  you  need  an  experienced  ad  sales-  i 
man  with  brains,  initiative,  integrity, 
personality  and  ingenuity,  presently 
employed  but  ready  for  a  change  in  ' 
Area  9.  Box  176,  Editor  &  Publisher.  | 

AD  MANAGER  experienced  in  sales 
training,  market  research  and  major 
account/contract  advertiser  develop¬ 
ment  seeks  growth  opportunity  with 
daily  or  weekly  group.  Large  metro,  ' 
small  daily  and  weexly  background. 
Collage  grad,  33.  Box  52,  Editor  & 
Publisher. 

18  YEARS  display  experience — Proven 
lineage  builder.  Management  back¬ 
ground.  staff  motivation,  promotion 
minded,  good  organizer.  Family  man 
wants  to  relocate.  Box  125,  Editor  & 
Publisher, 


SEASONED  EDITOR  with  best  refer-  | 
ences  seeks  top  spot  on  small  or  j 
medium  daily.  Fully  versed  in  admin-  , 
istration.  electronic  newsroom  and  I 
competitive  journalism.  Box  214,  Editor  | 
&  Publisher.  | 

METRO-ORIENTED  PAPER  sought  by  I 
sports  writer.  28,  with  5  years  expe¬ 
rience  including  Olympics,  pro  base-  [ 
ball.  Prefer  Southwest  or  Far  West.  I 
Box  203,  Editor  &  Publisher. 

YOUNG.  VERSATILE  pro.  23.  seeks  | 
position  in  medium  or  large  city.  2  i 
years,  3  months  experience  on  meaium  ! 
size  daily  with  work  as  general  as-  | 
signment  reporter  and  deskman. 
Strong  on  feature  writing,  layout  and  j 
editing.  Box  134,  Editor  &  Publisher. 


EDITORIAL 

AWARD-WINNING  WRITER  AND  ED¬ 
ITOR — Woman  with  18  years  experi¬ 
ence  in  reporting,  editing,  layout  and 
staff  supervision — looking  for  more 
challenging  job.  Present  salary  SI7,- 
200.  Box  132.  Editor  &  Publisher. 

COPY  EDITOR,  36.  currently  studying 
computer  programming,  seeks  job  in 
slot  or  on  rim.  5-year  editing  experi¬ 
ence,  including  metro,  anchored  solid¬ 
ly  to  5  years  of  reoorting.  Howard 
Harmening,  226  N.  Oak,  Bartlett,  III. 
60103.  Ph.  (312)  837-8501. 

SPORTS  EDITOR/WRITER  seeks  posi¬ 
tion  in  Pennsylvania.  Daily  or  weakly. 
Experienced.  Box  4092,  Editor  &  Pub¬ 
lisher. 

YOUNG,  EXPERIENCED  EDITOR  25, 
seeks  spot  on  good  medium  daily.  3 
years  editor  of  good  large-circulation 
suburban  weekly  chain.  Experienced 
all  phases  of  news  operation,  staff 
management.  Good  photographer. 
Looking  for  wire,  city  editor  slot,  any 
Area.  Box  135,  Editor  &  Publisher, 

RECENT  COLLEGE  GRAD  seeks  po¬ 
sition  on  daily  newspaper.  Can  handle 
any  facet  of  journalism.  Very  hard 
working.  Any  Zone.  Box  181,  Editor 
&  Publisher. 

SPORTS  EDITOR/WRITER  desires  spot 
on  daily,  any  Zone.  Single,  33,  6 
years  experience  high  schools  to  pro; 
columns,  layout,  soma  camera.  Will 
consider  college  sports  information 
director  offer.  Ed  Meyers,  Box  6008, 
Newport  News.  Va.  23606.  (804)  599- 
3124. 


editing.  Box  134,  Editor  &  Publisher. 

AWARD-WINNING  freelance  feature  I 
writer  of  such  celebr  ties  as  John  , 
Lennen,  Liza  Minnelli,  Richard  Harris,  ' 
Rock  Hudson,  Joni  Mitchell,  Stacy  | 
Keach,  Gena  Rowlands,  among  others  j 
will  interview  for  you.  Cover  stories 
and  exclusives  her  bag.  Resume  on 
request.  Box  213,  Editor  &  Publisher. 

SPORTSWRITER  with  reportorial  col¬ 
umn  and  desk  experience  seeks  daily 
newspaper  work.  Recently  worked  in 
PR  for  major  tennis  organization.  Also 
some  radio  and  magazine  experience. 
Young,  creative,  enthusiastic.  Box  198, 
Editor  &  Publisher. 

EXPERIENCED  medical  columnist  look¬ 
ing  for  change.  Syndicated  interna¬ 
tionally  5  years.  Vuestion  and  an-  ; 
swer  format  or  essay.  Box  197,  Editor  ! 
&  Publisher.  | 

SPORTSWRITER-EDITOR  seeks  oppor-  i 
tunity  to  advance  and  improve  in 
Zones  7,  8,  9.  Have  covered  all 
sports  but  track  and  field  my  spe¬ 
cialty.  2  years  a  pro.  Box  194,  Editor 
&  Publisher. 

EXPERIENCED  REPORTER,  present 
assistant  city  editor,  seeks  challenge 
and  advancement  on  major  daify. 
3'/]  years  experience.  Willing  to  go 
anywhere.  Box  190,  Editor  &  Publisher. 

SPORTSWRITER-EDITOR— Experien  c  e  d 
with  2  national  magazines.  New  York 
City  daily.  Will  Relocate.  Box  219, 
Editor  &  Publisher. 

EDITORIALS  OR  NEWS  FEATURES 
job?  Viet  vet  with  ideas,  MA,  news  ex¬ 
perience.  Box  163,  Editor  &  Publisher. 

REPORTER^  PHOT^GRAPHER^EmfO^ 
30,  8  years  experience  references, 

J-School  BA,  MS.  Seek  newspaper 
job  any  Zone.  Box  138,  Editor  & 
Publisher. 

DEPENDABLE,  creative  sports  writer, 
27  eight  years  experience;  seek  sports 
editorship  or  responsible  slot  on  10- 
50,000  PM,  any  Zone.  Enjoy  commu¬ 
nity  involvement;  _  strong  on  organiza¬ 
tion.  tight  yet  lively  human  interest 
writing,  extensive  editing,  layout  ex¬ 
perience.  Complete  resume  on  re- 
quest.  Box  139,  Editor  j  Publisher. 

METROPOLITAN  SPORTS  columnist, 
light  touch,  seeks  change  of  scene. 
Would  consider  editorship.  Box  188, 
Editor  &  Publisher, 

EXPERIENCED  female  newspaper  re¬ 
porter  and  magazine  writer,  age  31, 
seeks  permanent  job  in  a  metropolitan 
area  in  Zones  1-5.  Recent  MA  from 
Missouri  J-school.  Box  175,  Editor  & 
Publisher  or  call  (314)  644-0697. 

COPY  EDITOR.  25,  wire-city  desk  ex¬ 
perience  on  two  70,000  dailies,  desires 
change.  All  media  considered.  Any 
Zone.  Box  76,  Editor  &  Publisher. 

SPORTSWRITER,  26,  4'/]  years  30,000 
PM  Ohio  daily,  seeks  s'milar  post 
larger  paper:  hot,  cold  makeup;  Zones 
2.  3,  4,  5.  Box  22l,  Editor  i  Publisher. 

DESKMAN,  10  years  on  metro  daily 
rim.  Before  that  managing  ed'tor, 
news  editor,  slot  on  small  daily.  Seek 
*o  settle  on  small  or  medium  daily 
Zona  I,  2,  5,  7  or  Canada.  Married, 
42.  Box  189,  Editor  &  Publisher. 


VERSATILE  PRO.  10  years  reporting 
and  desk  work  on  large  and  med'um 
newspapers,  magazines,  films,  college 
teaching  seeks  interesting  writing  post  ; 
Zone  8  or  9.  Strong  on  environment,  ' 
features,  investigations.  Clips,  resume. 
Box  217,  Editor  &  Publisher.  I 

SPORTS  WRITER,  decade  of  expert-  ! 
ence,  now  with  suburban  weekly,  seeks  . 
post  w.th  daily.  Dedicated  worker  I 
with  proven  record.  Box  177,  Editor  ' 
&  Publisher. 

WE'VE  GOT  what  you  need  I  Two  i 
daily  reporters.  I  MA,  3  languages;  ; 
I  BA,  plus  desk,  layout  experience. 
Ready  to  go  anywhere  quality  mat¬ 
ters.  Clips,  resumes  on  request.  Box 
155,  Ed.tor  &  Publisher. 

J-OEGREE — 7  years  on  job — agricul¬ 
ture.  energy,  education,  environment, 
transportation,  housing  and  health- 
Seek  job  on  daily  or  weekly.  Box  224, 
Editor  &  Publisher. 

YOUNG.  EXPERIENCED  sportswriter 
seeks  position  in  Zone  2  or  3.  Box 
22S,  Editor  &  Publisher. 

EXPERIENCED  young  reporter  with 
100,000-)-  Eastern  daily  desires  posi¬ 
tion  on  newspaper,  magazine.  Comes 
with  guarantee  to  work  hard.  Any 
Zone-  Box  229,  Editor  ft  Publisher. 

ARTS  WRITER,  exceptional  ability  and 
education.  Any  Zone.  Box  231,  Editor 
&  Publisher. 

I  BRITISH  JOURNALIST  (26).  hoping 
I  to  emigrate,  seeks  job  in  Canada  or 
:  U.S.  Trained  under  British  system; 

I  3'/:  years  as  reporter;  3  years  desk- 
man  with  layout  experience.  Box  233, 
Editor  &  Publisher. 

NEWS  PRO 

HIGHLY  SKILLED  AND  EXPERIENCED 
ALL-AROUND  NEWSMAN  WITH  EX¬ 
PERTISE  IN  INVESTIGATIVE  REPORT¬ 
ING.  DESIRE  SPOT  ON  MEDIUM  SIZE 
OR  MAJOR  DAILY.  GO  ANYWHERE. 
BOX  230.  EDITOR  &  PUBLISHER. 

REPORTER  for  semi-weekly  newsman's 
newspaper  wants  switch  to  daily,  any 
Zone.  Bright  features,  solid  in  gov¬ 
ernment,  education,  crime  news.  Pro¬ 
duces  under  deadline  pressure!  Write 
Box  237,  Editor  &  Publisher. 

CAMPUS  EDITOR,  Journalism  gradu¬ 
ate  with  college  paper  experience 
from  reporting  to  typesetting  seeks 
writing,  editing  job.  preferably  in 
Zone  2.  Box  238,  Editor  &  Publisher. 

EDITOR  with  IS  years  experience  in 
all  newsroom  posts  seeks  editorial 
position  with  daily  in  any  Zone.  Can 
write  heads,  edit,  do  layout,  super¬ 
vise  staff.  Box  239,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER— 3  years 
experience;  editing  and  AP  stringer 
background.  Bruce  McClellin,  643 
Third  St.,  Napa,  Calif.  94558.  (707) 
224-2176. 

EDITOR — Corporate  publication  edi¬ 
tor  wants  to  get  back  to  news  desk. 
Experience  as  news  editor  of  small 
daily.  30,  married,  dependable,  ver¬ 
satile.  Prefer  West,  would  go  else¬ 
where  for  right  job.  Box  226,  Editor 
&  Publisher. 

BUSINESS  WRITER.  Fast,  accurate, 
experienced  in  depth  in  liquor  trade, 
taxes,  finance.  Great  on  annual  re¬ 
ports,  forecasts,  surveys.  Box  165, 
Editor  &  Pubisher. 

WRITER-PHOTOGRAPHER  seeks  New 
England  assignments;  20  years  experi¬ 
ence.  J-grad.  Box  284,  Lynn,  Mass. 
01903.  (617)  599-4362. 

PHOTOGRAPHER  with  7  years  news¬ 
paper  experience,  now  with  largo 
Southeastern  daily,  desires  position 
with  photo-oriented  newspaper  any¬ 
where.  Portfolio  and  resume  on  re¬ 
quest.  Box  122,  Editor  &  Publisher. 

BA,  25,  two  years  newspaper  experi¬ 
ence,  seeks  staff  photographer  posi¬ 
tion.  Resume,  portfolio  on  request.  Box 
170.  Editor  &  Publisher. 

FIRST  RATE  news  photographer  seeks 
full-time  position.  Willing  to  relocate. 

I  Write  Skip  Heine,  1920  S.  1st  St., 
j  #505,  Minneapolis,  Minn.  55404. 

'  PHOTOGRAPHER:  3  years  experi- 
ence  small  city  daily,  BA,  Sigma 
i  Delta  Chi,  aggressive,  news  and  fea- 
'  ture  oriented.  General  writing  experi- 
I  ence.  Relocate.  Resume,  portfolio  on 
request.  Box  228,  Editor  S  Publisher. 

;  MAGAZINE  EDITOR.  27.  seeks  cor- 
I  porate  or  agency  PR  position.  Ex- 
I  perience  includes  magazines,  newspa¬ 
pers  and  public  relations.  BA,  MA 
I  Journalism  with  specialty  in  PR.  Sal- 
’  ary,  location  open.  Box  204,  Editor  t 
Publisher. 


I  PRODUCTION 

j  IS  YEARS  EXPERIENCE  in  cold  type 
I  supervision  and  management  in  small 
and  metro  dailies.  Desire  to  serve  as 
production  manager  or  assistant.  Box 
{  153,  Editor  &  Publisher. 
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Use  zone  number  to  indicate  location  without  specific  identification 


EDITOR  Si  PUBLISHER  for  February  15,  1975 


37 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 


More  on  headline  writing 


Our  article  on  “two-faced  heads”  Jan. 
18  brought  a  lot  of  letters  from  readers 
who  enjoyed  the  compilation  and  also  a 
few  letters  from  those  who  found  it 
“junk”  and  out  of  character  for  E&P. 

We  have  received  a  more  serious 
treatise  on  variations  in  headlines  that 
reveals  how  differently  copy  editors 
have  reacted  to  the  same  story. 

Dick  Laubhan  of  Project  Communica¬ 
tions,  Inc.,  Chicago,  has  as  one  of  his 
clients  the  American  Foundrymen’s  So¬ 
ciety.  A  UPI  interview  with  the  presi¬ 
dent  of  the  society  resulted  in  a  story 
published  all  over  the  country  on  the 
problems  of  that  industry  and  Laubhan 
collected  the  headlines.  In  classifying 
the  headlines  he  found  58%  were 
“reasonably  fair  and  accurate”  and  con¬ 
cluded  that  most  headline  writers  “are 
trying  to  do  their  jobs  well.” 

Space  does  not  permit  reproduction  of 
the  original  story  on  which  the  head¬ 
lines  were  based,  but  Laubhan  classified 
the  heads  as  follows: 

Funny/Play-on- Words 
True/Misleading 
Accurate/One-Dimension 
Accurate/Two-Dimension 
His  analysis  follows: 

To  these,  I  added  another  category — 
“Incredible”.  This  was  for  heads  that 
were  either  inept  or  trying  to  be  funny, 
but  you  couldn’t  tell  which.  There 
weren’t  many,  but  they  really  stood  out. 

“Humor”  Most  Distorting 
Here  are  the  results  of  this  self-styled 
headline  study,  with  heads  ranked  from 
“most  distorting”  to  “most  accurate”: 

Funny/Play-on-Words — 12  head¬ 
lines — 6%  of  total.  Examples: 

“America’s  Foundry  Business  is 
Foundering” 

“Many  of  Nation’s  Foundries  Appear 
to  be  Foundering” 

“Foundry  Business  Flounders” 
“Anyone  for  Floundering  Foundries?” 
Actually,  the  story  does  not  state  or 
even  imply  the  foundry  industry  as  a 
whole  is  “stumbling,  going  lame  or 
breaking  down”,  or  “struggling  clumsily 
or  acting  confused”.  The  article  addres¬ 
ses  itself,  specifically,  to  the  shrinkage 
in  numbers  of  small,  specialized  found¬ 
ries;  those  foundry  workers  who  can  be 
considered  real  craftsmen;  and,  the 
problems  these  occurrences  are  causing 
for  the  defense  department,  designers, 
manufacturers,  investors  and  so  forth. 
Noting  the  industry  is  “flourishing  and 
necessary”,  the  article  goes  on  to  report 
foundry  problems  concerned  with  scrap 
shortages,  high  material  costs  and  the 
prohibitively  high  price  of  conforming  to 
state  and  federal  anti-pollution  laws  and 
OSHA  requirements,  which  many  small 
foundries  have  not  been  able  to  pay.  (Ac¬ 
tually,  according  to  the  American 
Foundrymen’s  Society  the  total  indus¬ 
try  has  never  been  healthier,  with  pro¬ 
duction  valued  at  $13  billion  this  year 
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compared  to  $10  billion  in  1964.  It  is  the 
nation’s  sixth  largest  industry  in  terms 
of  value  added.) 

True/Misleading — 58  headlines — 29% 
of  total. 

There  were  nearly  five  times  as  many 
headlines  that  were  at  least  serious,  but 
simply  recorded  the  facts  that  the  total 
number  of  U.S.  foundries  is  decreasing, 
or  that  the  metalcasting  industry  has 
problems.  Representative  headlines; 
“Foundries  Dwindling” 

“Foundry  Failures  Are  Accelerating” 
“Foundary  Industry  Suffering 
Shrinkage” 

“Number  of  Foundries  Decreasing” 
And,  just  a  little  more  informative, 
but  in  a  very  general  way: 

“Foundry  Industry  Troubled” 
“Foundries  Face  Serious  Problems” 
“Foundry  Industry  in  Big  Trouble” 
The  “foundries  shrinking”  heads, 
while  factual,  tend  to  mislead  because 
they  imply  all  types  of  foundries,  large 
and  small,  are  decreasing  in  number. 

The  “foundry  problems”  heads  also 
tell  only  part  of  the  story.  As  the  article 
clearly  states,  it’s  not  just  foundries 
that  face  problems,  but  even  more  im¬ 
portant,  the  users  of  castings,  particu¬ 
larly,  specialized  castings  that  require 
low  production  runs. 

“User”  Problems  Noted 
It’s  interesting  to  note,  here,  that  as 
the  headlines  reviewed  started  getting 
more  informative,  the  writers  started 
shifting  subtly  from  the  one-dimension, 
“foundry  problems”  to  the  two- 
dimension,  “supplier-user”  approach.  In 
other  words,  the  heads  began  trying  to 
reflect  the  total  message  conveyed  by 
the  article. 

Accurate/One-Dimension — 32 — 16%. 
Examples: 

“Small  Foundries  Are  Disappearing” 
“Small  Foundries  Having  Big  Finan¬ 
cial  Woes” 

Getting  a  bit  more  explicit,  heads  in 
this  category  began  getting  into  the 
“whys”; 


“Pollution  Controls  and  Scrap  Short¬ 
ages  Forcing  Many  Foundries  to  Close 
Doors” 

“Foundry  Firms  Hurt  by  Material 
Scarcity” 

Still,  these  last  heads  dealt  only  with 
foundries,  themselves.  While  more  de¬ 
scriptive,  they  left  out  the  effects  of  the 
problems  facing  foundries.  But  now,  we 
find  some  heads  that  edge  into  the  realm 
of  trying  to  tell  the  whole  story: 

Accurate/Two-Dimensional — 84 — 42%. 

The  most  elementrary  of  these  head¬ 
lines  simply  hinted  foundry  problems 
were  causing  reverberations  elsewhere. 
Examples: 

“Shrinkage  of  Foundries  is  Upsetting” 

“Death  of  Small  Foundries  Alarming” 

Getting  more  into  the  central  core  of 
the  story,  another  group  of  headlines 
made  an  attempt  to  tell  the  reader, 
“who’s  alarmed?”  and  “why”.  Examples: 

“Shortage  of  Foundries  Hurting  In¬ 
dustry” 

“Foundry  Industry  Shrinking  and 
Business  is  Concerned” 

“Shrinking  Foundry  Industry  Creat¬ 
ing  Casting  Shortages” 

“Industry,  Military  Hurt  by  Foundry 
Ills” 

“Foundry  Failures  Alarm  Pentagon 
as  Parts  Run  Out” 

There  was  one  headline  among  these, 
from  the  Laurel  (Miss.)  Leader-Call 
which  seemed  to  me  to  combine  more 
elements  of  the  story  then  any  other  in  a 
meaningful  way.  It  read: 

Defense  Department  Hard-Hit 
Small-Foundry  Shortage  Hampering 
U.S.  Industry 

There  were  14  heads  of  the  “incredi¬ 
ble”  category,  or  7  percent.  Some  of  the 
more  interesting,  either  confusing  or  in¬ 
accurate: 

“Amateur  Boat  Builders  Face  Prob¬ 
lems” 

“Foundry  Industry  Isn’t  Flounder¬ 
ing” 

“Industry  Needs  Help,  Ferret  Out 
Foundry” 

“Foundry  Institute  Shrinkage  Eyed” 

It  was  comforting  to  discover  58  per¬ 
cent  of  the  headlines  categorized  were 
reasonably  fair  and  accurate,  and  that 
the  largest  single  percentage — 42 
percent — were  of  the  “two-dimensional” 
variety.  If  this  admittedly  casual 
“study”  is  by  coincidence  representa¬ 
tive,  it  indicates  most  headline  writers 
are  trying  to  do  their  jobs  well. 
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er  in  Automated  Negative  Making 


Target:  Handle  tone/line 
combos,  without  strip-in. 

Run  through  film  processor, 
come  out  dry.  Deliver  super 
reproduction  for  making  final 
negatives  for  going  direct  on 
Report:  Powerlith  Contact  performed  all  tasks 
perfectly. 

Chemcoman  John  Shirley  demo'd  Powerlith  » 
Contact  Paper  to  Chet  Twiss,  Production  Manager 
of  the  Salem,  Mass.,  Evening  News. 

As  Chet  tells  it:  “I  wanted  convenience  and  ver¬ 


satility  in  a  contact.  When  I  saw  what  Powerlith 
could  do,  I  knew  I  had  the  paper  I  was  looking  for'.’ 

Powerlith  Paper;  Convenient.  Versatile.  And 
superbly  retouchable.  Powerlith  has  a  high  con¬ 
trast,  white  background,  semi-matte  surface  that 
takes  any  retouching  technique.  Available  in 
sheets  or  rolls. 

Powerlith  Paper;  Perfect  Performance. 

For  more  details  about  Powerlith  Contact  Paper, 
call  your  Chemcoman.  Or  write  Chemco  Photo¬ 
products  Co.,  Div.  of  Powers  Chemco,  Inc.,  Glen 
Cove,  New  York  11542. 
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March  1  is  Howard  deadline 
for  newspapers,  tv,  radio 


March  1  is  the  postmark  deadline  for  entries  in  the  Roy  W. 
Howard  Awards.  Open  to  newspapers,  television  and 
radio  stations,  the  Howard  Awards  are  for  outstanding 
public  service  reporting  published  or  broadcast  in  1974. 

Cash  grants,  not  to  exceed  $2500,  each  accompanied 
by  a  bronze  plaque,  will  be  awarded  one  newspaper  and 
one  television  or  radio  station.  Runnerup  prizes  of  $1000 
and  $500  may  also  be  awarded.  Top  prize  winners  in 
last  year’s  competition  were  The  Wall  Street  Journal  and 
KGW-TV,  Portland,  Oregon. 

No  entry  blank  is  required,  but  each  entry  must  be 
accompanied  by  a  sponsoring  letter  from  the  editor  or 
station  manager,  along  with  a  brief  history  of  the 
endeavor.  Newspaper  entries  should  be  mounted  in 
some  manner. 

Address  newspaper  entries  to  Roy  W.  Howard  Awards, 
The  Scripps-Howard  Foundation,  200  Park  Avenue, 

New  York,  N.Y.  10017.  Radio  and  TV  entries  should  be 
sent  to  Roy  W.  Howard  Awards,  The  Scripps-Howard 
Foundation,  WMC-TV,  1960  Union  Avenue,  Memphis, 
Tenn.  38104. 

Newspaper  entries  become  the  property  of  The 
Scripps-Howard  Foundation.  TV  and  radio  entries  will 
be  returned  only  if  accompanied  by  sufficient  postage. 


Roy  W.  Howard  Awards 

Scripps-Howard 

Foundation 


I 


